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ABSTRACT

Theobjectiveofthisarticleistoutilisewebstatisticstoanalysetheconsumptionpatternsofdigital
content-suchasblogarticles,videos,onlinelearningcourses,infographicsandcheatsheets-found
ontheofficialwebsiteofSingapore’sNationalInformationLiteracyProgramme,withaviewof
informingforwardplanning.Thesecondaryobjectivewouldbetogaugetheeffectivenessof the
SUREFacebookpageinmarketingthecontentoftheSUREportal.
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INTRoDUCTIoN

Theobjectiveofthispaperistoanalysetheconsumptionpatternsofdigitalcontentfoundonthe
officialwebsiteofSingapore’sNationalInformationLiteracyProgramme(www.nlb.gov.sg/sure),with
aviewofinformingforwardplanning.Thesecondaryobjectivewouldbetogaugetheeffectiveness
oftheSUREFacebookpage(http://fb.com/sgsure)inmarketingthecontentoftheSUREportal.

TheNationalLibraryBoard(NLB)undertooktheNationalInformationLiteracyProgramme
(NILP) from 2012 to 2016 to promote awareness of information literacy among Singaporeans.
AccordingtotheAmericanLibraryAssociation(1989),“tobeinformationliterate,apersonmust
beabletorecognizewheninformationisneededandhavetheabilitytolocate,evaluateanduse
effectivelytheneededinformation”.

Priortothelaunchofthecampaign,theNLBexploredexistingmodelsofInformationLiteracy
whichhavebeenusedtoraisetheawareness,understandingandadoptionofInformationLiteracy,such
asTheBig6,SCONUL’sSevenPillars,andtheNationalInformationLiteracyFrameworkofScotland
(ScottishInformationLiteracyProject,2013).However,noneofthesewerefoundtobesuitablefor
adoptioninSingapore.Forinstance,TheBig6resourcesweredesignedfortheAmericanaudience
andisaproprietarymodel,whilepillars5to7ofSCONUL’sSevenPillarswere‘challenging’to
achieve(Sayers,2006),especiallyforanewnationalinitiativetargetedatbothschoolsandthegeneral
public.LiketheSevenPillars,theScottishframeworkwasdeemedmoresuitableforanacademic
environment,eventhoughitwasmeanttoextendtotheworkplaceandlifelonglearningaswell.

As the term “information literacy” (IL) was not easy for the man-in-the-street to grasp, a
nationwidepublicawarenesscampaignwasbrandedwiththeacronym,“S.U.R.E.”or“SURE”to
simplifytheconceptofILintofour(4)basicbuildingblocksorSUREprinciples,namely:
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• Source:Makesurethatthesourceofinformationiscredibleandreliable
• Understand:Knowwhatyouarereading,searchforfactsratherthanopinions
• Research:Investigatethoroughlybeforemakingaconclusion,checkandcomparewithmultiple

sources
• Evaluate:Lookfromdifferentanglesandexercisefairjudgement(Teo,2014;Cheng,2013)

TheobjectiveoftheNILPwastomakeInformationLiteracymoreaccessibletothetwomajor
targetaudienceswhilepromotingtheimportanceofbeingdiscerningwhenhandlinginformation:

1. The Education Sector:comprising18,539 teachersand225,764students in184secondary
schools,juniorcollegesandmixed-levelschoolsinSingapore.(MinistryofEducation,Singapore,
2016).ThiswasthefoundationandinitialphaseoftheNationalInformationLiteracyCampaign
in2012,anditprecededthewiderSURE.campaignforthegeneralpublicbyoverayear.Key
strategiesusedtoreachouttotheseincludedformaleducation,throughcontentandskillsthat
wereembeddedintheschoolcurriculaandtaughtinthecontextoflocalissuesandneedswithin
theschoolsinSingapore.AvarietyofaccessibleInformationLiteracyresourceswasproduced
assupplementarymaterialstosupportclassroomteaching.Numeroustrainingactivitieswere
organisedtoengageandreachouttostudentsandteacherstonurturetheirunderstandingand
applicationofILskills,suchasassemblytalksinschools,competitionsforschools,etc.

2. The General Public:comprisingthenon-schoolsectorsoftheworkingpopulation,especially
the Professional, Managers, Executives and Technicians (PMETs). Parents with children of
school-goingageswerealsoincludedinthisgroup.ThiswasthesecondphaseoftheNational
InformationLiteracyProgramme,whichemergedinthemiddleof2013,astheinitialphase
intheEducationsectorwentintosteady-state.Keyoutreachstrategiesforthegeneralpublic
includedtheannualSURECampaignswhichcoveredavarietyofpublicityandmarketingusing
traditionalmediaandsocialmedia,coupledwithon-groundactivationssuchaslibrarydress-ups,
publiceventsandtrainingworkshopsheldatworkplaces.

SupportingthephysicalaspectsoftheNILPwereitsdigitalassets,whichincludedtheSURE
portal(www.nlb.gov.sg/sure)andaFacebookpage(http://fb.com/sgsure).Awiderangeofweb-based
instructionresourcestosupportblendedandonlineinstruction-basedonSiemensandTittenberger’s
categorisation(Smith,2010)-wereproduced,astheNILPtrainingprogrammeswerenotprovided
directlybyNLBwithinthestructureofacampusorschoolInformationLiteracyprogramme.The
provision of web-based instructional resources also meant that NLB could overcome resource
constraintsandprovidejust-in-timelearningopportunities(Smith,2010).

TheURLsofthesetwodigitalassetswereembeddedinthecalls-to-actionfoundinallprintand
digitalresourcesgeneratedbytheNILPteam,aswellasbeingfeaturedprominentlyinallmarketing
andpublicitycollateralssuchasadvertorials,posters,brochuresandlibrarydress-upmaterials.

TheNILPachievedatotalof5,281,846digitalandphysicalinteractionsagainstatargetof5
millioninteractionssetfrom2012to2016,achieving106.6%oftheoveralltarget.Inthiscontext,
digitalinteractionsrefertothenumberofpageviewsontheSUREportalandengagementonSURE
Facebook,whereasphysicalinteractionsrefertothenumberofpeopleattendingSUREworkshops,
talks,eventsandwhichhaveinteractedwithSUREcontent.Digitalinteractionsaccountedforover
70%oftheinteractions,mostofwhichcamefromtheSUREportal.

Tocontextualisetheabovefigures,acomparisonwasmadewiththecumulativepageviewsof
anationalcampaign(aimedatcollectingnationalmemories)ofasimilarscale.Figure1showsthe
cumulativepageviewsoftwowebsitesoftwoconcurrentcampaigns.Thefollowinginferencescan
bemade:
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