INFORMATION SCIENCE PUBLISHING ITB10536
E 701 E. Chocolate Avenue, Suite 200, Hershey PA 17033, USA

Tel: 717/533-8845; Fax 717/533-8661; URL-http://www.idea-group.com

Chapter I 1

M or al Psychology and

| nformation Ethics;

Psychological Distanceandthe
Componentsof Moral Behavior ina
Digital World

CharlesR. Crowell
University of Notre Dame, USA

Darcia Narvaez
University of Notre Dame, USA

Anna Gomberg
University of Notre Dame, USA

Abstract

This chapter discusses the ways in which moral psychology can inform
information ethics. A “ Four Component Model” of moral behavior is
described involving the synergistic influences of key factors including
sensitivity, judgment, motivation, and action. Two technol ogy-mediated
domains, el ectroniccommunicationsand digital property, arethenexplored
to illustrate how technology can impact each of the four components
believed to underlie moral behavior. It is argued that technology can
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createakindof “ psychological distance” betweenthosewho usetechnology
for communication or those who acquire and use digital property (e.g.,
software or music) and those who may be affected by such uses (e.g., e-
mail recipients or digital property owners). This* distance” potentially
impacts all four components of moral behavior in such a way that the
usual social or moral constraintsoperativeunder normal (non-technol ogy-
mediated) circumstances (e.g., face-to-face communication) may be
reduced, thereby facilitating the occurrence of unethical activities like
piracy, hacking, or flaming. Recognition of the potential deleterious
impact of technology on each of the four components leads to a better
under standing of how specific educational interventionscan bedevised to
strengthen moral sensitivity, judgment, motivation, and action within the
context of our increasingly digital world.

| ntroduction

We ignor e ethics and computing at our peril!
Rogerson& Bynum, 1995

Unethical behavior ispervasiveand timel ess, asisthequestion of why people
dobadthings. What makessomepeoplebehavemorally or ethically and others
not?Psychol ogistsinterestedin moral devel opment haveattempted to answer
such questionsby examining the psychol ogical componentsof morality, the
elementsthat work in concert to bring about moral behavior (Rest, 1983).
Emergingfromthisworkisamodel of moral behavior that identifiesthejoint
actionof four psychological processes: sensitivity, judgment, motivation, and
action (Narvaez & Rest, 1995).

Certainly, the®informationage” hasbeenaccompanied by itsshareof technol -
ogy-related ethical issuesand challenges. Interestingly, many (if not most) of
thesechallengesarenot fundamentally new (Barger, 2001). Althoughthere
may well beexceptions, informati ontechnol ogy appearsto have created new
and different waysto engageinthe samekindsof unethical behaviorsseen
throughout history, fromstealing property toinvading personal privacy (Johnson,
2001). Becausetheseissueshavebeen studied and analyzedfor yearsin other
contexts, itisall themoreimportant for Information Science(lS) researchers
and practitionersto bewell acquai nted with general principlesof moral and
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