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ABSTRACT

Thisexploratorystudyexaminestherelationshipbetweenpersonalitycharacteristicsandcontextual
factorswiththeirassociationtotheattitudes,theperceivedbehavioralcontrol,andsubjectivenorms,
whichdeterminedigitalentrepreneurialintentions(DEI)ofstudentsatQatarUniversity.Italsoseeks
totesttheassociationbetweenentrepreneurialknowledgeandDEIforthestudiedgroupofstudents.
The integratedresearchmodelwascreatedbycombining the three introducedTPBmotivational
driversandthelevelofdigitalentrepreneurialknowledgeasanadditionalmotivationalfactorrelated
toDEIforstudentsatQatarUniversity.Atotalof203studentscompletedthedigitalentrepreneurial
intentionquestionnaire.Theresultsshowthatstudents’attitudestowardsdigitalentrepreneurship
arenotassociatedwiththeirpropensitytowardsrisk-takingandlocusofcontrol.Italsofoundthat
socialandculturalviewsnotrelatedtothestudents’DEI.However,perceivedsupportandperceived
barrierswerefoundtohaveastrongrelationshipwithQatarUniversitystudents’perceivedbehavioral
control.Therefore,thisstudycontributestoidentifyingthecriticalmotivationalfactorsassociated
withdigitalentrepreneurshipamonguniversitystudentsanditprovidesinformationthatcouldbe
usefulforpolicy-anddecision-makers.
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1. INTRoDUCTIoN

Inlightoftherapidgrowthofdigitalactivitiesindifferentindustries,theuseofdigitaltechnologies
inbusinessprocessesislikelytobemostattractivefordifferenttypesofentrepreneurshipactivities.
RunningbusinessesinthistypeofdigitalenvironmentmeansutilizingtheInternetanddigitalnetworks.
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Thisinvolvementprovidesentrepreneurswithexceptionalopportunitiestocreatetheirownventures
basedonelectroniccommercemodels.

1.1. Significance of Study
The intersection between the newly introduced technologies and entrepreneurship has created
interestingquestionsforresearcherswhostudythisrelationshipaswellasthecreationofthisnewterm
(DigitalEntrepreneurship)anditscharacteristics.Thereisagreatinterestindigitalentrepreneurship
(DE)researchduetothegrowingnumberofentrepreneurswhohaveestablishedtheirbusinesses
usingtheInternetandtechnology.However,scholarsintheentrepreneurshipresearchfieldhavenot
yetstudiedtheconceptofDE’spracticesintheMiddleEast,especiallyintheGulfCountries(GCC).
Thus,thereisagreatinterestinstudyingtheconceptofDEinGCC,particularlyinStateofQatar,
andfurtherresearchonthissubjectisdefinitelyneededtoenrichthebodyofworkonthistopic.This
wouldcontributetoprovidingaclearunderstandingoftheprocessesassociatedwithDEinQatar.
Indeed,sincethenumberofinformationtechnology(IT)innovationsandtechnologyprovidersis
increasinginQatar,moreentrepreneursarepayingattentiontoDE.

1.2. objective of Study
Very few previous studies have addressed the motivational factors associated with digital
entrepreneurshipintentions(DEI)amonguniversitystudentsinQatar,ingeneral,andQatarUniversity
students,morespecifically.Inlightofthisgap,thisstudyaimstoidentifyandevaluatethemotivational
factorsthatdrivetheDEIofQatarUniversitystudents.Italsoseekstoevaluatetheassociationbetween
entrepreneurialknowledge(EK)andthestudents’intentionstoengageinDE.Finally,thisstudyalso
aimstodeterminedifferencesinthedemographicfactorsthataffectthestudents’DEI.

2. THEoRETICAL BACKGRoUND

2.1. Entrepreneurship and Digital Entrepreneurship
Researchers have considered that entrepreneurship can encompass the identification of business
opportunitiesandhowtodeveloptheseopportunities,sotheycanbetransformedintoprofitable
goodsorservicestoaddvaluetothemarket.Researchershavealsoinvestigatedtherisksandrewards
associatedwiththesetypesofopportunities.

Inlikemanner,DEisanevolvingconceptthatdiffersfromtraditionalentrepreneurship.DEwas
studiedformanyyears,andmanyconceptualstudieshavebeenconductedtodetermineitsunique
characteristics.Ingeneral,DEhasbeenviewedasasubsectionoftraditionalentrepreneurshipinwhich
someorallofwhatisphysicalinatraditionalbusinessisdigitalized(Hulletal.,2007).DEarises
fromtheprocessofadigitalbusinessstartupinthemarketoranewinnovativeideathatresponds
toachangethatisimplementedusingtechnology.Researchershaveuseddifferenttermstodescribe
DE,suchase-entrepreneurship,webentrepreneurship,Internetentrepreneurship,andDE(Guthrie,
2014).Carrierelal.,(2004)referredtoDEascyber-entrepreneurship.Inadditiontoaddressinghow
informationissold,previousstudieshaveconsideredthetermtoencompasstheentirebusinessprocess,
includingproduction,marketing,anddistribution.Hence,DEdeploysentrepreneurialactivitiesthat
areassociatedwithacertain levelofdigitalization(Guthrie,2014). Inotherwords,DEinvolves
creatingnewvalueswithdigitalproductsorservices,inadigitalmarketplace,inadigitalworkplace,
usingdigitaldistributionchannels,orsomecombinationofallofthese.

TheEuropeanCommission(2015)definedDEasconvertinganexistingbusinessprojectintoa
technologicalprojectbycreatingdigitaltechnologyorusingittoconductbusiness.ThistypeofDE
isviewedasasubcategoryoftraditionalentrepreneurshipbecauseitscharacteristicsaresimilartothe
traditionalform.However,itdiffersfromtraditionalentrepreneurshipinthewaythatentrepreneurs
markettheirproductsusingthepoweroftechnology.Severalotherdefinitionshavebeenintroduced



 

 

17 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/article/digital-entrepreneurship-intentions-of-

qatar-university-students-motivational-factors-

identification/239577

Related Content

Drivers of Innovation Practices in SMEs: A Literature Review
Prateek Modiand A. M. Rawani (2020). International Journal of E-Entrepreneurship

and Innovation (pp. 28-40).

www.irma-international.org/article/drivers-of-innovation-practices-in-smes/239575

Digital Marketing as a Communication Tool in Emerging Businesses
Carlos Luis Torres Briones (2019). Handbook of Research on Digital Marketing

Innovations in Social Entrepreneurship and Solidarity Economics (pp. 353-366).

www.irma-international.org/chapter/digital-marketing-as-a-communication-tool-in-emerging-

businesses/226105

Acquiring Competencies Through Teamwork Activity: A Case Study
Esteban Pérez-Calderón, María Pache-Durán, Beatriz Rosado-Cebrián, Jorge M.

Prieto-Ballesterand Patricia Milanés-Montero (2019). Global Considerations in

Entrepreneurship Education and Training (pp. 41-56).

www.irma-international.org/chapter/acquiring-competencies-through-teamwork-activity/224125

Doctorpreneurship in the Digital Age: Perspectives From Ghana's Health

Sector
Mansah Preko, Frank Odameand Samuel Anim-Yeboah (2022). International Journal

of E-Entrepreneurship and Innovation (pp. 1-19).

www.irma-international.org/article/doctorpreneurship-in-the-digital-age/314464

Multiplex Waves in the Planning of Innovation Processes in Business

Systems
Mishail Mokiy, Vladimir Godin, Pavel Gureevand Veronica Filonchik (2016).

Handbook of Research on Driving Competitive Advantage through Sustainable, Lean,

and Disruptive Innovation (pp. 86-110).

www.irma-international.org/chapter/multiplex-waves-in-the-planning-of-innovation-processes-in-

business-systems/150717

http://www.igi-global.com/article/digital-entrepreneurship-intentions-of-qatar-university-students-motivational-factors-identification/239577
http://www.igi-global.com/article/digital-entrepreneurship-intentions-of-qatar-university-students-motivational-factors-identification/239577
http://www.igi-global.com/article/digital-entrepreneurship-intentions-of-qatar-university-students-motivational-factors-identification/239577
http://www.igi-global.com/article/digital-entrepreneurship-intentions-of-qatar-university-students-motivational-factors-identification/239577
http://www.irma-international.org/article/drivers-of-innovation-practices-in-smes/239575
http://www.irma-international.org/chapter/digital-marketing-as-a-communication-tool-in-emerging-businesses/226105
http://www.irma-international.org/chapter/digital-marketing-as-a-communication-tool-in-emerging-businesses/226105
http://www.irma-international.org/chapter/acquiring-competencies-through-teamwork-activity/224125
http://www.irma-international.org/article/doctorpreneurship-in-the-digital-age/314464
http://www.irma-international.org/chapter/multiplex-waves-in-the-planning-of-innovation-processes-in-business-systems/150717
http://www.irma-international.org/chapter/multiplex-waves-in-the-planning-of-innovation-processes-in-business-systems/150717

