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ABSTRACT

Leadership performance outcomes reflected existential phenomenological methods 
in an account of museum volunteer perceptions. Volunteers developed personal 
transformation leadership during the production of a museum digital collection, 
a purposeful project, creating an archive, a digital repository for video media, 
supporting mediated meaning, reflective thinking, and mindset coaching strategies. 
Evidence of leadership outcomes advanced museum education outreach for personal 
and community transformative social change. Continuous interactions included 
independent volunteers forming an interdependent working group and creating 
successful leader volunteers. The Buffalo Bill Center of the West housed the archive, 
as perceptions of leadership reported evolving leadership. The nature of perceptions 
involved thematic investigation, expanding potential for purpose, time, expertise, 
commitment, dedication, and collaboration in transformation leadership.
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Volunteers and Their Perceptions, Involving the Greater Yellowstone Sights and Sounds Archive

INTRODUCTION

In searching for broad audiences, how independent volunteers developed an 
interdependent, dynamic relationship, incorporating leader behaviors for accessing 
volunteer leadership style tips in their thinking began with a story. A friend once 
asked, “What do you do for your community?” Curiosity grew about volunteer 
opportunities, influencing transformative social change and leadership performance 
outcomes (Leadership Program Outcomes, 2016; Hunick, Glloway, Joyner, Owen, 
& Constantine, 2017; Kliewer & Priest, 2017; Priest & Kliewer, 2017; Sablonniere, 
Bourgeois, & Najih, 2013). As a result, a community project involved a world-
renowned local, community museum. This evolved into data input of digital images 
and video for educator and future researcher reference. The purpose of the online 
video Archive included solving problems and making decisions for the Greater 
Yellowstone Ecosystem environment which extended use beyond a collection of 
recordings. During the development and production of the Archive, leader volunteers 
created community-engaged leadership. Interactions included volunteers, forming 
an interdependent working group and creating successful leaders.

The Draper Natural History Museum at the Buffalo Bill Center of the West housed 
the finding guide and digital research tool - The Greater Yellowstone Sights and 
Sounds Archive: A New Tool for Wildlife Researchers and Educators. The nature of 
perceptions involved three leader volunteers, reporting ideas of leadership, as they 
cataloged video recordings of Greater Yellowstone Ecosystem wildlife, landscapes, 
and land and wildlife managers since 2000. The nature of observations involved 
thematic inquiry, expanding potential for purpose, time, expertise, commitment, 
dedication, and collaboration in a personal transformation leadership style. Integrated 
leader volunteer qualities, virtues and outcomes advanced, breaking down leadership 
experience into parts.

During interviews, the conversation about the leadership experience created 
understanding connections between experience and mediated meaning. Creating 
understanding and mediated meaning supported leadership. In an adaptive or 
transformative, or continuous figure-8 leadership style, leader volunteer interview 
perception descriptions included positive constructs, sometimes referred to as 
virtues, such as hope, resiliency, efficacy, optimism, happiness, and well-being 
(Kavelin-Popov, Popov, & Kavelin, 2007; Latham, 2013; Rozuel & Kakabadse, 
2010; Uleman, Rim, Saribay, & Kressel, 2012; Whillans, 2016; Yammarino, Salas, 
Serban, & Shirreffs, 2012; Yukl, 2012). Working together, leader volunteers led 
ethical stances and recognized virtues of collaborative interactions.

Demonstrated leadership performance outcomes showed commitment and 
willingness to work for the good of others. A sense of virtue supported an ethical 
stance, thinking about how people relate to each other, and how personal transformative 



 

 

29 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/leader-volunteers-and-their-perceptions-

involving-the-greater-yellowstone-sights-and-sounds-

archive/215083

Related Content

Developing High Affect-Based Trust in U.S.-China Business Negotiations
Maria Lai-Ling Lam (2021). International Journal of Applied Management Theory and

Research (pp. 1-13).

www.irma-international.org/article/developing-high-affect-based-trust-in-us-china-business-

negotiations/268896

Organisational Context for Effective Knowledge Sharing: The Role of Intrinsic

Motivation
Marko Slavkoviand Marijana Simi (2020). Recent Advances in the Roles of Cultural

and Personal Values in Organizational Behavior (pp. 277-298).

www.irma-international.org/chapter/organisational-context-for-effective-knowledge-

sharing/235683

Using a Qualitative Interpretive Approach in Educational Technology

Implementation: A Personal Experience From a Developing Country

University
Ibrahim Osman Adam (2020). Handbook of Research on Managing Information

Systems in Developing Economies (pp. 318-331).

www.irma-international.org/chapter/using-a-qualitative-interpretive-approach-in-educational-

technology-implementation/253324

Generation Z Perceptions of Quality Certification: A Cross-National Study
Irene (Eirini) C. Kamenidou, Spyridon A. Mamalisand Efstathios Dimitriadis (2018).

International Journal of Food and Beverage Manufacturing and Business Models (pp.

23-41).

www.irma-international.org/article/generation-z-perceptions-of-quality-certification/205686

http://www.igi-global.com/chapter/leader-volunteers-and-their-perceptions-involving-the-greater-yellowstone-sights-and-sounds-archive/215083
http://www.igi-global.com/chapter/leader-volunteers-and-their-perceptions-involving-the-greater-yellowstone-sights-and-sounds-archive/215083
http://www.igi-global.com/chapter/leader-volunteers-and-their-perceptions-involving-the-greater-yellowstone-sights-and-sounds-archive/215083
http://www.igi-global.com/chapter/leader-volunteers-and-their-perceptions-involving-the-greater-yellowstone-sights-and-sounds-archive/215083
http://www.irma-international.org/article/developing-high-affect-based-trust-in-us-china-business-negotiations/268896
http://www.irma-international.org/article/developing-high-affect-based-trust-in-us-china-business-negotiations/268896
http://www.irma-international.org/chapter/organisational-context-for-effective-knowledge-sharing/235683
http://www.irma-international.org/chapter/organisational-context-for-effective-knowledge-sharing/235683
http://www.irma-international.org/chapter/using-a-qualitative-interpretive-approach-in-educational-technology-implementation/253324
http://www.irma-international.org/chapter/using-a-qualitative-interpretive-approach-in-educational-technology-implementation/253324
http://www.irma-international.org/article/generation-z-perceptions-of-quality-certification/205686


Factors That Influence Consumer Buying Behavior of Fresh Packaged Food

in Tunisia
Chaima Derbali, Drakos Periklis, Mamalis Spyridon, Gert van Dijkand George

Angelakis (2018). International Journal of Food and Beverage Manufacturing and

Business Models (pp. 1-15).

www.irma-international.org/article/factors-that-influence-consumer-buying-behavior-of-fresh-

packaged-food-in-tunisia/210634

http://www.irma-international.org/article/factors-that-influence-consumer-buying-behavior-of-fresh-packaged-food-in-tunisia/210634
http://www.irma-international.org/article/factors-that-influence-consumer-buying-behavior-of-fresh-packaged-food-in-tunisia/210634

