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ABSTRACT

Corporate Social Responsibility (CSR) and corporate governance are two distinct concepts that may 
seem to be isolated in practice. However, there are many parallels to the extent that the latter may define 
the engagement of the former. As such, it may be argued that corporate governance is essential to the 
implementation of CSR. Thus, a question arises, are firms’ governance policies conducive to the engage-
ment in corporate social responsibility? This study aims to evaluate the dynamics between corporate 
social responsibility and corporate governance of multinational firms operating in Mexico. Findings 
indicate that the practice of disclosing corporate social responsibility is more common than the trans-
parent communication of corporate governance; however, the compliance with corporate governance 
is consistent with that of corporate social responsibility within the analysed firms.

INTRODUCTION

Corporate social responsibility (CSR) is an important element in business dynamics. It is a clear indicator 
that firms are not only concerned with the interests and needs of all current and potential stakeholders, 
but are also creative and proactive in tackling social issues that permeate society and the environment. 
The choice to actively engage in corporate social responsibility practices sends a distinct message to all 
current and potential interested parties that the firm’s moral compass is aligned with that of its stakehold-
ers, and that the organization is looking out for the best interests and wellbeing of the societal ambiance 
in which it operates.

One of the elements that first brought corporate governance to flourish was that organizational leaders 
found the need to prioritize shareholders’ requirements and interests in the firms’ operations. However, 
the mere compliance with shareholders’ needs and wants resulted insufficient, as organizational leaders 

Corporate Social Responsibility 
and Corporate Governance:
Analysis Across Industries in Mexico

Andrée Marie López-Fernández
Universidad Panamericana, Mexico



1674

Corporate Social Responsibility and Corporate Governance
﻿

came to understand that shareholders were not the only parties with stake in the organization; as such, 
stakeholders’ objectives and interests became essential to the business dynamics of organizations, as 
well as the achievement of the organizations’ desired performance. The engagement in corporate social 
responsibility, then, is indicative of the attributes and value of a firm’s governance.

The concepts of corporate social responsibility and corporate governance have several elements in 
common. First, neither are new concepts, companies have always had, to some extent, social and envi-
ronmental interests as well as policies, structures and norms that direct the organization and its dynamics. 
Second, there are no universal definitions for the concepts, rather there are as many as there are types of 
organizations. And, third, the approach to corporate social responsibility and corporate governance systems 
well depends on the type of organization, management and leadership styles, structure, among others.

In 1989, Belkaoui and Karpik argued that disclosing an organization’s social information was volun-
tary; today, transparently communicating corporate social responsibility efforts and corporate governance 
policies still remains a voluntary practice. As such, it may seem that there has been little advancement 
on the matter; however, perhaps the most significant change has been in stakeholders’ interest to know 
and understand organizations’ business dynamics, their stance on social and environmental development, 
as well as financial performance.

The objective of the study is to understand the relationship between the engagement in corporate social 
responsibility and firms’ corporate governance. That said, two questions arise, is corporate governance 
conducive to the engagement in corporate social responsibility? And, do the attributes of corporate 
governance lead to a sustainable engagement in corporate social responsibility? In order to address the 
general objective of the study and the research questions, content analysis was employed to evaluate 
the relationship between the governance and social responsibility of multinational firms operating in 
Mexico. The paper is sectioned as follows. Section two reviews previous literature on both corporate 
social responsibility and corporate governance, as well as their relationship. Section three includes the 
study design and section four encompasses a discussion on the study’s findings. Section five includes 
concluding remarks, limitations of the study and directions for future research.

LITERATURE REVIEW

The existence of an organization significantly depends on stakeholders’ acknowledgement of its le-
gitimacy (Deegan, 2002), and accountability. Corporate social responsibility (CSR) is an important 
strategy carried out by organizations with the aim to address certain social and environmental issues. It 
is a concept that has many definitions; it is charged with different meanings for diverse organizations 
(Crowther & Rayman-Bacchus, 2004), determined by their context of operations and characteristics of 
business dynamics. CSR has been considered as organizations’ concern for the impact of their efforts 
on their activities as well as on society (Bowman & Haire, 1976). CSR consists of organizations’ clear 
communication of their policies and practices that reflect their responsibility towards the achievement 
of social wellbeing (Matten and Moon, 2008). And, according to Kotler and Lee (2005), corporate so-
cial responsibility is a “commitment to improve community well-being through discretionary business 
practices and contributions of corporate resources.” Therefore, it is a firm’s active use of its resources 
(financial and non-financial) to proactively engage in socially responsible practices with the purpose of 
positively contributing to society’s wellbeing.



 

 

18 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/corporate-social-responsibility-and-corporate-

governance/192549

Related Content

Toward a Conceptualization of Organizational Modularity
Ayberk Soyer, Umut Asanand Özgür Utkan Eri (2019). Handbook of Research on Contemporary

Approaches in Management and Organizational Strategy (pp. 355-382).

www.irma-international.org/chapter/toward-a-conceptualization-of-organizational-modularity/217192

Sustainable Business Development by Responding to Climate Change: A Case of the Tata

Group
Sujata Mukherjeeand Arunavo Mukerjee (2016). Strategic Management of Sustainable Manufacturing

Operations (pp. 176-191).

www.irma-international.org/chapter/sustainable-business-development-by-responding-to-climate-change/152397

Using Twitter for Collaborative Student and Project Manager Learning: Reflections from a UK

Pilot Project
Kate Barnett-Richardsand Marie Sams (2016). Project Management: Concepts, Methodologies, Tools, and

Applications  (pp. 812-830).

www.irma-international.org/chapter/using-twitter-for-collaborative-student-and-project-manager-learning/155312

Demand for Food Diversity in Romania
Lucian Luca, Cecilia Alexandriand Bianca Puna (2017). International Journal of Food and Beverage

Manufacturing and Business Models (pp. 44-55).

www.irma-international.org/article/demand-for-food-diversity-in-romania/185530

The Long Way Towards Digitization: A Multivariate Analysis on Italian Museums
Mauro Pinto, Marco Tregua, Giuseppe Lucio Gaetaand Francesco Bifulco (2022). Handbook of Research

on Museum Management in the Digital Era (pp. 331-351).

www.irma-international.org/chapter/the-long-way-towards-digitization/302000

http://www.igi-global.com/chapter/corporate-social-responsibility-and-corporate-governance/192549
http://www.igi-global.com/chapter/corporate-social-responsibility-and-corporate-governance/192549
http://www.irma-international.org/chapter/toward-a-conceptualization-of-organizational-modularity/217192
http://www.irma-international.org/chapter/sustainable-business-development-by-responding-to-climate-change/152397
http://www.irma-international.org/chapter/using-twitter-for-collaborative-student-and-project-manager-learning/155312
http://www.irma-international.org/article/demand-for-food-diversity-in-romania/185530
http://www.irma-international.org/chapter/the-long-way-towards-digitization/302000

