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ABSTRACT

Thispaperaimstoidentifythefactorsthataffectconsumers’buyingbehaviortowardsgoods
ofconsumers’shoppingbaskettoclassifythemintogroupsaccordingtotheirsimilarbuying
behaviorpatternsandtoprofileeachgroupofconsumers.Aprimarysurveyconductedto242
consumersinGreece.Principalcomponentanalysis(PCA)conductedtoidentifythemainfactors
thataffectconsumerspurchasingbehavior.Clusteranalysisperformed toclassifyconsumers
intogroupswithsimilarpurchasingbehaviorwhilstdiscriminantanalysisconductedtocheck
clusterpredictability.Nonparametric testsareperformed toprofileeachgroupofconsumers
according to their demographic characteristics and other factors. PCA identified six main
factors:(1)price,(2)entertainmentduringshopping,(3)advertisement,(4)publicrelationships,
(5)productfeatures,(6)promotionactivities.Clusteranalysisclassifiedconsumersintothree
groups:(1)advertisement-orientatedconsumers,(2)promotion-orientatedconsumers,and(3)
entertainment-orientatedconsumers.
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INTRODUCTION

TheGreatRecessionof2008/2009wascharacterizedbythemostsevereyearoveryeardeclinein
consumptionsince1945(DeNardietal.,2011).Therecessionhadpromptedareconsiderationofwhat
isacceptableconsumerism(Williams,2008).Thefinancialcrisishad“aimed its death ray”at“the 
very ethos of conspicuous consumption”(Dewan,2009).Reportsabouthowconspicuousconsumption
isoutofvogueappearedandconsumersclaimedthattheyarelessconspicuous(Nunesetal.,2011).

PopandRosca(2009)andPerrimanetal.(2010)thinkthatduringtheperiodofrecession,many
unexpectedchangesbringtotheconsumersafeelingofinsecurity,theydoubtaboutthenatureof
theupcomingeventsandso,theybecomemuchmorecarefulwhendealingwithcertainexpenses.
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Whenshoppingbecomesmorecostlytoconsumersasaresultofincreasesinrelativeproduct
prices,thenconsumersmayhaveanincentivetoeconomizeonshoppingtripstosavemoneyduring
recessions,ortobuyinbulktoobtainpricediscounts(Fosteretal.,2011).

Perrimanetal.(2010)dividethefactorsofinfluencesintwocategories:internalandexternal.
Internalfactorsarerelatedtopsychologicalandpersonalcharacteristicsofconsumers.Personality,
attitudes,motivationhaveagreatimportanceinmakingapurchase.Allofthesemaybeaffected
inacertainwayintimesofeconomicdistress,maybemorethanalltheotherfactorsanditcanbe
verydifficulttochangethepsychologicaleffectsofthefinancialcrisis.Externalfactorsrefertothe
changesthatconsumersareforcedtomakebytheenvironmentalinfluences.Thesedonotdepend
onthemandareverydifficulttocontrol.

Ashoppertypologybasedonshoppingadaptationsinaneconomiccrisisclassifiesconsumers.
Theanalysisshowsamoreknowledgeableshopper,moreconcernedwithvaluethanbefore.This
concernreflectsingeneralincreasesinpurchaseplanning,priceconsciousness,morecontainment
ofimpulsivebehaviors,lesspurchasingofethicalalternatives,andincreasedpatronageofcheaper
brandsingroceriesandclothing(Hampson&McGoldrick,2013).Communicationwithconsumersis
ofspecialimportance.Lostconsumerinterest,duetoreduceddiscretionaryincome,canbereacquired
throughpromotionactivities.Bythismeans,consumerstendtochangetheirbrandpreferencesmore
frequentlyduringcrisesthanatothertimes(HalukKöksal&Özgül,2007).

Since2008,wheretheeconomiccrisisstartedinGreece,itseconomyfeltindeeprecession.To
bemorespecific,sinceMay2010,aftertheannouncementofthefinancialagreementoftheGreek
governmentwiththeEurozonecountriesandtheIMFonabailoutloanforthecountry,conditionalon
theimplementationofausteritymeasures,EuroareaMemberStatesandtheIMFprovidedfinancial
supporttoGreecethroughanEconomicAdjustmentProgramme.TheGDPreductionsince2010
droppedbymorethan20%,theunemploymentratereached25%in2016(ELSTAT,2018).This
percentagerepresentedthegreatestdeclineofGDPincomparisontosixotherEuropeancountries
affectedbythecrisis(Ireland,Portugal,Spain,Italy,andFrance).Moreover,theunemploymentrate
surgedfrom7.3%inMay2008to27.2%inMay2014.Thepurchasingpoweroftheaveragegross
wageduringthefiveyears2010–2014decreasedby23%andreturnedtothesalarylevelsof1995
(ELSTAT,2014).TheEuroWorkingGroupon2May2017endedwithconfirmationoftheprovisional
agreementbetweentheGreekgovernmentanditscreditors,butwithoutanytalksonthelightening
oftheGreekdebt(EuropeanCouncil,2018).

Hence,thispaperexploresconsumerspurchasingbehaviourineconomicdepressionperiod.The
noveltyofthisstudyisthatidentifiesthefactorsthataffectconsumers’buyingbehaviourtowards
goodsofconsumers’shoppingbasketduringadeeprecessionperiodandclassifiesthemintogroups
accordingtotheirsimilarbuyingbehaviourpatternsandtoprofileeachgroupofconsumersaccording
totheirdemographiccharacteristicsandotherfactors.Inotherwords,ittakesintoconsiderationallthe
intrinsicandextrinsiccharacteristicsandvalues,marketingmixissues(productissues,pricerelated
issues,promotionissuesandmarketingchannel’sissues)anddemographiccharacteristicsinexploring
thefactorsthataffectconsumerspurchasingbehaviorduringadeepeconomicrecessionperiod.

LITeRATURe ReVIew

Researchintoconsumptionbehaviorhasindicatedamajorshiftinthetypesofgoodsbought,with
lessgoodsrelatedtolifestyleandself-expressionpurchased(Brunso&Grunert,1995;Nanaki,2018).
Consumershavereporteddifferentbehavioralmodificationsregardingtheirshoppingbehavior,avery
importantfieldofstudy,especiallyinthelastfewyears,whentheeconomicsituationhadsuffered
dramaticchangesallaroundtheworld(Stefura,2010).BoothandShepherd(1988)arguedthatcultural
andeconomicalfactors,consumer’spersonality,attitudes,valuesandemotions,affectconsumers’
decision-making process regarding food selection. A decade later, Steenkamp (1997) identified
thatbiological,psychologicalandsocio-demographicalconsumer’scharacteristics,marketingof
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