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New Views Combined With New 
Technologies in the Tourism Sector
Louis Delcart, European Academy of the Regions, Brussels, Belgium

ABSTRACT

Intoday’seconomies,tourismisoftenusedasameanstoprovideareaswithfewstructuralemployment
opportunitieswiththetoolsforeconomicdevelopment.Thisisespeciallywhentheareasinquestionare
attractivebecauseoftheirnaturalresourcesorbecauseoftheirculturaland/orhistoricalbackground.
Togetthebestresultsfromthetourismeffortsinacityorregion,allpartiesinvolvedmustwork
together,managedbythelocalgovernment.Thetaskistomakechoicesinwhichtouristcategory
thecityorregionwishestodifferentiateitselffromtheothers.Ifaregionalorlocalgovernment
coordinates initiativeswithdeterminationandcompetence, a complete regioncanenjoyamuch
higheraddedvalue,whichbyfarexceedsthetouristaspect.Theregionalgovernmentsshouldkeep
thelargerpictureofregionaldevelopmentinperspective.
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INTRoDUCTIoN

Innocountryeconomicopportunitiesareevenlyspreadoverthewholeterritory.Thereasonsforthis
aremultiple:geographical,historicalanddemographic.Thereisalsoanincreasinglybroadergap
betweenruralareasandurbanareas.However,therighttoanadequatestandardoflivingisenshrined
inanInternationalCovenantonEconomic,SocialandCulturalRightswhichisanoutputof the
UniversalDeclarationofHumanRightsandeverypoliticianinademocracyshouldbecommittedto
providinghisfellowcitizenswithadignifiedexistence.Intoday’seconomies,tourismisoftenused
asameanstoprovideareaswithfewstructuralemploymentopportunitieswithtoolsforeconomic
development.Especiallywhentheareasinquestionareattractivebecauseoftheirnaturalresources
orbecauseoftheircultural-historicalbackground.Thegovernmentfinancesandorganizesthenin
thefirstplacethedisclosureoftheareabybuildingroadsandinfrastructure.Thefurthereconomic
developmentisoftenlefttotheprivatesector.Andthoseentrepreneurswhorespondtothisarenot
alwaysbestequippedtoofferhighaddedvalueforaregion.Indeed,theystriveinthefirstplaceto
providetheirownfamily,relativesorclanwithanincome,withouttakingintoaccountthewider
regionalecosystem.Asaresult,thetouristofferisveryfragmentedandthereforenotnecessarily
attractiveforthemoredemandingvisitor.Iagreethattourismoffersopportunitiestosocialgroups
withlesseducationalpotentialenablingthemtobuildupaviablelifethankstohardwork.Butifa
regionalorlocalgovernmentcoordinatesinitiativeswithsomecompetence,acompleteregioncan
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enjoyamuchhigheraddedvalue,whichbyfarexceedsthetouristaspect.Thisarticleistheresultof
anumberofreflectionmomentsheldwithintheEuropeanAcademyofRegionstosetupatraining
programforregionaltourism.Itcorroboratesinitsmainconclusionwithastudypublishedonthe
blogoftheWorldBank:“Destinationsandtheirstakeholdersareresponsibleforensuringthatgrowth
iswell-managed;thatbenefitsaremaximized;andthatanynegativeexternalitiesareminimized.This
requiresacontinuousprocessofplanningandmanagementthatevolvesandthatcanbemeasured
overtime.”(Perrottet&Benli,2016).

Three Main Types of Tourism
Forusthereare3typesoftourismintoday’ssociety:1)theclassictype,wherewemakeadistinction
betweenculturaltourismandrecreationaltourismoracombinationofboth,2)eventtourism,indicated
with theacronymMICE(meetings, incentives,conventions,exhibitions),3)educational tourism
wheresummerschools,masterclassesforallkindsofskillsandbootcampsareeligible:

1. Classical tourism:Wemakeadistinctionbetweenculturaltourismandrecreationaltourism:
a. Cultural tourism:Basedonthehistoricalcontextofanareaandlinksvisitstohistorical

buildingsandsitestovisitstomuseumsinwhichartistic,culturaland/orhistoricalobjects
areexhibitedanddiscussed;

b. Recreational tourism:Muchmorespreadoutoffocus.Itcanfocusonpurerecreation,
enjoyingthesunandthesea,ornaturewhereecotourismorruraltourismnowadaysgets
attention,onactiverecreationsuchashikingorjogginginnature,orsportsrecreationin
allsportssuchasskiing,sailing,surfing,horsebackriding,diving.Andmoreandmorethe
gastronomicpleasuresbecomeanendinitself.Peoplecometotaste(local)dishes,tastewine
orbeers.Peoplecometolearntocook.Creatingrecurrentculturalorsportseventscanbe
verybeneficialforallpartiesinaregion.Theorganisationofmarathonsforexamplebecome
emblematicandincreasetherevenuefortheentirecityyearafteryear:thetourismsector,
theHorecasector,hotels,transportationbusiness,theentertainmentbusinesswelcomelarge
quantitiesofvisitorsduringtheevent’speriod.Sometouristspots:themarathonsofNew
Yorkattracted50.000participantsin2018,havingtopaytheirparticipationfeeontopof
theirhotel,mealsetc.ThemarathonofParisattracted57.000attendees,theoneofBrussels
14.000.Thefinancialbenefitforacityishuge:300M.€forNewYork,50M€forParis,
1,4M€forBrussels(19.30hnewsofBelgiantelevision,2018).Othereventsworldwhile
tomentionattractingnumeroustourists:thePaliohorseracesinSienaItaly(PaliodiSiena
in), thebi-annualflowercarpetat theBrusselsGrand’Place(FlowerCarpet), theyearly
moviefestivalofCannes(CannesFilmFestival)etc.;

2. Event tourism: Focuses on different aspects and different target groups. Congresses and
conventionsgatherpeoplewithacommonprofessionoracommongoaltoacertainlocation,
butalsoofferthemortheirpartnersarecreationalprogram.Tradefairsprovidethelatestinsights
inaspecificfieldandofferpeoplethewaytofindnewopportunitiesandbusinesspartners.
Thesecomeusuallyonlyforthefair,asavisitororasexhibitor,butalsohavetobelodged,fed,
havetoholdbusinesslunchesetc.Incentivesareusuallypurelyrecreational,butareorganised
withaveryhighlevelprogram.Incentiveprogramsareusuallytheoutcomeofacommercial
competitionbetweendifferentsalesmanagersandrewardthemostsuccessfulsalespeople.The
firstaimistospoiltheminsuchawaythattheywillcontinuetheireffortinthefollowingyear.
Annualmeetingsof largeorganisationsalso takeplaceatannuallychanging locations.Here
too,theusefulresultsofthepastyearandthestrategyofthefollowingyeararediscussedina
combinationwithsomeveryremarkablevisits,andtheorganisationoflargedinnersorcocktails;

3. Educational tourism:Foralltimes.AlreadyinRomantimephilosophersfromdifferentregions
followedlessonswithagreaterphilosopher.IntheRenaissance,paintersperfectedtheirskillsand
inspirationbyvisitingItalyanditsartcities.Byimprovingthetransportmeanssuchasrailways
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