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ABSTRACT

Tourism in India should be developed in such a way that it accommodates and entertains visitors in a
way that is minimally intrusive or destructive to the environment and sustains and supports the native
cultures in the locations it is operation in. Moreover, since tourism is a multi-dimensional activity, and
basically a service industry, it would be necessary that all wings of the Central and State governments,
private sector and voluntary organizations become active partners in the Endeavour to attain sustain-
able growth in tourism if India is to become a world player in the tourism industry. The study is based
on the secondary data and the main objective of this study is to study the Indian government policies
and programmes of CSR and to analyze the corporate social responsibility (CSR) activities undertaken
by the tourism industry. India is the first country in the world which made CSR compulsory for business
houses as per Companies Act -2013. In the Indian economy for promoting the community development,
the corporate sector in India has to share responsibility with government.

INTRODUCTION

A term Corporate Social Responsibility (CSR) is widely used for defining the responsibilities of cor-
porate world towards the society & environment. It is felt by the growing number of corporate that
CSR is important for protecting the goodwill and reputation, defending attacks and increasing business
competitiveness which cannot be considered as indirect expenses. Corporate initiative to assess and
take responsibility for the company’s effects on the environment and impact on social welfare corporate
increasingly join hands with non-governmental organizations (NGOs) and use their expertise in devising
programs which address wider social problems. We are aware that in a community, the Companies have
a lot of power. At the level of national economy some companies may engage in “green washing”, but
many large corporations are devoting real time and money to environmental sustainability programs,
alternative energy/clean tech, and various social welfare initiatives to benefit employees, customers, and
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the community at large. In this connection we can say that The Ministry of Corporate Affairs has notified
Section 135 and Schedule VII of the Companies Act 2013 as well as the provisions of the Companies
(Corporate Social Responsibility Policy) Rules, 2014 to come into effect from April 1, 2014.With effect
from April 1, 2014, every company, private limited or public limited, which either has a net worth of
Rs 500 crore or a turnover of Rs 1,000 crore or net profit of Rs 5 crore, needs to spend at least 2% of its
average net profit for the immediately preceding three financial years on corporate social responsibility
activities. The CSR activities should not be undertaken in the normal course of business and must be
with respect to any of the activities mentioned in Schedule VII of the 2013 Act. The CSR Rules ap-
pear to widen the ambit for compliance obligations to include the holding and subsidiary companies as
well as foreign companies whose branches or project offices in India fulfill the specified criteria. The
activities that can be undertaken by a company to fulfill its CSR obligations include eradicating hunger,
poverty and malnutrition, promoting preventive healthcare, promoting education and promoting gender
equality, setting up homes for women, orphans and the senior citizens, measures for reducing inequali-
ties faced by socially and economically backward groups, ensuring environmental sustainability and
ecological balance, animal welfare, protection of national heritage and art and culture, measures for the
benefit of armed forces veterans, war widows and their dependents, training to promote rural, nationally
recognized, Olympic sports, contribution to the prime minister’s national relief fund or any other fund
set up by the Central Government for socio economic development and relief and welfare of SC, ST,
OBCs, minorities and women, contributions or funds provided to technology incubators located within
academic institutions approved by the Central Government and rural development projects.

Further the Companies can also collaborate with each other for jointly undertaking CSR activities;
provided that each of the companies are able individually report on such projects.

A company can build CSR capabilities of its personnel or implementation agencies through institu-
tions with established track records of at least three years, provided that the expenditure for such activi-
ties does not exceed 5% of the total CSR expenditure of the company in a single financial year. The
CSR Rules specify that a company which does not satisfy the specified criteria for a consecutive period
of three financial years is not required to comply with the CSR obligations, implying that a company
not satisfying any of the specified criteria in a subsequent financial year would still need to undertake
CSR activities unless it ceases to satisfy the specified criteria for a continuous period of three years. In
the process of determining CSR activities, preference would be given to local areas or the areas around
where the company operates. India is a vast country of great beauty and diversity and her tourist potential
is equally vast Tourism in India has a strong relevance to economic development, cultural growth and
national integration. The types of tourism can be classified such as adventure tourism, cultural tourism,
medical tourism, sports tourism, water tourism, and wild life tourism. We know that in developing coun-
tries like India tourism has become one of the major sectors of the economy which has been contributing
to a large proportion of the National Income inter-alia generating huge employment opportunities. The
tourism sector is at present experiencing a huge growth which has become one of the major industrial
sectors under Indian economy. The tourism industry earns huge foreign exchanges. It has become the
fastest growing service industry in the country with great potentials for its further expansion and di-
versification. The tourism industry has several positive impacts such as Direct Financial Contributions,
Contributions to Government Revenues, Developing Infrastructure, Preservation of National Heritage
and Environment Generating Income and Employment, Source of Foreign Exchange Earnings. We have
to admit that India tourism has also some negative impact such as Adverse Effects on Environment and
Ecology Depletion of Natural Resources, Pollution, Poor visitor experience, particularly, due to inadequate
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