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ABSTRACT

The subject of the study is the analysis of honey production in Fruska Gora. Specifically, the authors
determine the possibilities of honey production in the monasteries of Fruska Gora and the possibilities
of increasing production and its impact on rural development. The chapter introduces the readers to
the sector of honey production and sale in the monasteries of Fruska Gora, as well as to the problems
related to the procurement of production material, state of marketing, and engagement of human re-
sources. Since the monasteries represent sacred places, honey produced in such an environment can be
considered a unique and special product. The authors reveal the factors which have a restrictive effect on
the development of the honey sector in a specified geographical area, as well as explore the significance
and role of production growth in the economic development of both the sector and the area.

INTRODUCTION

People live together with nature and therefore it is important to preserve resources and use them in a
sustainable manner. In past few years, sensitive eco-system in Serbia has been significantly violated.
The decrease of population in active working age has been registered in rural areas, as well as the aging
trend, the disturbed educational structure, and the decrease of productivity and efficiency of agricultural
production. All those issues mean the challenges for using the comparative natural conditions for pro-
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duction, use of available production capacities, and intensifying agricultural production for the needs
of domestic market and export.

Serbia disposes favorable natural conditions, relatively unpolluted resources, moderate continental
climate, and abundance of honey plants. Honey production is constantly growing. Nevertheless, the
production of honey in rural area of Vojvodina, especially in the monasteries in Fruska Gora, is at the
pre-transitional level. Development of this market segment would contribute to the improvement of
overall supply and export of honey, as well as the development of rural territories.

In this chapter, the authors studied Fruska Gora monastery honey as one of the segments of honey
market in Serbia. Both global and Serbian markets of honey have been increasing constantly. Consump-
tion patterns and preferences have been changing, that is why the understanding of this market is of
exceptional importance. In the Background section, the authors introduce a reader to a structure and
dynamics of honey production at the monasteries of Fruska Gora, and a role of beekeeping in rural de-
velopment of Vojvodina and Serbia. The authors demonstrate that honey manufactured in Fruska Gora
monasteries can satisfy the specific needs of consumers (quality, psychography, etc.) which actually
confirms the results of many prior studies on honey consumption (Cirié, Ignjatijevié, & Cvijanovié,
2015; Ignjatijevi¢ et al., 2019). Moreover, Fruska Gora monastery honey has a potential for branding and
distinguishability on the domestic and international markets. The authors reveal the factors which restrict
the development of honey sector in a limited geographical area of Fruska Gora. They also demonstrate
a significance and role of increasing production in a market niche to the economic development of both
honey sector and the area. This chapter discusses the findings of many previous studies which analyzed
honey production issues internationally. In the Solutions and Recommendations section, the authors
summarize the recommendations and discuss them across the findings of many scholars of different
economic, political, cultural, and religious beliefs. Issues of honey production in monasteries have not
been explored to date, whether it was about the context of rural development or creating a niche market
strategy. Therefore, the conclusions of this research can be of particular interest to the scholars in the
region of South-East Europe. In particular, it should be emphasized that the research results represent a
starting point for further development of this market segment and creating a strategy for improvement
of the competitiveness of Serbian honey in the domestic and international markets.

BACKGROUND

Most of the studies published internationally deal with the competitiveness of national economies in
general and beekeeping sector in particular. There have been few studies related to the analysis of the
competitiveness of niche agricultural products, especially the monastery honey as the market niche of
honey sector. In Serbia, few authors have explored the significance of monasteries in the spiritual and
cultural development of Serbian identity, and when it comes to their empowerment or contribution to
the economic development, a number of studies is almost negligible; in fact, there is only few similar
studies in the world. As Della Fave and Hillery (1980) stated, it was important that a monastery was
economically self-sustainable, with the fact that the economic empire was subordinated to the religious
one. Regarding that monasteries exist as the longest intra-national living communities they should offer
some valuable traces (monastery products are certainly the examples of such goods).

Klimova (2011) pointed out that the monasteries were “the social world foundations” and helped in
their empowerment by the transfer of religious knowledge and institutional refinements. Exactly, monas-

444



20 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/international-competitiveness-of-niche-

agricultural-products/241235

Related Content

Recent Insight Into Fermented Foods and Production

Dixit V. Bhalani, Arvind Kumar Singh Chandeland Poonam Singh Thakur (2019). Global Initiatives for
Waste Reduction and Cutting Food Loss (pp. 83-115).
www.irma-international.org/chapter/recent-insight-into-fermented-foods-and-production/222993

Design of an Agribusiness Innovative and Autonomous Robot System for Chemical Weed
Control for Staple Food Crops Production in Sub-Saharan Africa

Jibril Abdullahi Bala, Olayemi Mikail Olaniyi, Taliha Abiodun Folorunsoand Emmanuel Daniya (2021).
Opportunities and Strategic Use of Agribusiness Information Systems (pp. 234-262).
www.irma-international.org/chapter/design-of-an-agribusiness-innovative-and-autonomous-robot-system-for-chemical-

weed-control-for-staple-food-crops-production-in-sub-saharan-africa/266584

Trade in Agricultural Products and Food Security Concerns on Emerging Markets: How to
Balance Protection and Liberalization

Vasilii Erokhin (2019). Urban Agriculture and Food Systems: Breakthroughs in Research and Practice (pp.
1-27).

www.irma-international.org/chapter/trade-in-agricultural-products-and-food-security-concerns-on-emerging-
markets/222378

Application of the Software System of Finite Element Analysis for the Simulation and Design
Optimization of Solar Photovoltaic Thermal Modules

Vladimir Panchenko, Sergey Chirskiyand Valeriy Vladimirovich Kharchenko (2020). Handbook of Research
on Smart Computing for Renewable Energy and Agro-Engineering (pp. 106-131).
www.irma-international.org/chapter/application-of-the-software-system-of-finite-element-analysis-for-the-simulation-and-

design-optimization-of-solar-photovoltaic-thermal-modules/239101

Moderating Role of Demographics on Attitude Towards Organic Food Purchase Behavior: A
Study on Indian Consumers

Arpita Khare (2019). Urban Agriculture and Food Systems: Breakthroughs in Research and Practice (pp.
396-413).
www.irma-international.org/chapter/moderating-role-of-demographics-on-attitude-towards-organic-food-purchase-
behavior/222401



http://www.igi-global.com/chapter/international-competitiveness-of-niche-agricultural-products/241235
http://www.igi-global.com/chapter/international-competitiveness-of-niche-agricultural-products/241235
http://www.irma-international.org/chapter/recent-insight-into-fermented-foods-and-production/222993
http://www.irma-international.org/chapter/design-of-an-agribusiness-innovative-and-autonomous-robot-system-for-chemical-weed-control-for-staple-food-crops-production-in-sub-saharan-africa/266584
http://www.irma-international.org/chapter/design-of-an-agribusiness-innovative-and-autonomous-robot-system-for-chemical-weed-control-for-staple-food-crops-production-in-sub-saharan-africa/266584
http://www.irma-international.org/chapter/trade-in-agricultural-products-and-food-security-concerns-on-emerging-markets/222378
http://www.irma-international.org/chapter/trade-in-agricultural-products-and-food-security-concerns-on-emerging-markets/222378
http://www.irma-international.org/chapter/application-of-the-software-system-of-finite-element-analysis-for-the-simulation-and-design-optimization-of-solar-photovoltaic-thermal-modules/239101
http://www.irma-international.org/chapter/application-of-the-software-system-of-finite-element-analysis-for-the-simulation-and-design-optimization-of-solar-photovoltaic-thermal-modules/239101
http://www.irma-international.org/chapter/moderating-role-of-demographics-on-attitude-towards-organic-food-purchase-behavior/222401
http://www.irma-international.org/chapter/moderating-role-of-demographics-on-attitude-towards-organic-food-purchase-behavior/222401

