1784

Chapter 81

Teaching Students about

Online Professionalism:
Enhancing Student Employability
Through Social Media

Thomas Lancaster
Birmingham City University, UK

ABSTRACT

Many students appear to be continually connected to social media sites such as Facebook. Such social
media sites can be pervasive in nature. The use of these sites through mobile devices often extends into
the classroom, sometimes to the detriment of scheduled teaching activities. Further, many students do
not seem to be aware of the negative effect that ill-considered information placed on social media sites
can have towards their future employment. This chapter reviews the positives and negatives of social
media as it relates to the future employability of students. Due to the changing nature of this field, the
chapter is largely presented from practical experience, rather than a traditional academic research-led
approach. Much of the focus is on the ways that students can present themselves online in a manner
which should encourage employers to offer students jobs and placement opportunities. The chapter
reviews a number of the major Websites where students should establish professional profiles. It also
looks at the overall need for students to establish a professional presence online and show that they are
a desirable employee. The chapter concludes by looking at the challenges involved with integrating the
teaching of employability through social media into existing teaching. A number of research areas for
further consideration are also presented.

BACKGROUND
Chapter Rationale

Student employability is an area of continued
national interest within the United Kingdom.
There are regular papers, reports and presenta-
tions released. Some examples include: Pegg et
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al (2012), Wright et al, (2010), and Banga and
Lancaster (2013). These publications generally
make recommendations abouthow to help students
to achieve more sandwich year placement and
graduate work positions. The views of academics
on the importance of employability within the
educational process often appear to differ. Some
academics would seem to argue that receiving a
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qualification should be its own reward. Others
would argue that the teaching of employability
skills should be a core part of any academic course,
inherent in both the structure of the delivery and
the assessment.

It can therefore be contested that the ultimate
aim of any academic course, whether at university
or college level, should be to position students
into suitable paid employment. That is the view
taken in this chapter, which is based around the
experience of the author in course development,
as well as in module design, delivery and assess-
ment in order to position students within the UK
for graduate employment.

This chapter, deliberately, does not take a
traditional academic approach. The technolo-
gies discussed, which largely relate to the role
of social media within the overall employability
processes, have developed during the production
of this chapter. Many of the published insights
by academics into this area take the form of non-
traditional sources, such as forum discussions, blog
posts and presentation styles. There are LinkedIn
groups devoted to discussing this emerging area,
for example OPEN (2013). The subject of using
social media to enhance employability has regu-
larly featured on the popular UK Employability
Developmentemail mailing list JISCMail, 2013).

The chapter approach chosen particularly owes
thanks to presentations provided by Lancaster
(2012a; 2013a) and Beckingham (2012; 2013a;
2013b; 2013c). The format of this book chapter
represents the first time that the approach that those
presenters have developed and advocate has been
formally presented in a detailed written manner.

The role of social media within the employ-
ment process often seems to be fiercely contested
by academics. For instance, Bryant (2013) simply
argues that employers should not be using social
mediain this way. Thatis notrealistic. Social media
represents a view of a student that is freely avail-
able to the general public. Employers qualify as
members of the general public. Employers have to
be expected to take advantage of all the resources

available to them when making a decision about
who to employ.

The intention of this chapter is that it is in-
tended to be useful for academics interested in
teaching within this new area. As such, it provides
an overview of the issues that should be explored
with students during teaching, as well as the social
media sites that students should be using. It is in-
tended that this will provide an early contribution
to this developing area of educational necessity.
The chapter may also provide future support for
further, more traditional, publications within the
areas of social media use and employability.

Aims and Intentions

The primary aims and intentions of this chapter are
to explore the ways in which the creation and use
of professional presences, the set of social media
profiles and web sites which represent students
online, can be integrated within teaching. There
are many options available showing how both staff
and students can proceed with this growing area
of online presentation. This chapter is intended
primarily to assist academics with thinking about
the methods that will work best for them. This can
be positioned within an overall discussion about
employability.

Specifically, the chapter focuses in on the
core set of social media sites which will offer
benefits to students regardless of their academic
discipline or their plans for their future career.
This can be supported by the subject knowledge
thatindividual lecturers already possess in order to
implement a viewpoint that is discipline specific.
This is intended to be helpful for lecturers who are
looking to develop their own teaching materials
within this field.

Chapter Format
The chapter will commence by introducing current

examples of professional presence components and
the reasons why these are useful when considering

1785



20 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/teaching-students-about-online-

professionalism/130445

Related Content

Using Social Networking to Enhance Sense of Community in E-Learning Courses

Steve Chi-Yin Yuenand Harrison Hao Yang (2010). Social Computing: Concepts, Methodologies, Tools,
and Applications (pp. 1096-1119).
www.irma-international.org/chapter/using-social-networking-enhance-sense/39776

An ‘Amuse-Bouche at Best': 360° VR Storytelling in Full Perspective
Paul Moody (2017). International Journal of E-Politics (pp. 42-50).
www.irma-international.org/article/an-amuse-bouche-at-best/186963

The Influence of Customers Social Media Brand Community Engagement on Restaurants Visit
Intentions

Muhammed Alnsourand Hadeel Rakan Al Faour (2022). Research Anthology on Social Media Advertising
and Building Consumer Relationships (pp. 1467-1481).
www.irma-international.org/chapter/the-influence-of-customers-social-media-brand-community-engagement-on-

restaurants-visit-intentions/305406

The Influence of User-Generated Eudaimonic YouTube Videos on Well-Being

Seok Kang, Brianna Villarrealand Serenity Morales (2023). International Journal of Social Media and Online
Communities (pp. 1-24).
www.irma-international.org/article/the-influence-of-user-generated-eudaimonic-youtube-videos-on-well-being/323859

Conflict as a Barrier to Online Political Participation?: A Look at Political Participation in an Era of
Web and Mobile Connectivity

Francis Dalisay, Matthew J. Kushinand Masahiro Yamamoto (2016). International Journal of E-Politics (pp.
37-53).

www.irma-international.org/article/conflict-as-a-barrier-to-online-political-participation/146199



http://www.igi-global.com/chapter/teaching-students-about-online-professionalism/130445
http://www.igi-global.com/chapter/teaching-students-about-online-professionalism/130445
http://www.irma-international.org/chapter/using-social-networking-enhance-sense/39776
http://www.irma-international.org/article/an-amuse-bouche-at-best/186963
http://www.irma-international.org/chapter/the-influence-of-customers-social-media-brand-community-engagement-on-restaurants-visit-intentions/305406
http://www.irma-international.org/chapter/the-influence-of-customers-social-media-brand-community-engagement-on-restaurants-visit-intentions/305406
http://www.irma-international.org/article/the-influence-of-user-generated-eudaimonic-youtube-videos-on-well-being/323859
http://www.irma-international.org/article/conflict-as-a-barrier-to-online-political-participation/146199

