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ABSTRACT

Mobileappsarenowanintegralpartofourdailylife,withpeoplespendinganaverageof30hours
permonthwiththem.Ontheotherhand,accordingtotheexistingliterature,oneinfourinstalled
appsisneverbeenusedandalsotherearethousandsofrarelydownloadedappsonmobileplatforms.
In thiscontext, investigatingthefactors influencingthebehavioral intentionstousemobileapps
andfindingoutwhatmakesomeappspopularareimportantresearchareasforscientistsaswellas
practitioners.Thisstudyintegratesconstructsfromthetechnologyacceptancemodel(TAM),theory
ofplannedbehavior(TPB),unifiedtheoryofacceptanceanduseoftechnologymodel(UTAUT)and
theusesandgratificationstheory(UGT)intoanewtheoreticalmodelandteststhem.Thestudywas
conductedbyusingastructuredquestionnairetocollectdatafrom1654studentrespondentsfroma
largestateuniversity.Thetheoreticalresearchmodelwastestedwithstructuralequationmodel(SEM).
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INTRodUCTIoN

Thedemandforaccesstoinformationandapplicationsthroughmobiletechnologiesisrisingastime
passes.Althoughsome researchersaredescribing technologyasablessedphenomenon, since it
makesourliveseasierinmanyways,pessimisticinvestigatorsaredrawingattentiontothetechnology
production, transfer,andconsumption issues. In thiscontext,discussionsonmobileapplications
(apps)havebeenintensified,asalongwiththeusageofsmartphones.Atthebeginningofmobileapp
revolution,academicstudiesweremoreaboutdevelopmentissuesandtechnologicalinfrastructure;but
todaywiththepenetrationofmobileappsandthechangestheycausedinourdailylives,researchers
fromsocialsciencesalsostartedtoworkonvariousperspectivesofmobileappusage.

Understanding,especiallyforyoungsters’mobilephoneusagecharacteristics,playsanessential
roleinformingpoliciesandregulationstowardsthissegmentofthegeneralpopulation.Mobilephone
usageinTurkeyhasincreasedby30%inthefirstquarterof2018inTurkey,andtheacceptancerate
amongteenagershasalsodroppedevento18to24yearsofagegroup1.Fastincreasingacceptance
andusage ratesamongyoungsterscouldcausea rangeofproblemsfromhealth issues to traffic
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accidents.Hence,itisimportanttounderstandandevencontrolteenageusageandacceptanceof
mobileequipment,especiallyphonesbythisgroupofsociety.

Mobileapps,whicharespeciallydevelopedforthesedevices,makesmartphonesandtablets
moreversatile,functional,convenient,andpersonal(TractinskyandLowengart,2007).Duetothe
natureofthetechnologymarket,changeisacceleratingwitheachpassingday,andthisalsoincreases
thevarietyoftechnologyapplicationsintegratedintodailylives.Inordertobecometheleaderin
themobiletechnologymarket,accuratedetectionofthetargetaudienceandfunctionalanalysisof
prospectsplayanessentialrole.

Speedofchangemakestimemanagementcrucialforenterprises(Viardot,2004).Enterprises
arerequiredtoachievefastermarketpenetrationtobethewinner.Ontheotherhand,thedynamic
structureofthemobilecommunicationmarketcauseschangesintheacceptanceprocessofnewgoods;
consumerbehaviorseemsdifferentthantraditionalproductlifecycle(ParasuramanandColby,2001).

Mobileapplicationsinitiallydevelopedforstandardrequirements,andmostofthemareintended
tomakelifesimplerandpractical(PoratandTractinsky,2008).Thefactthateveryuserhasunique
expectationsmakesitsochallengingtodevelopanddeliverthe“right”apptocustomers.Asseveral
reportsandsurveysshow,mobileusershavefarhigherexpectationsofmobileappswhencompared
toothersoftwarelikebrowserapplications.Correspondingly,thenumberofmobileappsisincreasing
astheconsumerexpectationofmobileappsenhances(Namlı,2010).

Thesetechnologicalchangesaretakingplacenotonlyintermsofcommunicationtechnology
markets and production processes but also have significant effects on consumption processes.
Especially, the rapid penetration of information and communication technologies (ICTs) creates
anewgenerationandaconsumergroupbornintothis technology.Perceptions,experiences,and
interactionsoftoday’syouthtakeplaceincyberspace,andtheytakeadvantageofnewtechnologies
toexpressthemselvesandtorevealtheiridentity(WorldYouthReport,2003).Digitaltechnologies
arechangingcompletelythewayyoungpeoplelearn,think,share,communicate,andsocialize(Ito
etal.,2008).Youngpeopleplayanessentialroleintechnologydiffusionandacceptance.Hence,
successfulmobileappdevelopersshouldbeawareofyoungpeople’sexpectationsandthefactors
thatfacilitatetheiracceptanceofnewtechnologies.Therefore,thisstudyisconductedonalarge
groupofyoungcollegestudents.

Itisthoughtthattheresearchhasimportantcontributionsbothintheoryandpractice.Thestudy
resultshave thepotential tocontribute to the literatureonmobileapplicationsaswellason the
acceptanceoftheseinnovationsbyyoungpeople.ThereareminimalnumberstudiesinTurkeyon
UsesandGratificationsTheory,TechnologyAcceptanceandTheoryofPlannedBehavior(Girgin,
2003;CleanitandYashin,2009;Urai,1992;Uzkurt,2007;Özata,2009).Therefore,inadditionto
guidingresearcherswhowanttousetheUsesandGratificationsTheory,TechnologyAcceptanceand
PlannedBehaviorTheories,thisstudywillprovideatheoreticalbasisfortheacceptanceofmobile
applicationsintermsoftheirresultsandforthestudiesconductedwithyoungpeople.Thestudy
reorganizestheTechnologyAcceptanceModelthankstotheadditionofvariablesthatcanbeeffective
foruniversitystudentstoadoptmobileapplications.Amorein-depthunderstandingofyouth-specific
characteristicswillbepossiblethroughamoredetaileddiscussionofthevariablesforyoungpeople.

Intheliterature,itisseenthatthereisnotareliableandvalidscalethatcanbeusedwithinthe
scopeofusagestudiesformobileapplications.Oneofthemostwidelyusedscalesinthefieldbelongs
toDavis(1986),butthisscalewasdevelopedforthepurposeofadoptingtechnologydevices.Mobile
applicationsdifferfromtechnologicaldevicesintermsofcost-effectiveness,easeofownership,or
easeofremoval.Withinthescopeofthestudy,validandreliablescalesthatcanbeusedforusage
studieswillbedeveloped.Thesescalescanbeuseddirectlyorwithsomecorrectionsinthestudies
tobecarriedoutwithinthescopeofacceptanceofdifferentmobileapplications.Thus,theneedfor
toolsformeasuringtheperceivedfeaturesofmobileapplicationswillbemettosomeextent.

Thisstudyisimportanttodeterminethefactorsthatareeffectiveintheacceptanceofmobile
applications.Thestudyevaluatedamoregeneralpointofview,itisseenasnecessaryforunderstanding
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