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ABSTRACT

The purpose of this chapter is to examine the status quo and discuss the interfaces
and articulations between the two constructs: entrepreneurship and social
development. Thus, this chapter aims to analyze the characteristics of publications
related to the themes of entrepreneurship and social development from 1996 to 2016.
The methodology used was descriptive research bibliometrics. The research was
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conducted using the web of science (WoS) database of the ISI web of knowledge,
with a total of 1893 articles selected. The survey results showed that the year with
the highest number of publications was 2016 (446), followed by the year 2015
(330). Further, the fields of social and behavioral sciences and entrepreneurship
and regional development had the largest number of publications with a total of 44
and 42, respectively.

INTRODUCTION

Global competition is reflected in the experience of companies and in the new stance
adopted by business management. Thus, economic development in the competitive
business environment is constantly changing. This new business scenario has
guided organizations towards a process of transfiguration regarding developing the
transaction as well as planning its internal environment.

From this perspective, Ferraz ef al. (1997, p. 3) add that the conceptualization
of the competitiveness is a factor for the company’s success, describing it as “the
company’s ability to formulate and implement competitive strategies, enabling it to
expand or retain on a long term basis, a sustainable market position.”.

Research in the field of entrepreneurship has made significant contributions
to the initial development of Economics and Psychology. Among the economists,
Schumpeter (1988) points out the pioneers to verify and emphasize the importance
of the entrepreneur in the economy, represented by the agent who implements
innovations, assuming the risks of his actions, collecting profit as his objective. Thus,
for the author, entrepreneurship is the ‘engine of the capitalist economy’, in which
the creation of new products and the search for new markets is able to promote the
medical and social development (Schumpeter, 1988).

In this context, entrepreneurship is one of the significant pillars marking the
changes in the economic environment (Baumol, 1968), especially in informal economy
(Carree & Thurik, 2010; Williams & Nadin, 2010). Thus, it’s the organizations’
responsibility to establish junctures to the environment which will encourage the
emergence of companies — economic, social and political institutions that lead to
social and economic sustainability (Zarpellon, 2010).

This study compiles perspectives on the theme of entrepreneurship, which are
associated with the origin of terminology, conceptualization, theories, and their
relevance in the business and social environment. Hence, in order to broaden
the knowledge of scientific production related to Entrepreneurship and Social
Development, the following question has been asked: “How is the international
publications scenario concerned to the theme Entrepreneurship and Social
Development available in the Web database of Science from ISTWEB of Knowledge?”.
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