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ABSTRACT

Over 15,000 schools offer business degree programs worldwide. A majority of the institutions including 
the educators and practitioners believe that they clearly understand and address the expectations of any 
current or prospective student that intends to enroll with them. This belief is flawed and contradictory 
since there is significant divergence between students’ expectations and the ground reality after the student 
enrolls for the program. This chapter aims to outline key deciding criteria that may enable a prospective 
candidate to assess schools before application. The factors include, but are not limited to, drawing up 
a list of potential schools, shortlist the “top” schools matching the offered programs and aspirations, 
future career path desired, amongst other important parameters such as diversity, class profile, and 
financial investment. The factors discussed also highlight the key areas where business schools can 
meet and exceed expectations and go the extra mile that will help them differentiate against competition.

INTRODUCTION

It has been rightly said that business is everything. It is the basis of everything we do and how a society 
operates. Therefore, getting a business degree like MBA is critical, even if someone wants to open up a 
non-profit for social benefits or open a chain of restaurants. It is paramount to know the fundamentals 
of business education like finance, economics and marketing for any idea to be successful. The MBA 
is probably one of the most recognized degrees or qualifications in the world. The main objective of an 
MBA program is to create future business leaders/ managers. The first MBA program was instituted 
more than a century ago in the United States while in Europe, the first MBA program was offered in the 
United Kingdom in the early 1960s (Today, NA). Today, approximately 14,000 schools offer business 
degree programs worldwide with over 700 schools in US and Europe alone (Statista, 2016). The num-
ber of programs offered across Europe has spurted in the past decade with UK offering the maximum 
choices (Bedi, 2018), followed by Spain, France, Italy and the Netherlands. A significant contribution 
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to this sudden increase in number of business schools worldwide can be attributed to the fact that a large 
majority of candidates are now opting to move abroad from their origin for pursuing a business masters’ 
education. UNESCO’s 2009 national conference on higher education report indicated an approx. 2.5 
million students living abroad for purposes of higher education which is expected to almost treble(6.9 
million) by 2020 (OECD, 2010). Of these numbers, approx. 43% or 3 million students chose 10 countries 
only as their destination for higher studies. United States topped the list with almost 1 million students 
reaching its shores while the UK came in a distant second with about 501,000 students arriving in Britain 
(Mitchell, 2018) up by 3.4% and 0.9% respectively (IIE, 2017). Considering only the USA, the major 
intake of students arrived from China and India with 750,000 and 400,000 students applying to enrol 
for higher education (Choudaha, 2012). Further breakdown of these numbers show that approx. 20% 
students are enrolled each in business programs and engineering courses (IIE, 2017). The enrolment 
numbers when translated to economic impact account for a huge chunk of the gross domestic product for 
these preferred destinations. In the United States alone, international students accounted for approx. USD 
26.8 Billion to the state economy and 340,000 jobs added (Mcdaniel, 2014). Similarly huge economic 
impact is also observed across the Atlantic in the United Kingdom adding GBP 10.8 billion to the UK 
exports’ income (UniversitiesUK, 2017).

A number of reasons can be cited to see the shift of students moving from their origins to a dif-
ferent country in search of education and career. Eight megatrends were cited as the reasons for this 
demographic shift experienced around the world during the webinar “Envisioning pathways to 2030: 

Figure 1. Source: (IIE, 2017)



 

 

19 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/what-do-candidates-look-for-while-selecting-a-b-

school/226160

Related Content

The Encore Chapter: The Culmination of Lifespan Development
Kimberley Gordonand Jill Auten (2018). Handbook of Research on Positive Scholarship for Global K-20

Education (pp. 157-172).

www.irma-international.org/chapter/the-encore-chapter/199432

Creating a Culture of Assessment: A Case Study for Building a Sustainable Model for

Communicating Results to Guide Change
Amy E. Heathand Carrie Barrett (2024). International Journal of Innovative Teaching and Learning in

Higher Education (pp. 1-15).

www.irma-international.org/article/creating-a-culture-of-assessment/337288

Assessment Techniques in EFL Brain-Compatible Classroom
Walaa M. El-Henawy (2017). Innovative Practices for Higher Education Assessment and Measurement (pp.

79-100).

www.irma-international.org/chapter/assessment-techniques-in-efl-brain-compatible-classroom/159968

Integrating Service-Learning Pedagogy Into Community College Coursework: A

Phenomenological Study
Timothy Leonardand Patrick J. Flink (2020). International Journal of Innovative Teaching and Learning in

Higher Education (pp. 25-36).

www.irma-international.org/article/integrating-service-learning-pedagogy-into-community-college-coursework/245771

A Cost-Effective Model to Address Student Readiness Through the Lens of a College Physics

Course
Rebecca Forrest, Donna Pattison, Jacqueline Hawkins, Monica Martens, Laura Taylor Jacobsand Shuo

Chen (2021). International Journal of Innovative Teaching and Learning in Higher Education (pp. 1-17).

www.irma-international.org/article/a-cost-effective-model-to-address-student-readiness-through-the-lens-of-a-college-

physics-course/289945

http://www.igi-global.com/chapter/what-do-candidates-look-for-while-selecting-a-b-school/226160
http://www.igi-global.com/chapter/what-do-candidates-look-for-while-selecting-a-b-school/226160
http://www.irma-international.org/chapter/the-encore-chapter/199432
http://www.irma-international.org/article/creating-a-culture-of-assessment/337288
http://www.irma-international.org/chapter/assessment-techniques-in-efl-brain-compatible-classroom/159968
http://www.irma-international.org/article/integrating-service-learning-pedagogy-into-community-college-coursework/245771
http://www.irma-international.org/article/a-cost-effective-model-to-address-student-readiness-through-the-lens-of-a-college-physics-course/289945
http://www.irma-international.org/article/a-cost-effective-model-to-address-student-readiness-through-the-lens-of-a-college-physics-course/289945

