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ABSTRACT

For the development of social entrepreneurs it is imperative that educators embrace the concepts and 
process of social entrepreneurship (Dees, 1998). Exploration of these concepts in education could prove 
beneficial to the community (Haugh, 2005). This chapter focuses on the positives of introducing social 
entrepreneurship education at the primary and secondary levels of education. Specifically, its central 
focus deals with building children’s entrepreneurial self-efficacy at a young age. Several benefits, of 
increasing self-efficacy at a young age, are outlined. Benefits, such as entrepreneurship training, not 
only training students, but it helps to prepare them for the new knowledge-based economy. Further, 
entrepreneurship education should help increase the success and survival rates of women and minority 
entrepreneurs. Essential to this process, a new curriculum needs to be devised including its means of 
assessment. Lastly barriers to an entrepreneurship program are discussed; this includes financial, legal, 
political and negative perceptions of entrepreneurship education.
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INTRODUCTION

Entrepreneurship education, exists under ‘social enterprise’; it is often taught and researched at the 
university level (Studdard, Dawson, & Jackson, 2013). The social entrepreneurship definition utilized 
in this study is behaviors developed by individuals or groups of people to generate, maintain, dispense 
and/or disseminate social or environmental worth in ground-breaking ways through enterprise opera-
tions in their societies (Granados, Hlupic,Coakes & Mohamed 2011, 198). Social enterprise was forged 
by the Harvard Business School in 1993 (HBS, n.d., para 1). Most academic and mainstream articles, 
when discussing entrepreneurship education, approach it from a post secondary education perspective 
(Bechard & Gregoire, 2005; Vanevenhoven, & Liguori, 2013; Volery, Müller, Oser, Naepflin, & Rey, 
2013; Safranski, R. (2004). Limited articles discuss entrepreneurship education with the central focus 
placed on the primary and secondary levels of education. The articles that do, often examine entrepre-
neurship programs sponsored outside of the mainstream K-12 school environment. Organizations how-
ever, such as the Kauffman Center for Entrepreneurial Leadership, have indicated that more instruction 
in entrepreneurship education needs to occur at the primary and secondary levels of education. The 
Kourilsky, & Ewing Marion Kauffman Foundation,(1995) provided that a 1994 national Gallup poll 
showed that 7 out of 10 high school students desired a start-up business. Additionally, there is limited 
research regarding how social entrepreneurship training can be implemented into K-12 education. By 
implementing social entrepreneurship education programs into primary and secondary curricular, youth 
can be exposed to this unique form of entrepreneurship that has an increased focus on positive social 
change and community development.

Central to the purpose that limited research regarding how social entrepreneurship training can be 
implemented into K-12 education, this chapter explores the benefits of fostering social entrepreneurship 
at the primary and secondary school levels. Specifically, this chapter examines how entrepreneurship 
education contributes to a young person’s self-efficacy skills in preparation for future social entrepreneur-
ial and/or other employment opportunities, in view of the changing nature of work in a global society. 
Finally, this chapter deals with the practical aspects of social entrepreneurial education. This practical 
perspective recognizes that social entrepreneurship education requires a more non-traditional method of 
teaching and that there may be financial, political, and/or perceptual barriers to offering entrepreneurship 
education in the K-12 environment.

ENTREPRENEURSHIP FOR THE NEW ECONOMY

Entrepreneurship contributes substantially to the local, national, and global economies. It is also the 
primary means of fostering economic development. (Gurley-Calvez, Biehl, & Harper, K. (2009). Recent 
mainstream publications have indicated that young people increasingly see entrepreneurship as a critically 
important mechanism to operate in today’s economy (Kourilsky, Ewing Marion Kauffman Foundation, 
Education, & 1995). Moreover, young people are looking at engaging in more entrepreneurial training 
programs and learning as much as possible about the entrepreneurial process (Bru, Thompson, & Marton, 
2005; Consortium for Entrepreneurship Education, 2013).

Statistics indicate that one-third of new entrepreneurs are younger than age 30 and more than 60% 
of 18-29 year olds state an interest in pursuing an entrepreneurial career (Kuratko, 2004). However, 
entrepreneurial training is offered primarily at the university level (Neck & Greene, 2011) and at times 



 

 

20 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/nurturing-social-entrepreneurship-and-building-

social-entrepreneurial-self-efficacy/135341

Related Content

Innovative Behaviour of Rural Small Enterprises
Karl W. Sandbergand Gerth Öhman (2011). International Journal of E-Entrepreneurship and Innovation

(pp. 23-34).

www.irma-international.org/article/innovative-behaviour-rural-small-enterprises/58354

Current Scenario of Youth Entrepreneurship in India
Neeta Baporikar (2019). Advanced Methodologies and Technologies in Digital Marketing and

Entrepreneurship (pp. 423-432).

www.irma-international.org/chapter/current-scenario-of-youth-entrepreneurship-in-india/217315

The Adoption of Corporate Social Responsibility (CSR) Policy in the Tourism Sector: How CSR

Affects Consumer Loyalty in the Greek Hotel Industry
Panagiota Xanthopoulouand Sifis Plimakis (2023). Sustainable Growth Strategies for Entrepreneurial

Venture Tourism and Regional Development (pp. 1-19).

www.irma-international.org/chapter/the-adoption-of-corporate-social-responsibility-csr-policy-in-the-tourism-

sector/322318

Characteristics of the Responsible Entrepreneur: An Empirical Research
 (2019). Responsible Entrepreneurship Education: Emerging Research and Opportunities  (pp. 132-163).

www.irma-international.org/chapter/characteristics-of-the-responsible-entrepreneur/220744

Encouraging User-Generated Content with a Conceptional Social Media Communication

Process Model
Isabel Angerand Christian Kittl (2012). International Journal of E-Entrepreneurship and Innovation (pp. 33-

41).

www.irma-international.org/article/encouraging-user-generated-content-conceptional/63015

http://www.igi-global.com/chapter/nurturing-social-entrepreneurship-and-building-social-entrepreneurial-self-efficacy/135341
http://www.igi-global.com/chapter/nurturing-social-entrepreneurship-and-building-social-entrepreneurial-self-efficacy/135341
http://www.irma-international.org/article/innovative-behaviour-rural-small-enterprises/58354
http://www.irma-international.org/chapter/current-scenario-of-youth-entrepreneurship-in-india/217315
http://www.irma-international.org/chapter/the-adoption-of-corporate-social-responsibility-csr-policy-in-the-tourism-sector/322318
http://www.irma-international.org/chapter/the-adoption-of-corporate-social-responsibility-csr-policy-in-the-tourism-sector/322318
http://www.irma-international.org/chapter/characteristics-of-the-responsible-entrepreneur/220744
http://www.irma-international.org/article/encouraging-user-generated-content-conceptional/63015

