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ABSTRACT

Technology is entwined in almost every part of one’s lives. Today’s students are using more technology 
than ever before. Information technology has revolutionized every industry and especially the banking 
industry. Tremendous improvements in technology have taken place in the Indian banking sector. Among 
all, Mobile Banking (m-banking) is the recent phenomenon that changed country’s banking system. 
Students, being considered as most technically knowledgeable make most use of mobile banking ser-
vices among all the banking customers. Therefore, the focus is particularly towards the young students 
engaging in m-banking services and to evaluate the factors that influence them to adopt m-banking. The 
study considers extended Technology Adoption Model (TAM) to measure the impact of the factors on 
adoption of m-banking. For the study, data was collected through questionnaire from 217 students of 
Western Rajasthan. The result of this research would provide valuable information to service providers 
in order to improve their m-banking services.

INTRODUCTION

Technology has become important part in almost everyone’s lives. The innovations in technology have 
modernized our society as well as the way business is done. The Banking Industry is the one which is 
most significant in terms of information technology and various other innovations in transactions pro-
cessing. These innovations have altered the way customers conduct their day to day operations. Among 
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all the revolutions, Mobile Banking (m-banking) is the latest development in electronic bank services, 
allowing customers to access banking facilities 24*7, while allowing banks to cut their costs and at 
the same time increase their revenues by attracting customers. Today mobile banking applications are 
considered as an emergent activity and one of the future payment tools (Ondrus & Pigneur, 2006). The 
term mobile banking (m-banking) has been widely used to describe a division of electronic banking and 
refers to the system that allows customers to conduct financial transactions via mobile devices. It is an 
open Internet technology which is not dependent on any specific service provider or mobile company. 
These mobile based services have made an immense effect on the banking sector, generating flexible 
payments methods and user-friendly banking services. It has led to an intense revolution because of its 
economic and social influence (Ghezzi et al., 2010).According to Cellular Operators Association of India, 
GSM telecom subscribers added 4.49 million in August 2015 (0.62% increased from previous month), 
taking all- India GSM subscriber base to 726.10 million. The Table 1 shows the increment/decrement 
of mobile subscribers in India in last 12 months.

According to a report published by Juniper Research (KPMG analysis), the number of global mobile 
subscribers is set to continue rising very rapidly from 0.8 billion in 2014 to 1.8 billion by 2019.

Adoption of M-Banking

The mobile based services are changing the face of banking, ensuring a more convenient, user friendly 
and low cost access to financial services. The m-banking transactions outlays about 2% of cost of branch 
banking, 10% of the ATM based transaction cost and 50% of the cost incurred on internet banking (Bhat-
tacharya, 2015). Despite these benefits and large population of mobile users in India, it was found that 
usage of m-banking is very low & customers are reluctant to adopt this technology (Thakur & Srivastava, 
2013). Mobile banking or m-banking “is the provision of banking services to customers for automated 
banking and other financial services on their mobile devices”. It involves facilities to undertake bank 
transactions, to administer bank accounts and to access personalized information.

Table 1. Net Subscriber Additions in Last 12 months (in millions)



 

 

15 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/assessing-the-determinants-of-adoption-of-m-

banking-by-students/171841

Related Content

Effect of Cultural Diversity in Communication on Project Success Within Multinational

Construction Companies in the United Arab Emirates
Brian J. Galli (2019). International Journal of Risk and Contingency Management (pp. 39-65).

www.irma-international.org/article/effect-of-cultural-diversity-in-communication-on-project-success-within-multinational-

construction-companies-in-the-united-arab-emirates/234433

Secure and Optimized Mobile Based Merchant Payment Protocol using Signcryption
Shaik Shakeel Ahamad, V. N. Sastryand Siba K. Udgata (2012). International Journal of Information

Security and Privacy (pp. 64-94).

www.irma-international.org/article/secure-optimized-mobile-based-merchant/68822

Standards and Guides for Implementing Security and Privacy for Health Information Technology
Francis E. Akowuah, Jonathan Land, Xiaohong Yuan, Li Yang, Jinsheng Xuand Hong Wang (2018).

Security and Privacy Management, Techniques, and Protocols (pp. 214-236).

www.irma-international.org/chapter/standards-and-guides-for-implementing-security-and-privacy-for-health-information-

technology/202046

Does Gold React as a Safe Haven and Hedge for G7 Stock Markets?: Comparative Assessment

of the COVID-19 Pandemic vs. Global Financial Crisis
Bassem Ghorbali, Kamel Naouiand Abdelkader Mohamed Sghaier Derbali (2024). Blockchain Applications

for Smart Contract Technologies (pp. 48-71).

www.irma-international.org/chapter/does-gold-react-as-a-safe-haven-and-hedge-for-g7-stock-markets/344175

Information Security for Legal Safety
Andreas Mitrakas (2008). Information Security and Ethics: Concepts, Methodologies, Tools, and

Applications  (pp. 2422-2431).

www.irma-international.org/chapter/information-security-legal-safety/23230

http://www.igi-global.com/chapter/assessing-the-determinants-of-adoption-of-m-banking-by-students/171841
http://www.igi-global.com/chapter/assessing-the-determinants-of-adoption-of-m-banking-by-students/171841
http://www.irma-international.org/article/effect-of-cultural-diversity-in-communication-on-project-success-within-multinational-construction-companies-in-the-united-arab-emirates/234433
http://www.irma-international.org/article/effect-of-cultural-diversity-in-communication-on-project-success-within-multinational-construction-companies-in-the-united-arab-emirates/234433
http://www.irma-international.org/article/secure-optimized-mobile-based-merchant/68822
http://www.irma-international.org/chapter/standards-and-guides-for-implementing-security-and-privacy-for-health-information-technology/202046
http://www.irma-international.org/chapter/standards-and-guides-for-implementing-security-and-privacy-for-health-information-technology/202046
http://www.irma-international.org/chapter/does-gold-react-as-a-safe-haven-and-hedge-for-g7-stock-markets/344175
http://www.irma-international.org/chapter/information-security-legal-safety/23230

