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ABSTRACT

This chapter presents the ways in which researchers can promote their publications 
through academic social networks. In the academic world, the visibility of the 
scientific activity and the impact factor of the publications are extremely important, 
a challenging and difficult reality that researchers face when they start academic 
writing. In order to have greater visibility and notoriety in the academic and scientific 
world, it is necessary to have publications in journals with impact factor. Sharing 
publications through academic social networks also contributes to a wider recognition 
and visibility as a researcher. In a society where researchers are dismayed by the 
need for publications with impact factor, it is important to highlight the concern for 
an efficient use of academic social networks. Sharing articles through these networks 
will result in larger visibility of the scientific work of the researcher, projection of 
his or her scientific writing, and in a higher possibility of being cited by peers, thus 
enabling an h-index or i10.

INTRODUCTION

The academy is currently lobbying researchers (juniors / seniors) to produce and 
publish the results of their researches, either for a teacher evaluation, for applications 
for funding or even as an evaluation element for doctoral candidates. Doctoral students 
as junior researchers are those who have a greater difficulty entering the circle of 
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publication and who have to fight for the recognition of the academic community. 
This recognition is what will allow the researcher to increase his h-index, since it 
increases the probability of being cited. This factor is inherent to the quality of the 
published articles and to the impact factor of the journals in which they publish 
their studies. Social networks appear in this context as a tool that assists in the 
dissemination of publications made, as well as, a motto for recognition by peers 
and other specialists.

This chapter is aimed to present the ways in which researchers can promote their 
publications through academic social networks. In the academic world, the visibility 
of the scientific activity and the impact factor of the publications are extremely 
important, a challenging and difficult reality that researchers face when they start 
academic writing. In order to have greater visibility and notoriety in the academic 
and scientific world, it is necessary to have publications in journals with impact 
factor. Sharing publications through academic social networks also contributes to 
a wider recognition and visibility as a researcher.

In a society where researchers are dismayed by the need for publications with 
impact factor, it is important to highlight the concern for an efficient use of academic 
social networks. Sharing articles through these networks will result in larger 
visibility of the scientific work of the researcher, projection of his or her scientific 
writing, and in a higher possibility of being cited by peers enabling, thus, to obtain 
an h-index or i10.

Therefore, in this chapter we pretend to answer the following questions: Why is 
there a concern about publishing? What is the importance of sharing scientific work 
on academic social networks? On which academic social networks should one have 
profiles? What is the impact factor of journals and of researchers?

THE IMPORTANCE OF WRITING AND 
PUBLISHING TO A RESEARCHER

Writing is not an easy process. Often it is not possible to transmit what has meant 
by lack of communication, grammatical errors or even by not having a fluid writing 
in which what is intended is transmitted. According to Albert Mehrabian (1981) in 
his book Silent Messages: Implicit Communication of Emotions and Attitudes that 
resulted from a research on nonverbal communication, the 7% rule was born, in which 
the words used have a communication weight of 7%, the body language a value of 
55% and the voice tone the remaining 38%, this in an oral presentation. Although 
there are other studies that refute these percentages, it is indisputable that there 
should be some care in verbal communication. It is not surprising that the concern 
in written communication has to be redoubled by the fact that this communication 



 

 

17 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/smart-communities/210405

Related Content

Investigating the Need for Computer Assisted Cooperative Learning to

Improve Reading Skills Among Yemeni University EFL Students: A Needs

Analysis Study
Amr Abdullatif Yassin, Norizan Abdul Razakand Nor Rizan Mohamad Maasum

(2019). International Journal of Virtual and Personal Learning Environments (pp. 15-

31).

www.irma-international.org/article/investigating-the-need-for-computer-assisted-cooperative-

learning-to-improve-reading-skills-among-yemeni-university-efl-students/228108

Methods for Assessing 3D Virtual Worlds in Design Education
Leman Figen Gül, Ning Gu, Mi Jeong Kimand Xiangyu Wang (2014). Cases on the

Assessment of Scenario and Game-Based Virtual Worlds in Higher Education (pp.

152-174).

www.irma-international.org/chapter/methods-for-assessing-3d-virtual-worlds-in-design-

education/109268

Assessing Spatial Design in Virtual Environments
Andrew Cram, Russell Loweand Katy Lumkin (2014). Cases on the Assessment of

Scenario and Game-Based Virtual Worlds in Higher Education (pp. 74-123).

www.irma-international.org/chapter/assessing-spatial-design-in-virtual-environments/109265

Collaborative Writing Factors Affecting English as a Foreign Language

Student Writing Performance
Phe Quang Chu (2025). International Journal of Virtual and Personal Learning

Environments (pp. 1-27).

www.irma-international.org/article/collaborative-writing-factors-affecting-english-as-a-foreign-

language-student-writing-performance/368035

The Usefulness of Learning Objects in Industry Oriented Learning

Environments
Shantha Fernando, Henk G. Soland Ajantha Dahanayake (2012). International

Journal of Virtual and Personal Learning Environments (pp. 1-20).

www.irma-international.org/article/usefulness-learning-objects-industry-oriented/67114

http://www.igi-global.com/chapter/smart-communities/210405
http://www.igi-global.com/chapter/smart-communities/210405
http://www.irma-international.org/article/investigating-the-need-for-computer-assisted-cooperative-learning-to-improve-reading-skills-among-yemeni-university-efl-students/228108
http://www.irma-international.org/article/investigating-the-need-for-computer-assisted-cooperative-learning-to-improve-reading-skills-among-yemeni-university-efl-students/228108
http://www.irma-international.org/chapter/methods-for-assessing-3d-virtual-worlds-in-design-education/109268
http://www.irma-international.org/chapter/methods-for-assessing-3d-virtual-worlds-in-design-education/109268
http://www.irma-international.org/chapter/assessing-spatial-design-in-virtual-environments/109265
http://www.irma-international.org/article/collaborative-writing-factors-affecting-english-as-a-foreign-language-student-writing-performance/368035
http://www.irma-international.org/article/collaborative-writing-factors-affecting-english-as-a-foreign-language-student-writing-performance/368035
http://www.irma-international.org/article/usefulness-learning-objects-industry-oriented/67114

