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ABSTRACT

Thetechnologyisgettingadvancedandlikewisethesocialmediaisgainingmaximumattractionof
individuals.Thetrendsoftheworldarechangingdaybydaysothattheimpactsarealsochanging
as per needs and demands of the world. Social media has made the changes in the process of
interactionbetweenthepublicandgovernmentofficials.MiddleEastcommunitieshavegreataccess
tonewtechnologiesandinternet,especially,theGulfCooperationCouncilcountries(GCC)thatare
recognizedbyadvancedinfrastructures.Therefore,asharpincreaseinsocialmediauseisnoticedin
theareaparticularlytheyouthwhoaremoreattractedtotheseplatforms.ThispaperfocusonUses
andgratificationsofsocialmediauseamongcollegestudentsinUnitedArabEmiratesandKuwait
for threesocialmediasites:Twitter, Instagram,andSnapchat.Mixedmethodologiesareapplied
(quantitativeandqualitative)toexplorevarioususeandgratificationsfactorsaswellasothersocial
factorsamongyouththatcontributesintheadoptionofthesesocialnetworksits(SNSs).Moreover,
severalstatisticaltestswereperformedtoanalyzethecollecteddata.Fewresearcharticleshavebeen
publishedaboutnewandsocialmediaplatformsuseintheregion;however,comparativestudieswere
rarelynoticedregardingthissubject.Thesurveyincludes(N=190)samplesbetweenKuwaitiand
Emiratistudents.Thestudyrevealsthatentertainmentisthemajoruseandgratificationreasonfor
usingthethreeplatforms,whilethemainsocialfactorisidentification.Socialmediaisvitalwhenit
comestotheissueofthenational,political,andbusinesslife.
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INTRodUCTIoN

Technologicaldevelopmentsand innovationshavehadamassive impacton the informationand
communicationsystem(Kosyakovaetal.2020;Widjajaetal.2020).Suchtechnologicaladvancement
isimportantintheuseoftheinternettofosterinformationdisseminationandreception(Bloketal.
2020;Rzheuskyietal.2020;Sartietal.2020).Thesocialmediumwhichhasestablishedseveral
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networkshavegainedadmirationandreceptivenessovertheyears(Killianetal.2019;McClureand
Seock,2020).“TheconceptofSocialMedia(SM)hasbeenontopoftheagendaformanybusiness
executives”(Pourkhanietal.,2019,p.2).

Inageneralterm,Socialmediaarewebsitesandinternet-basedapplicationsthatpermitusers
to produce and share information. (Boyd&Ellison, 2008;Chiu el at., 2013) Individuals utilize
socialmediawebsitessuchasTwitter,Instagram,Facebook,etc.tobuildandmaintainrelationships
orreconnectwithlostcompanions(Boyd&Ellison,2007;Alwagaitetal.2015;Michikyanetal.
2015;NasrullahandKhan,2019).Thesesocialmediacollectpersonaldatafromusersintheformof
profiledataasarequirementforestablishingconnectionlink(Pempeketal.2009).However,social
mediacommunicationisnotonlyformedviaindividualsrepresentingthemselvesbycreatingtheir
profiles,butalsothoseindividualsareallowedtogeneratetheirowncontents,display,andinteract
withthecontentsother,friendsorotheronlineusers(DingandJiang2014;Spasojevicetal.2014;
Zarrinkalametal.2015;Raghurametal.2016;Seghouanietal.2019).

Socialmediahasbecomeanaddictiontotheusers(KaplanandHaenlein,2010;Elantheraiyan
andShankarkumar,2019;NasrullahandKhan,2019).IthasbeenresearchedthatuseofFacebook
comesonthesecondnumberaftertheuseofseveraladditivesubstancessuchasalcohol,cigarettes,
andotherswheretheindividualfindsitdifficulttobreaktheusage(JuergensenandLeckfor,2018).
Socialmediadoesnotonlyseemtohaveeffectonoursocietybutitactuallyhaschangedourlives
(ArielandAvidar,2014),evenourwayofthinkingischangedduetothesocialwebsites.Socialmedia
haschangedthewaypeoplebehave(King,2015).Socialmediahashadimpactonindividuals(Chen
etal.2019;Talwaretal.2019;Alalwan,2018)andcommunities(Simonetal.2013;Kambojetal.
2018;Wangetal.2019),organization(NamisangoandKang,2019;Ihm,2019;Steffensetal.2019;
Siderietal.2019),andpolitics(HongandNadler,2012;Animetal.2019;Miller,2019;Crilleyand
Gillespie,2019).Thesearesomeoftheseveralexampleswheresocialmediahasstronginfluence.

Socialmediausesarewidelycommonamongyouthincludinguniversities’students(Ahmadetal.
2019;Alnjadatetal.2019;Feng,2019;KöseandDoğan,2019;Saideetal.2019;Izuagbeetal.2019;
PewResearchCenter,2015)IntheUnitedStates,SmithandCaruso(2010)statedthataround97%
ofUniversitystudentsareactivelyusingSNSsindailybasis.AnotherrecentstudyinUKnotedthat
collegestudentsspenduptosixhoursonSNS,inparticularFacebook,perday.Whileitispossible
thathigherratesofSNSusemightexistinotherregionsintheworldamongcollegestudentswhich
havenotbeenrecordedyet(DailyMail,2014).AsofJanuary2018,thesocialnetworkingsiteusage
penetrationinUAEandKuwaitis99%and98%,respectively.Qataralsohasahigh99%penetration
rate,whereasBahrainhas92%penetrationrate,andSaudiArabichasonly75%penetrationrate
(statista.com,2019).ThisindicatesthatinUAEandKuwait,nearlyeveryoneusesSNSs.Asstated
earlier,themainSNSsareFacebook,Instagram,Twitter,andalsoLinkedIn.AuthorssuchasHawi
andSamaha(2017)indicatethatasofMarch2016,therewere1.09billiondailyactiveusers.The
statisticsforInstagramstoodat400millionmonthlyactiveusers.Atthesametime,Twitterhad310
millionactivemonthlyusersandLinkedInhad433millionactiveusers(HawiandSamaha,2017).
ThesestatisticsindicatethehighusageofFacebookandalsotheaddictionofFacebookusers.

ThishighlevelofSNSuseandtheaddictiveinfluenceofthesesitesbyuniversitystudentsraises
concernamongsocialsciencesscholarsworldwide(Koc&Gulyagci,2013;HawiandSamaha,2017;
Jasso-MedranoandLópez-Rosales,2018;KöseandDoğan,2019).For that reason, this research
explores the theoryofuses andgratificationswith regardofSNSuse to investigate the reasons
behindtheiradoptionandcontinueuseamonguniversitystudentsintwocountries:UAEandKuwait.
Numbersoffactorsarepresumedtoinfluencestudent’sbehaviortowardsadoptionanduseofSNS.
Theseincludepurposive,self-expression,entertainment,socialinteractionandothersocialreasons
suchascompliance,internalizationandidentification.Thepaperusesbothquantitativeandqualitative
methods:surveysandinterviews,respectively.
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