
DOI: 10.4018/IJSI.2019010105

International Journal of Software Innovation
Volume 7 • Issue 1 • January-March 2019


Copyright©2019,IGIGlobal.CopyingordistributinginprintorelectronicformswithoutwrittenpermissionofIGIGlobalisprohibited.



80

Analysis of Perceptions on School 
Mottos as Proverbs Between 
Japanese and Indonesian
Rieko Fujita, International Institute of Applied Informatics, Tokyo, Japan

Tokuro Matsuo, Advanced Institute of Industrial Technology, Tokyo, Japan

Teruhisa Hochin, Kyoto Institute of Technology, Kyoto, Japan

ABSTRACT

Personalizationtechniqueisoneofimportantmethodstoprovideappropriateinformationtopeople.
However,itisdifficulttoprovepeople’spreferences.Basicmaterialsofpersonalizationareprovided
fromanalyzingculture,customs,religion,andseveralgeneralinformation.Inthisarticle,theauthors
surveyandanalyzehowsentencesaredifferenceofperceptionsbetweenpeoplewhoarelivingin
differentculture.Theyhandleschoolmottosasacaseofstudyandclarifythedifferenceofperception
ofpeople.Theauthorsfindbackgroundsmakepeopledivideintogroupsandcomparebetweenthem.
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1. INTRodUCTIoN

Inrecentyears,alotoftypesofresearchesareproposedinsearchingappropriatewordsfromusers’
queriesandtheyareinpopulardomainofcomputerscience.Forexample,methodstosearchanddetect
reasonableanswersfromquestionofQ&Awebsiteareproposed(Yokoyama,etal,2016).Purpose
oftheseresearchistoaidandsupportuserswhousetheInternetandcomputers.Interestofstudyis
toshowtheappropriateinformationneededbyusers.Itisimportanttoknowhoweachmemberof
societyfeelsandwhattheylike.Personalizationtechniqueisoneofimportantstudyitemsincurrent
computerscience.Thesekindsofresearchessometimedifficultyinevaluationbecauseeachuserhas
differentperceptionsineachword.Topresumeeachofone’spreferenceorfeeling,computerneeds
toalotoflearninganddatatolearn.

Contributions inhumanandsocialscience,sometimesproposea lotofusefulknowledge to
designsupportmethodsofinformationsystems.Thesecontributionssometimesrelatetothebusiness
managementandmarketing.Ifthesystemcancollectwordsfromuserssuchassocialnetworkservice,
thesystemcanpresumeuser’spreferenceandthoughtusingmeaningofwords,timeofpost,and
formsofnetworking.However,itisimpossibletoestimateindividualpreferenceinthesocietywhere
neitherpushorpull,orunspecifiedmajority.Undersuchacondition,wecanfindtheconstanttrend
bypresumecertainpreferencesandfeelings.At least, if theculturesorhabitsaredifferent,each
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grouphaseachsense.Inthispaper,weanalyzepeople’sperceptionsaboutwordstakingintosuch
consideration.Concretely,weuseaschoolmottoasacaseofstudy.Mottoisusedtomakeapurpose,
suchasmotivation,collaboration,communication,cooperation,andsoon(Pine,1983).Inourresearch,
wesurveyedthedifferenceofperceptionbetweenJapaneseandIndonesian.Allofanswerershave
similarcareerswhograduateduniversityandworkasresearcherorengineer.Usingschoolmottos,
weanalyzedwhatkindofwordsareassociatedandconnectedfromourpreparedsetsofwords.

Wedescribetheanalysisofslogansandschoolmottosintheprivateeducationalorganization
andschools in thispaper.Eacheducationalorganizationandschoolhasmemberoforganization
including students, teachers and staffs. They have each different perception to the school motto
(Bryan&Henry,2008;Guskey,2014).Peoplewhodonotbelongintheorganizationhaveacertain
perceptiontotheschoolmottoaswell.Especially,somechildren’sparentsmaymakeadecisionto
choosethecandidateofschoolsfortheirchildrenonschoolmotto.Concretely,thispapershowsthe
resultofanalysisinperceptionofgeneralpeopleaboutschoolmottos.Perceptionanalysisisbased
ontheapproachrelatingwithsocialpsychology.

Theschoolmembers,suchasstudentsandstaffs,sometimeslookorhearthemeaningofschool
motto.Schoolmottosaresometimestaught,looked,andheardattheentranceceremonyandschool
meetings.And,alotofschools,inJapan,showtheirschoolmottosattheentrancegate,lobby,foyer,
andclassrooms.Studentscanfindmottoswithoutanyconscious.Theschoolmottohasthecultural
backgroundreflectingpropertiesandcharacteristicsoftheeducationalorganization.Therealityof
schoolscannotbeknownbystudentsandparentsunlessthestudentswanttobemembersoftheschool
andareallowedtoentertotheschool.Itismostsimpleandeasiestwayforpeopletounderstandabout
schoolsthattheygothewebandstudytheschoolmottosofthem,becausepeoplecannotunderstand
theschoolwithoutbeingaschoolstudent.Schoolmotto isoneof theeasiest impressionwecan
imagineaboutthemanagementandeducationalpoliciesoftheschool(Synott,&Symes,1995;Nor
&Roslan,2009).Inexistingresearches,perceptionofpeopletoschoolmottohasnotbeenanalyzed.
Thispaperclarifieshowschoolmottosinsecondaryeducationareperceivedbypeople.Analyses
throughcomparisonbetweenschoolmotto,educationalcontentsinexistingworkinpedagogyand
educationalscience,andtheireffectsareshown(Rossiter,2013;Murdy,1996).Inthispaper,we
showhowJapaneseschoolmottosarerecognizedandunderstoodbyJapaneseandIndonesianpeople.
Concretely,thispaperclarifiesthefeatureofschoolmottosinsocialpsychologicaleffectsforboth
JapaneseandIndonesian.Thecontributionsofthispaperincludethesethreepoints;weclarifythe
perceptiontoschoolmottosindifferencesofjobinJapan;weclarifythedifferencesofperceptions
aboutschoolmottosinmarriedexperience;andWeclarifythedifferencesofperceptionsaboutschool
mottosbetweencultureandcountry.

Inthispaper,inSection2wedescribeaboutbackgroundandexistingworkandexplainproverbs
andtheireffects.Section3explainsourquestionnairesurveyaboutschoolmottosinJapan.Then,
Section4showstheresultofoursurveyofIndonesian.Insection5,weshowthedifferencesof
perceptionsbetweenJapaneseandIndonesian.Finally,thepaperconcludesinSection6.

2. PRoVeRBS

2.1. existing work
Schoolmottosaregenerallydescribedaboutnormsandwayofstudentsinafewsentences(Meadmore
&Symes,1996;Komisar&McClellan,1961).Existingworkofproverbsarereferredtounderstand
theapproachofthestudyontheschoolmottointhispaper.Proverbsstudyinghasbeendoneabout
meaningofthewordinthemselves(Okazaki,2000).Researchesonproverbshavebeenstudiedabout
linguistic component and structureofwords and sentences.Wordsof proverbs are analyzed the
relationshipsoftheusageofproverbswitheffectstopeople.Theyfindoutthatproverbsmakerule
andthoughttothelocalpeoplewhohavetheproverbsinfolkloreandanthropologyaswell(KhatriI,
&Laishram,2013;Benedict,1946;Fujita,2013).
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