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ABSTRACT

Tobetterunderstandhowhumor isused in today’smulticulturalvirtual environment, this study
investigatesthehumorstylesofHispanicAmericansinavirtualcommunity.Basedonthefourhumor
styles,thecurrentstudybuildsatheoreticalframeworktoexplainwhyculturalnorms,genderrole,
acculturation,andeducationinfluencethehumorstylesofHispanicAmericansincomputer-mediated
communication.Tworesearchquestionsandfivehypothesesaredevelopedintheresearchframework.
Thestatisticalanalysisisbasedoncontentanalysisof400HispanicFacebookusers,93ofwhom
usehumorinmostrecentNewsFeed.Theresultsprovidepreliminaryevidenceoftheinfluencesof
culturalnorms,genderrole,acculturation,andeducationonHispanichumorstyles.
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INTRodUCTIoN

Theexcessivepsychologicalbenefitsofhumorhavelongbeenstudiedinresearch.Previousresearch
foundthathumornotonlycanbeusedforrelievingintrinsicstress(Dixon,1980),butalsohelpsbuild
personalrelationshipsandcopewithinterpersonaltension(Ziv,1984).Wiseusageofhumorcan
elicitmanypositivesignals,thereforelubricatingpersonalappealandinterpersonalcommunications
(Cann, Calhoun, & Banks, 1997; Martin, 2007). In particular, people appear to be creative and
intelligentwhenusinghumorinrelationshipbuilding(Cann&Calhoun,2001;Miller,2000).People
equippedwithagoodsenseofhumorarealsoviewedassociableandself-confident(Chafe,2007).
Manypaststudieshavehighlightedthepositiveroleofhumorineffectivelybuildingandmaintaining
interpersonalrelationships(Cann,Zapata,&Davis2011;Lietal.,2002;McGee&Shevlin,2009;
Sprecher&Regan,2002).

Inadvertisingresearch,ageneralpremiseisthathumormessagescancreatepositiveemotional
reactionsthroughdeliveringa“surprise”(Elpers,Mukherjee,&Hoyer,2004).Fromthisperspective,
using humor in advertising and communications has been shown to have high effectiveness in
stimulating consumers’ positive psychological responses (Chung & Zhao, 2003; Cline, Altsech,
&Kellaris,2003;Lee&Mason,1999).Thepositiveimpactsincludesomeofthemostimportant
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outcomes,suchasviewers’positiveattitudestowardthemessageanditssender,aswellasattention
tothemessage(Eisend,2009).Giventhatourunderstandingofhumorhasbeenfocusedontraditional
face-to-faceandadvertisingcontexts(Cann,Zapata,&Davis2011;Galloway,2010;Martinetal.,
2003),itwillbeveryinterestingtoexaminehowhumorisusedinthefast-growingvirtualcommunity.

Computer-mediatedcommunicationhasfundamentallychangedthewayinterpersonalinteraction
is carriedout (Walther, 1996). In avirtual community, interpersonal communications are rather
hyperpersonalbecausethemembershaveagreatertendencytouseanoptimizedpresentationofself
(Walther,1996).Virtualcommunitymembersalsofoundithardtomakeaccurateimpressionsabout
othersduetotheabsenceofnonverbalcues(Okdieetal.,2011;Walther,2007).Althoughhumor
canbestrategicallyusedtobuildemotionaltiesinthelackofnonverbalcues,previousresearchhas
notyetexploredthedeterminantculturalanddemographicfactorsthatshapehumorusagebyvirtual
communitymembers.

Thus,tobridgethisresearchgapandbetterunderstandhowhumorisusedintoday’smulticultural
virtual environment, this study attempts to investigate the humor styles of Hispanic Facebook
users.BasedonthefourhumorstylesconceptualizedbyMartinetal.(2003),weintendtofindthe
percentageofHispanicAmericansusinghumoronFacebookandthepopularityofthedifferenthumor
stylesusedbyHispanicAmericans.Furthermore,thecurrentstudybuildsatheoreticalframework
toexplainwhyculturalnorms,genderrole,acculturation,andeducationmayinfluencethehumor
stylesofHispanicAmericanswhoareinvolvedincomputer-mediatedcommunication.Further,the
investigationonhumorstylesmayprovidefurtherevidenceonwhetherhumorissignificantlyused
bytheHispanicculture,andwhichhumorstylesaremorepopularthanothersinthisculture.The
findingsalsoofferinsightsintounderstandingthecommunicationstylesofHispanicFacebookusers
frompsychologicalandsociologicalperspectives.

LITERATURE REVIEw

Humor Styles
Inadvertisingresearch,Speck’s(1991)typologyofhumorousadvertisingstyles,whichconsistsof
incongruity-based,arousal-safety-based,anddisparagement-basedhumor,hasbeenusedinmany
studiesdealingwithhumorousadvertising(Beard,2008;Hatzithomas,Zotos,&Boutsouki,2011;
Lee&Lim,2008;Spotts,Weinberger,&Parsons,1997).Bythesametoken,Martinetal.(2003)
provided rich insights into humor styles, with a greater social discernment. The Humor Styles
QuestionnaireinMartinetal.’s(2003)studycontainsfourhumorstyleswithrespecttoindividual
useofhumorfromanintrapsychicstandpoint.Follow-upstudieshaveconfirmedhighreliability
ofthehumorstylemeasuresreportedintheoriginalHumorStylesQuestionnaire(Galloway,2010;
Kazarian&Martin,2006).

Martin et al.’s (2003) Humor Styles Questionnaire specifies four humor styles: affiliative
humor,self-enhancinghumor,aggressivehumor,andself-defeatinghumor.TheAffiliative Humor 
Style portrays jokes and flirts in a group where the “entertainer” articulates humor and expects
tocharmothersduringthisprocess.TheAggressive Humor Styleisaharsherformofhumorthat
typicallyimplementshumorasmockery,loss,anditalsotendstoomitotherswithoutconsidering
theconsequence.TheSelf-Enhancing Humor Styleisdescribedasanaffirmativehumorstylethat
iscloselyalignedwithcopingandanoptimisticviewpointonlife.Lastly,theSelf-Defeating Humor 
Styleisusedbyindividualswhotendtopresentandacceptalowself-efficacythroughexcessive
self-downgradingandself-mockery.

Humor can be divided into positive (adaptive) and negative (maladaptive) kinds (Duncan,
Smeltzer,andLeap,1990;Zeigler-HillandBesser,2011).Theaffiliativehumorstyleandtheself-
enhancinghumorstylearepositivebasedon itseffects,whereas theaggressivehumorstyleand
theself-defeatinghumorstyleresultinnegativedisparagement(Martinetal.,2003).Martinetal.’s
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