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ABSTRACT

Intermsofindustriesorbusiness,oneoftheveryimportantaspectsofanygrowingeconomyis
SMEswhichareresponsiblefordrivinginnovationanddevelopmentindifferentareas.SMEsshould
possessastrategywhichmanagesdecisionseffectively.Innovationisthekeytomakingsuchstrategies
effectivetoachievetheultimategoals.Presently,therearesomanystudiesavailableintheliterature
forbigindustries,butlessliteratureisavailablewhichcollectsdriversofinnovationpracticeinSMEs
inonearticle.Hencethisarticleconcentratesondiscoveringsomeofthedrivingforcesofinnovation
practiceinSMEsthroughpreviousstudies.Therearesomefactorswhichactasdriversforinnovation
practiceinSMEs,thesedrivershelptheSMEstoachievetheirdesiredtarget.Abasicliteraturereview
approachisembracedtoviablyidentifythosekeydrivers.Thisstudycontributestotheinnovation
managementarticlesonSMEs.Somefutureresearchconstraintsarealsosuggestedinthearticle.
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INTRoDUCTIoN

Innovationisthesubsequentsheltertofinancialadvancementinthepresentmodernandbusiness
situation.Inspiteofthefactthattheideasinnovationandcreativityseemtobecomparative,they
areunique.Creativityimpliestheageofnewthoughtsandinnovationimpliestheinterpretationof
anotherthoughtintoanorganizationoranotherproductoraservice(Anderson,Potočnik,andZhou,
2014).Theprincipalmotiveofinnovationistoconfrontdifficultiesofinternationalinfluenceand
advancement.Anorganizationthatspotlightsoninnovationencouragesreliabledevelopment.An
organizationthatdoesnotincludeininnovationcannotstayinthemarketonthemoredrawnout
run.Innovationisabroadcultureandeverybodyoughttobeassociatedwiththiscultureandbest
administrationmustsupportandgiveanatmospheretothegeneralpopulationtoincludeinexercises
thatcreateinnovation.Thesurvivalrateofnewentrantsinthemarketishigherthanthatofoldfirms
whichdonotinnovate(Audretsch1995).

PracticesofinnovationinSmallandmediumscaleenterprisesareconnectedtothecapacity
ofthefirmtoattainnewmethodstofind,obtainandapplythefreshideasintheorganizationtobe
compatiblewithchangingbusinessenvironment.Settledinnovationpracticescanhelptheorganization
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toapplynoveltyandtheycanplayanimportantroleingivingsolutionsforbusinessandgetting
goodachievementsinfuture(NorthandSmallbone,2000;Calantone,Cavusgil,andZhao,2002;
Blumentritt,2006;Hult,Hurley,andKnight,2004;Wacker,2009).Theauthorfurthersuggestedthat
“theorganizationgainscompetitiveadvantagebyperformingitsactivitieswithlesscostingorbetter
thanitsrivals.”SMEshaverareelementswhichdifferentiateitfrombigindustries.SMEssufferalot
ofchallengesinpursuinginnovations.SMEshaveapreferencebecauseofthequalityofinvolving
inentrepreneurshipand theauxiliaryadaptabilityof their small leadershipactivity for receiving
andadditionallycreatinginnovationpractices.SmallandMediumEnterpriseswithanaccountof
advancementpossessmorecontrolleddemeanourstowardnewcontemplationsandendeavoursand
considerhardshiptobeknowledgeacquiringelementinsteadofbarriers(MahembaandBruijn,2003).

IMPoRTANCE oF INNoVATIoN PRACTICES IN SMES

InnovationisthekeytoprogressforSMEs,duetoglobalizationofbusinesssectorswithahigher
contentioncondition,fastindustrialchangesandshorteritemandinnovationlifecycles,numerous
organizations, particularly the SMEs are tending towards making innovation the key driver for
competitivebehaviour,Smallandmedium-sizedenterprises(SMEs)areprogressivelyperceivedas
focalsupportersofinnovationandassumedasacriticalpartintheeconomiesofseveralnations,
SMEsareacriticalpowerformonetaryimprovementinIndia.InItaly,JapanandFrance,theSMEs
consists99%oftheindustries.InAmericansubcontinentSMEsconsistsof98%oftheindustries
althoughtheUSAisfamousforitsbigscaleindustries(Dadfaretal.,2013;Kapoor,2016;Liu,Li,
andZhang,2012).

The termsmallandmedium-sizedenterprisesaresmall (1-9employees),medium(10-
199). Small and Medium Enterprises (SMEs) in India have seen exponential growth over
thelastdecade.AccordingtothelatestreportsbytheSMEChamberofCommerceandthe
MinistryofMicro,SmallandMediumEnterprises,Indiacurrentlyhasmorethan48million
SMEs(SMEChamberofIndia2018).TheseSMEsdedicatebeyond45%ofIndianindustries
production,40%oftheIndia’stotalgoodssaleandgiveworkto1.3millionpeopleeveryyear
(InnovationinIndia2014).Still,theseSMEsfacemanyproblemslikefinanceandcreditor
unabletosurvivewiththechangingenvironmentofthemarket,aftertheagriculturalsector
SMEsarerankedsecondinprovidingjobsinIndia(Madrid-Guijarro,Garcia,andVanAuken,
2009;FirstbizandGreyhoundKnowledgeGroupReleaseSurveyonIndianSMEChallenges
and Expectations on Eve of Union Budget, 2014). Micro, Small and Medium Enterprises
(MSMEs),therealsectionoftheprivatesegment,canbemotorsofmonetarydevelopment,
foundationsforinventivenessandadvancementandseedbedsofbusinessenterprise(Ministry
ofMicro,Small&MediumEnterprises,2018).

InaccordancewiththeprovisionofMicro,Small&MediumEnterprisesDevelopment(MSMED)
Act,2006(DC-MSME,2006),theMicro,SmallandMediumEnterprises(MSME)areclassified
intwoClasses.

Manufacturing Enterprises
The enterprises engaged in the manufacture or production of goods pertaining to any industry
specifiedinthefirstscheduletotheindustriesoremployingplantandmachineryintheprocessof
valueadditiontothefinalproducthavingadistinctnameorcharacteroruse.

Small Enterprise
Asmallenterpriseis,wheretheinvestmentinplantandmachineryismorethantwenty-fivelakh
IndianrupeesbutdoesnotexceedfivecroreIndianrupees.
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