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ABSTRACT

The chapter discusses different types of sampling methods used in qualitative research 
to select information-rich cases. Two types of sampling techniques are discussed in 
the past qualitative studies—the theoretical and the purposeful sampling techniques. 
The chapter illustrates these two types of sampling techniques relevant examples. 
The sample size estimation and the point of data saturation and data sufficiency are 
also discussed in the chapter. The chapter will help the scholars and researchers in 
selecting the right technique for their qualitative study.

INTRODUCTION

Compared to the quantitative research, the sampling procedures in qualitative research 
are not well defined. Selection of participants in qualitative research depends on the 
purpose of the research and is found to rely heavily on the researcher’s discretion. 
This flexibility in the procedure of sampling in qualitative has led to confusion to 
some researchers and increases the chances of mistakes (Morse, 1991). Quantitative 
techniques, however, rely on randomly selected, larger samples. The sampling 
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techniques and logic behind each approach tend to be unique as the purpose of 
each strategy is different. The logic of probability or random sampling techniques 
of quantitative research depends on selecting a statistically representative sample 
from a larger population to get the generalized results.

Citing an instance where a researcher employed random sampling in qualitative 
research, Morse stated that it violates the principles of sampling method of quantitative 
research that requires ‘an adequate sample size in order to ensure representativeness 
and the qualitative principle of appropriateness that requires purposeful sampling 
and a “good” informant” (Morse, 1991, p.127). A good informant is the one who is 
articulate, reflective and is interested in sharing the information with the interviewers. 
Qualitative research focuses in-depth on small samples, even a single sampling 
unit (n = 1), selected purposefully for the study (Patton, 1990). The reliability and 
generalizability of the findings of qualitative research rely heavily on the information 
provided by the participants of the sample. Studies have been criticised for not 
describing in detail the procedure by which respondent is selected which makes 
the interpretation of the results difficult and also affects the replication of the study 
(Kitson et al. 1982). To establish rigour and credibility in qualitative studies it is the 
responsibility of the researcher to select the right technique of sampling (Lowenberg 
1993; Sandelowski, 1995).

The chapter intends to discuss the complexity associated with sampling procedure 
in qualitative research. The different types of sampling techniques used in qualitative 
research will also be explained to facilitate selection of right kind of sampling 
technique for the qualitative studies.

QUALITATIVE DESIGNS AND DATA COLLECTION

Qualitative researchers need to answer one important question: How to select 
samples for the study? In order to analyze the variation among programs, a random 
sample would be appropriate in order to generalize the findings. Limited resources 
and limited time tend to force a researcher to evaluate samples and events carefully. 
They may try looking at extreme cases for more insightful results. The evaluation 
then focuses on understanding which events are significant. The sample need not 
be random or excellent or structure, it depends on what the researcher believes to 
be relevant for their study. Qualitative inquiry works for researchers who can work 
effectively under ambiguity. Qualitative inquiry has no stringent rules regarding the 
sample size. It depends on the purpose of the research, what’s at stake, what is useful, 
what is credible, and what is the line of research that can be undertaken within the 
timeframe and use the resources at hand. The same set of fixed resources and time 
can be used in various ways. A large sample can be used to study differences in 
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