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ABSTRACT

Political activism is more alive than ever. After the scandal of Facebook and Cambridge Analytica, online 
social media platforms restricted the distribution of content to privacy laws. But populism disruption 
in many countries fosters political discontent. Online protests and everyday claims are rising. Add to 
this context environmental problems and an absence of an ideological framework. All these conditions 
foster the use of digital activism. But this field of research has studied single cases, losing connections 
with societies and history. The aim of this chapter is to explain the evolution of digital activism in a long 
period of time. To achieve such purpose, the author analyzes 11 Mexican events that took place from 2000 
to 2019 and provide a classification framework to understand how digital activism transforms over time.

INTRODUCTION

The rise of populism around the world creates new opportunities to use digital networks in order to 
promote other values and ideas. Donald Trump’s victory in 2016 rose a new kind of citizenship in the 
U.S.; Brexit in the United Kingdom fostered a new kind of polarization and questions about the PM’s 
power. In France, the yellow vest protest is alive without a known leadership and integrates people and 
groups from different conditions with a common goal and a common tool: social media.

The evolution of political activism in the XXI century is moving fast into an uncertain path. The 
use of social media in elections has been restricted. The strongest limitation was the European Union 
GDPR act that enforced all social media platforms to care about personal data and restricted their use. 
Secondly, Facebook, after the Cambridge Analytics scandal, limited its third-party publication func-
tions and identified bad behavior users restricting them. The same thing happened with WhatsApp and 
Instagram, which also limited their publication to different groups and users.
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YouTube, Pinterest, and Twitter were also restricted to post messages and the use of privacy policies. 
All of these tools, regularly used by cyberactivism, are changing. New ways of interaction and engage-
ment need to be built in order to continue with digital activism.

Digital activism is not new in Mexico. The Sub-comandante Marcos, speaker of the Zapatista’s Lib-
eration Army (EZLN in Spanish), introduced a novel weapon in the political sphere: the use of Internet. 
In 1994, just a few years after the world wide web was commercially born, the Zapatista uprising, sent 
its political manifesto to different newspapers and stream media across the globe using the email (Gar-
rido, & Halavais, 2003). The diffusion of this message and the worldwide attention it caused, created an 
invisible shield of the movement that allowed it to present its demands and block the Mexican govern-
ment from sending the military and causing a bath of blood in Chiapas.

Since then, Mexico’s cyberactivism has been evolving. This chapter aims to investigate this evolution 
along with different phases and extract their contribution to build current digital activism. The question 
that leads this investigation is: How have emerging technologies built digital activism in Mexico since 
1994 up to date? In order to answer this question, I stepped into this journey, analyzing eleven different 
events in the last 25 years.

This chapter contains six sections. The first section includes this introduction; the second one describes 
a literature review of the evolution of the digital activism concept; the third section presents the used 
method; the fourth describes events of digital activism from 2000 - 2012; the fifth describes events of 
digital activism from 2012 - 2019. The last section presents the conclusion.

BACKGROUND

The new political battleground is political activism. Traditional politics on the streets and public build-
ings are evolving into social media platforms and the more frequent use of YouTube, WhatsApp, or 
Instagram. The strange combination of politics online and politics offline is changing the scope of 
political relations around the globe.

At different levels, each country deals with its own political activism. Some are still using stream 
media; some others prefer social media. The problem of dealing with all of these changes is that they 
are happening simultaneously and very fast.

The purpose of this section is intended to study the evolution of political activism and cyberactivism 
through their theoretical frameworks and different scholars. Here we can find three subsections: political 
activism, slacktivism, and cyberactivism, which transforms into digital activism.

Political Activism

Defining political activism is a challenging task in this era. Activism is usually considered a preliminary 
step to create social change. It is used to change the world. Activism implies a broad concept and needs 
to include actions to impede social, economic or environmental change (Internet Activism, 2012). An-
other concept refers to groups of people acting together to achieve a common goal. Thus, this could be 
analyzed using the collective action theory by Olson (1971). He stated that people share interests and will 
act in collaboration to achieve them. Tarrow (2011) considered social movements to become collective 
actions based on the collective challenge, common purpose, social solidarity, and sustained interactions.



 

 

25 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/rise-and-fall-of-digital-activism-in-mexico-from-

2000-2019/238228

Related Content

Samizdat 2.0: The Dymovsky Case and the Use of Streaming Video as a Political Tool in

Contemporary Russia
Beth Knobeland Jonathan Sanders (2012). International Journal of E-Politics (pp. 26-41).

www.irma-international.org/article/samizdat-dymovsky-case-use-streaming/63033

Social Software Trends in Business
Peter Burkhardt (2009). Social Software and Web 2.0 Technology Trends (pp. 1-16).

www.irma-international.org/chapter/social-software-trends-business/29274

Play It Like Burberry!: The Effect of Reputation, Brand Image, and Social Media on E-Reputation

– Luxury Brands and Their Digital Natives Fans
Insaf Khelladiand Sylvaine Castellano (2022). Research Anthology on Social Media Advertising and

Building Consumer Relationships (pp. 1447-1466).

www.irma-international.org/chapter/play-it-like-burberry/305405

Entropy Based Identification of Fake Profiles in Social Network: An Application of Cyberbullying
Geetika Sarnaand M.P.S. Bhatia (2017). International Journal of Virtual Communities and Social

Networking (pp. 18-30).

www.irma-international.org/article/entropy-based-identification-of-fake-profiles-in-social-network/212727

An Investigation of Social Networking Sites for Language Learning and the User Experience:

The Case of Busuu and Spanish as a Foreign Language
Miguel Saona-Vallejosand Michael Thomas (2023). Research Anthology on Applying Social Networking

Strategies to Classrooms and Libraries (pp. 1294-1320).

www.irma-international.org/chapter/an-investigation-of-social-networking-sites-for-language-learning-and-the-user-

experience/312981

http://www.igi-global.com/chapter/rise-and-fall-of-digital-activism-in-mexico-from-2000-2019/238228
http://www.igi-global.com/chapter/rise-and-fall-of-digital-activism-in-mexico-from-2000-2019/238228
http://www.irma-international.org/article/samizdat-dymovsky-case-use-streaming/63033
http://www.irma-international.org/chapter/social-software-trends-business/29274
http://www.irma-international.org/chapter/play-it-like-burberry/305405
http://www.irma-international.org/article/entropy-based-identification-of-fake-profiles-in-social-network/212727
http://www.irma-international.org/chapter/an-investigation-of-social-networking-sites-for-language-learning-and-the-user-experience/312981
http://www.irma-international.org/chapter/an-investigation-of-social-networking-sites-for-language-learning-and-the-user-experience/312981

