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ABSTRACT

Following the sociocultural traditions of communication, the authors explore the
commonalities between Latané’s dynamic social impact theory (DSIT), and the
concepts of homophily and heterophily, and find that the markers of DSIT appear
quite strikingly similar to the concepts similarity espoused by homophily (i.e.,
clustering, correlation, and consolidation), while the continuing diversity in DSIT
is very similar to heterophily, which exists in groups and cultures. The authors test
these concepts by analyzing two different blog conversations and find support to the
above propositions. In the process, the authors suggest that social media should be
retitled sociocultural media as this media aids in the creation and maintenance of
cultures that coexist with those of differing viewpoints.

INTRODUCTION

Individual and collective identities are in a constant state of flux, particularly in
the modern socio-culturally mediated communication environment that spans a
range of communication channels, each with its own idiosyncratic qualities and
challenges. From the whimsical Snapchat, to the voyeuristic Reddit and Instagram,
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Dynamic Social Impact Theory

from the staid Facebook updates to the tremulous tweets of Twitter, from the un-
nuanced, asynchronous pronouncements of traditional email to the unavoidable
‘Good mornings”, orincessant forwards of family Whatsapp groups, and many more,
far too numerous to mention, each has established a presence in our socio-cultural
landscape as a mediator, moderator, soother and instigator of our waking selves.

Latané (1996) presents a theory (Dynamic Social Impact Theory — DSIT) of,
“how individuals located in social space influence each other to create higher
patterns of structure”, and demonstrates how “culture could emerge from individual
experience and everyday interaction”. He outlined four phenomena, (i) clustering, or
regional differences in cultural elements; (ii) correlation, or emergent associations
between elements; (iii) consolidation, or a reduction in variance; and (iv) continuing
diversity that can serve as indicators of DSIT. Harton and Bullock (2007), reviewing
DSIT, suggest that cultures can be created and changed from the bottom-up through
everyday communication with neighbors, friends, and coworkers.

Using the socio-cultural tradition, one can view the individual, their relationships
with others, the channel, the message, and the collective (culture, sub-culture, smaller
cliques or the broader organization) that allows individuals and groups to weave a
tapestry of cross-cultural identities, ranging from simple alter egoistic identities to
undetectable and undecipherable no-nyms adopted by internet trolls and their ilk
(Phillips, 2012).

Using the lens of dynamic social impact theory (Latané, 1996), the authors of this
chapter wishes to demonstrate the existence of heterophily and homophily among
individuals and groups, as they navigate their individual and collective identities
in the socio-cultural landscapes provided by modern media. Heterophilous groups
tend to become homophilous over time, yet maintain the primary diversity that
brought the group together (Sundararajan, Finch, & O’Reilly, 2016). However, like
the DSIT has posited, there is constant tension between the consolidation (reduction
in variance or tendency towards homophily) of individual and group identities in
socio-cultural media, and continuing diversity (heterophily) as individuals strive
to maintain their individuality in the face of pressure to conform from their group
or collective.

Sundararajan and Macdonald (2016, pp 202) state: “we are at the threshold of the
next generation of web and mobile tools, applications and services, possibly Web
3.0”. The phrase “social media” came to stand for the entire collection of online
and mobile applications that allowed everyday people to create and share content
with pretty much everyone else, engage with one another, create shared commons,
and eventually, cultural enclaves. Many of these cultural enclaves came to exist
as the online space resulting from real world offline activities, but many others
were primarily created online and may have migrated to offline meetups, action
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