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ABSTRACT

In this chapter, the topic of artificial intelligence in the organisation will 
be presented. First of all, the authors start looking at the state of art in AI, 
one of the hot topics of the last decades. After discussing the practical uses 
of artificial intelligence in the organisation, they introduce the concept of 
emotional artificial intelligence that is linked to the ability of a machine to 
interpret human behaviour and adapt their responses accordingly. Artificial 
intelligence also offers interesting solutions for emotion analytics to support 
decision making, and to predict individuals’ behaviour, whether in marketing 
or personnel management, among others. However, all this potential has 
an ethical dark side, linked to privacy issues, the loss of jobs to machines, 
or other threats to humanity caused by improper use of technology. While 
exploring more about machine learning, the authors reflect on some of the 
modern questions we face.
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INTRODUCTION

Nowadays there is a great deal of interest around artificial intelligence and the 
ethical dilemmas that this field poses (note 1). We are now in the economic 
phase also known as Industry 4.0 (note 2), where it is all about smartness, 
intelligence in machines, and mobility in devices.

In this sense, we can identify several potential threats to society posed by 
AI and related technology. Some positions against AI worth of mentioning 
are those of Elon Musk, who tweeted in August 2014 “Worth reading 
Superintelligence by Bostrom. We need to be super careful with AI. Potentially 
more dangerous than nukes”. Or the position of Professor Stephen Hawking, 
who affirmed in the same year (2014) that “the development of full artificial 
intelligence could spell the end of the human race […]. It would take off on its 
own, and re-design itself at an ever increasing rate. Humans, who are limited 
by slow biological evolution, couldn’t compete and would be superseded”.

Some of the threats are either unlikely to happen, or differ little from 
threats posed by “unintelligent” technologies. However, there is one threat 
in particular worthy of further consideration: that ultra-intelligent machines 
might lead to a future that is very different from the present we know and 
understand. Lately, the debate around whether or not artificial intelligence 
might steal the majority of our jobs is featured everywhere. In this perspective, 
a future where ultra intelligent machines exist and work well, may not be 
as pleasant for us humans as we may hope for, and at that point we may not 
have a choice.

Artificial Intelligence: The State of Art

As expected, we should start from a definition of Artificial Intelligence, to have 
a better understanding of what the buzz is all about. Authors and practitioners 
alike have proposed interesting considerations about AI and its characteristics. 
For example, Poole and Mackworth (2017) affirm that AI is “the synthesis 
and analysis of computational agents that act intelligently”, while Russell 
and Norvig (2009) define it as “the study and design of intelligent agents, 
where an intelligent agent is a system that perceives its environment and 
takes actions that maximise its chances of success”. Ideally, we can mention 
four general definitions of artificial intelligence, that differentiate themselves 
between systems that think or act rationally or like humans. In particular, AI 
systems that act rationally - meaning they are supposed to perceive and act 



 

 

21 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/the-future-of-emotions-in-the-

workplace/222009

Related Content

Designing Gen Z Careers: A Design Thinking Approach to Sustainable

Careers
Pooja Khannaand Ritam Dutta (2023). Handbook of Research on Sustainable Career

Ecosystems for University Students and Graduates (pp. 428-449).

www.irma-international.org/chapter/designing-gen-z-careers/324266

The Electricity System Improvement Canvas (ESIC): A New Tool for

Business Model Innovation in the Energy Sector
Jordi Vinaixa, Winnie Vanrespailleand Hasan Muslemani (2023). Journal of Business

Ecosystems (pp. 1-18).

www.irma-international.org/article/the-electricity-system-improvement-canvas-esic/321556

Agile Teams in Digital Media: A 13 Week Retrospective
Rachel Ralphand Patrick Pennefather (2020). Handbook of Research on Emerging

Technologies for Effective Project Management (pp. 340-359).

www.irma-international.org/chapter/agile-teams-in-digital-media/239228

Exploring the Relevance of Intrapreneurship and Innovation in Mature

Organizations
Fernando Almeida (2020). Journal of Business Ecosystems (pp. 22-42).

www.irma-international.org/article/exploring-the-relevance-of-intrapreneurship-and-innovation-in-

mature-organizations/262222

Management of Customer Lifetime Value in Organizations: Strategies and

Initiatives
Pratap Chandra Mandal (2023). Journal of Business Ecosystems (pp. 1-15).

www.irma-international.org/article/management-of-customer-lifetime-value-in-

organizations/318471

http://www.igi-global.com/chapter/the-future-of-emotions-in-the-workplace/222009
http://www.igi-global.com/chapter/the-future-of-emotions-in-the-workplace/222009
http://www.igi-global.com/chapter/the-future-of-emotions-in-the-workplace/222009
http://www.irma-international.org/chapter/designing-gen-z-careers/324266
http://www.irma-international.org/article/the-electricity-system-improvement-canvas-esic/321556
http://www.irma-international.org/chapter/agile-teams-in-digital-media/239228
http://www.irma-international.org/article/exploring-the-relevance-of-intrapreneurship-and-innovation-in-mature-organizations/262222
http://www.irma-international.org/article/exploring-the-relevance-of-intrapreneurship-and-innovation-in-mature-organizations/262222
http://www.irma-international.org/article/management-of-customer-lifetime-value-in-organizations/318471
http://www.irma-international.org/article/management-of-customer-lifetime-value-in-organizations/318471

