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ABSTRACT

Thepurposeofthisstudyistocontributetothepromotionanddevelopmentofentrepreneurshipin
SouthAfrica.Theobjectivewastodevelopandtestamodelwhichcouldbeusedinthedevelopment
andtrainingofentrepreneurs.Officially,27.7%ofSouthAfricansareunemployed.Thisisespecially
importantinthat,theSouthAfricaneconomyisbattlingtorecoverfromtheworldeconomiccrisis
of2009/10,puttingpressureongovernmenttoalleviategrowingunemploymentandcurtailsocial
unrest.Thestudycomprisedofaliteraturereviewastohowgloballyentrepreneursaredeveloped,
culminatingintheperceivedsuccessfactorsforentrepreneurship.Thesefactorswerethentestedon
smallbusinessownersoperatinginSouthAfrica.Theauthorsarguethat,inordertosuccessfully
developentrepreneurs:1)99%ofentrepreneurswillneedtohavetherequiredsocio-emotional
skills;2)99%ofentrepreneurswillrequirementorship;and3)95%ofentrepreneurswillrequire
accesstostart-upcapital.
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INTRodUCTIoN ANd METHodoLoGy

Entrepreneurial education and training are needed for the empowerment of South Africans
entrepreneurs. Technical entrepreneurship education studies would also have positive spin-offs
(Tengeh, Iwu & Nchu, 2015). By researching the global methods used for the development of
entrepreneurs, in comparison to South African methods, it is believed this study will positively
contributetotheentrepreneurshipinSouthAfrica.

Someresearchersarguethat thestimulationofentrepreneurshipisapossiblesolutionto the
unemploymentproblem,throughbusinessformationsandexpansions(Mahadea,Ramroop&Zewotir,
2011).Therefore,entrepreneurialactivityandthecreationofnewventuresisconsideredtobeamajor
economicforcewiththepotentialtoreduceunemploymentbycreatingjobs,createeconomicgrowth
andgeneralprosperityand,toanextent,toenhancenationalcompetitivenessintheglobalbusiness
arena(Nicolaides,2011).
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Background to the Problem
InSouthAfrica,entrepreneurialintentions,whichrefertothewillingnesstostartanewventure,
have dropped from 15.4% to 11.8% when compared with 2013 statistics. When South Africa’s
nascententrepreneurialactivitybetweentheagesof18and64yearsin2014iscomparedwiththat
ofotherAfricancountries,SouthAfricaratesthelowestat3.2%,withthegroupaveragebeing14.1%
(Herrington,Kew&Kew,2013).

The Problem Formulation
Toidentifythemajorcontributorstothedevelopmentaltrainingsupportofsuccessfulentrepreneurs
inSouthAfrica.

Formulating the Research Questions and Hypothesis
Theresearchproblemwasaddressedbyformulatingasetofresearchquestions.Themainresearch
questionforthisresearcheffortwas:

RQ1:Whatarethemaincontributorsandvariablesthatpositivelyaffectthedevelopmentaltraining
supportofentrepreneursinSouthAfricaandinwhatorderofpriorityshouldtheybeappliedto
thedevelopmentofentrepreneurialactivity?

Hypotheses were created to test whether relationships exist between the main problem
andthefactorsidentifiedwhichmaycontributetothesuccessfuldevelopmentandtrainingof
entrepreneurs,inSouthAfrica.ThehypotheseswerecentredonGlobal,IndividualandFinancial
successforentrepreneurship.

Purpose and Research objective of the Study
Once the identified factorswere tested and the relationships analysed, amodelwas created,
showing the various stakeholders for entrepreneurial development. A model was then
constructedtodepictthesefindingsandinvolvementofthevariouscontributingstakeholders
forentrepreneurship(Figure1).

The Sample
332responseswerecollectedrandomlyfromSouthAfricanbusinessowners.46%werefromfamily-
runbusinesses.75%oftheresponsescamefrommaleswiththemajoritycomingfromagesbetween
40and70yearsold.

Measuring Instrument
Allquestionnaireitemswerelinkedtoa7-pointLikert-typescalewithstronglyagreescoredas1
andstronglydisagreescoredas7.StructuralEquationModelling(SEM)wasusedtoanalysethe
quantitativedatareceivedfromtherespondents.

Statistical Procedures
Inordertoidentifytheuniquefactorsinthedata,anexploratoryfactoranalysiswasconducted.
Thesoftwareapplication,LISRELversion8.8wasusedtodeterminethediscriminantvalidity
of thedata.Toconfirm the reliabilityof the instrumentsused,each factor’sCronbachalpha
coefficient was calculated. Structural equation modelling (SEM) was used to measure the
relationships amongst thedependent variables, identified as perceivedGlobal andperceived
Individualsuccessofentrepreneurs.
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