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ABSTRACT

Research on human resource management (HRM) practices and sustainable development has increased 
in the tourism management literature over recent decades. Scholars suggest that commitment-based 
HRM practices contribute to the sustainability of the firm; however, prior research puts little emphasis 
on the conceptual relationship between sustainable tourism development and commitment based HRM 
practices. This chapter opens the black box by examining the role and contribution of HRM in achieving 
sustainable tourism development in India. The findings of the study suggests that the new HR competen-
cies required for achievement of sustainable tourism development and the applicability of HRM pervades 
every aspect of doing business and needs to be embedded across an organizational all levels, becoming 
an ongoing change process. Subsequently, tourism innovation activities enhance destination performance, 
emphasizing their determinant role to achieve sustainable tourism development in the digital age.

INTRODUCTION

Today, tourism industry has acquired a pivotal milestone globally as a source of earning foreign cur-
rency and generation of employment (World Tourism Organization, 2014). According to UNWTO 
Tourism Towards 2030, the number of international tourist arrivals worldwide is expected to increase 
by an average 3.3% a year over the period 2010 to 2030 (see. Figure 1). Over time, the rate of growth 
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will gradually slow, from 3.8% in 2012 to 2.9% in 2030, but on top of growing base numbers. In abso-
lute numbers, international tourist arrivals will increase by some 43 million a year, compared with an 
average increase of 28 million a year during the period 1995 to 2010. At the projected pace of growth, 
international tourist arrivals worldwide are expected to reach 1.4 billion by 2020 and 1.8 billion by the 
year 2030. Interestingly, International tourist arrivals in the emerging economy destinations of Asia, Latin 
America, Central and Eastern Europe, Eastern Mediterranean Europe, the Middle East and Africa will 
grow at double the pace (+4.4% a year) of that in advanced economy destinations (+2.2% a year). This 
indicates that the arrivals in emerging economies are expected to exceed those in advanced economies 
by 2015. Further, in 2030, 57% of international arrivals will be in emerging economy destinations (ver-
sus 30% in 1980) and 43% in advanced economy destinations (versus 70% in 1980). Thus, the strongest 
growth will be seen in Asia and the Pacific region, where arrivals are forecast to increase by 331 million 
to reach 535 million in 2030 (+4.9% per year). The Middle East and Africa regions are also expected 
to more than double their arrivals in this period, from 61 million to 149 million and from 50 million to 
134 million respectively. Europe (from 475 million to 744 million) and the Americas (from 150 mil-
lion to 248 million) will grow comparatively more slowly. Ironically, this faster growth has a profound 
impact on the global market shares of Asia and the Pacific (to 30% in 2030, up from 22% in 2010), 
the Middle East (to 8%, from 6%) and Africa (to 7%, from 5%) will all increase. However, Europe (to 
41%, from 51%) and the Americas (to 14%, from 16%) will experience a further decline in their share 

Figure 1. UNWTO tourism towards 2030
Sources: UNWTO (2013)



 

 

15 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/human-resource-management-and-sustainable-

tourism-development/155285

Related Content

The Mediating Role of E-Consumer Informedness Between Digital Usability and Responsible E-

Shopping: Post-COVID-19 Period
Joana Santos, Ana Pinto Limaand Pedro Mendonça Silva (2023). Management and Marketing for Improved

Retail Competitiveness and Performance (pp. 136-155).

www.irma-international.org/chapter/the-mediating-role-of-e-consumer-informedness-between-digital-usability-and-

responsible-e-shopping/327415

Blockchain in Food and Agriculture Supply Chain: Use-Case of Blockchain in Indonesia
Aidah Maghfirah (2019). International Journal of Food and Beverage Manufacturing and Business Models

(pp. 53-66).

www.irma-international.org/article/blockchain-in-food-and-agriculture-supply-chain/234725

Responsible and Sustainable Business Model Innovation in the Textile Industry: Exploring

Approaches to Social Sustainability
Katja Schneiderand Marlen Gabriele Arnold (2019). Responsible, Sustainable, and Globally Aware

Management in the Fourth Industrial Revolution (pp. 204-243).

www.irma-international.org/chapter/responsible-and-sustainable-business-model-innovation-in-the-textile-

industry/227825

Management as a Limit to Organizational Change: Implications for Acquisitions
David R. King (2016). Organizational Change Management Strategies in Modern Business (pp. 52-73).

www.irma-international.org/chapter/management-as-a-limit-to-organizational-change/140322

Digital Transformation of the Retail Point of Sale in the Artificial Intelligence Era
Victor Santosand Lara Mendes Bacalhau (2023). Management and Marketing for Improved Retail

Competitiveness and Performance (pp. 200-216).

www.irma-international.org/chapter/digital-transformation-of-the-retail-point-of-sale-in-the-artificial-intelligence-

era/327418

http://www.igi-global.com/chapter/human-resource-management-and-sustainable-tourism-development/155285
http://www.igi-global.com/chapter/human-resource-management-and-sustainable-tourism-development/155285
http://www.irma-international.org/chapter/the-mediating-role-of-e-consumer-informedness-between-digital-usability-and-responsible-e-shopping/327415
http://www.irma-international.org/chapter/the-mediating-role-of-e-consumer-informedness-between-digital-usability-and-responsible-e-shopping/327415
http://www.irma-international.org/article/blockchain-in-food-and-agriculture-supply-chain/234725
http://www.irma-international.org/chapter/responsible-and-sustainable-business-model-innovation-in-the-textile-industry/227825
http://www.irma-international.org/chapter/responsible-and-sustainable-business-model-innovation-in-the-textile-industry/227825
http://www.irma-international.org/chapter/management-as-a-limit-to-organizational-change/140322
http://www.irma-international.org/chapter/digital-transformation-of-the-retail-point-of-sale-in-the-artificial-intelligence-era/327418
http://www.irma-international.org/chapter/digital-transformation-of-the-retail-point-of-sale-in-the-artificial-intelligence-era/327418

