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Abstract

This chapter presents the strategies of higher education institutions and
how they can be described using the balanced scorecard approach. The
pedagogical ICT strategy describes the virtual learning and e-
entrepreneurship in higher education. Strategic themes are presented to
describe what management believes must be done to succeed and achieve
the desired outcomes in virtual learning and e-entrepreneurship. Strategy
maps are used to describe the strategy in a graphical representation. In
addition, the study presents an example of the cooperation between a
higher education institution and a spin-off company. This chapter helps the
educational administrators to better describe and implement strategies for
virtual learning and e-entrepreneurship.
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Introduction

Higher education institutions (HEI) usually try to adapt their strategies to the
local community, to society as a whole, and to educational policy. HEIs are trying
to ensure competitiveness and employability for their students. To a large extent,
the competitiveness is based on good skills in information and communication
technology (ICT). They are linked to entrepreneurship, which is seen by the
local stakeholders and educational authorities to create economic growth and
welfare.
The primary purpose of this study is to explore the strategies for virtual
learning and e-entrepreneurship in higher education. The pedagogical ICT
strategy is a specific functional strategy, which describes the strategic outlines
for virtual learning and e-entrepreneurship. The aim also is to explore the
methods to communicate and implement the strategy in an understandable and
efficient manner.
Strategic management is a matter of developing the organisation and its
present activities to achieve the desired objectives in the future (Fidler, 2002;
Davies & Ellison, 2003). The new strategies of HEIs typically reflect the existing
strategies, which are tailored to meet the needs of the organisation and its
stakeholders. The strategies are typically fairly stable, but they reflect the
changes in society, economic development, and educational policy.
The strategies typically focus the activities on specific fields of education
according to the needs of the local community or society. Another typical
strategy is the operations excellence theme. HEIs usually try to improve their
quality, achieve more, and reduce costs. These strategies also can be found in
the business literature, where Porter (1990) has presented the strategies of focus
and overall cost efficiency.
The balanced scorecard (BSC) approach developed by Kaplan and Norton
(1992, 1993) is used in this study to describe a pedagogical ICT strategy. The
strategy must be understood before it can be implemented. The balanced
scorecard creates a shared understanding of the selected strategies because it
translates the strategy into tangible objectives and balances them into four
different objectives: customer and regional development; financing; internal
processes and structures; and learning and growth. The significance of the
present study is to show how the competitive strategies and the balanced
scorecard can be applied in HEIs.
A qualitative study is made based on the concepts of strategic planning and the
balanced scorecard approach. The focus on interpretation in how the partici-
pants make sense of these rather than numerical exactness is the strength of
qualitative research. When a qualitative study is carried out, qualitative data are



 

 

15 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/strategies-virtual-learning-entrepreneurship-

higher/18516

Related Content

Media Entrepreneurs and Market Dynamics: Case of Russian Media Markets
Dinara Tokbaeva (2019). Journal of Media Management and Entrepreneurship (pp. 40-56).

www.irma-international.org/article/media-entrepreneurs-and-market-dynamics/220049

When Music Changes, so Does the Dance: The Role of Social Entrepreneurship in Recovery

Response to the COVID-19 Pandemic
Gözde Morgüland Mine Afacan Fndkl (2021). Creating Social Value Through Social Entrepreneurship (pp.

262-283).

www.irma-international.org/chapter/when-music-changes-so-does-the-dance/268927

Clustering and Ranked Search for Enterprise Content Management
Juris Ratsand Gints Ernestsons (2013). International Journal of E-Entrepreneurship and Innovation (pp. 20-

31).

www.irma-international.org/article/clustering-and-ranked-search-for-enterprise-content-management/106897

Innovation in Luxury Fashion Businesses as a Means for the Regional Development
Elisa Giacosa (2016). Handbook of Research on Entrepreneurial Success and its Impact on Regional

Development (pp. 206-222).

www.irma-international.org/chapter/innovation-in-luxury-fashion-businesses-as-a-means-for-the-regional-

development/141413

An Integrated Business Model Innovation Approach: It is Not All about Product and Process

Innovation
Roman Boutellier, Markus Eurichand Patricia Hurschler (2010). International Journal of E-Entrepreneurship

and Innovation (pp. 1-13).

www.irma-international.org/article/integrated-business-model-innovation-approach/51591

http://www.igi-global.com/chapter/strategies-virtual-learning-entrepreneurship-higher/18516
http://www.igi-global.com/chapter/strategies-virtual-learning-entrepreneurship-higher/18516
http://www.irma-international.org/article/media-entrepreneurs-and-market-dynamics/220049
http://www.irma-international.org/chapter/when-music-changes-so-does-the-dance/268927
http://www.irma-international.org/article/clustering-and-ranked-search-for-enterprise-content-management/106897
http://www.irma-international.org/chapter/innovation-in-luxury-fashion-businesses-as-a-means-for-the-regional-development/141413
http://www.irma-international.org/chapter/innovation-in-luxury-fashion-businesses-as-a-means-for-the-regional-development/141413
http://www.irma-international.org/article/integrated-business-model-innovation-approach/51591

