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ABSTRACT

Social media websites enable users to create and share content or to participate in social networking.
The main advantage of social media is the ability to communicate with different people to share their
knowledge and discuss social events. The impact of social media on people and their behavior is enor-
mous and also solves many problems if it works fine. But there may be negative aspects as well when
they are exchange their ideas between people of very different cultures, religions, different age group,
and misbehavior of a few users. These problems are addressed using data analytics, which takes people
context into account, learns from it, and takes proactive steps according to their situation and expecta-
tions, avoiding user intervention as much as possible. This chapter presents all possible problems in
social media and enabling those scenarios with effective solutions.
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INTRODUCTION

Social media has evolved over the last decade to become an crucial driver for acquiring and spreading
facts in different domains, consisting of business (Beier & Wagner, 2016), entertainment (Shen, Hock
Chuan, & Cheng, 2016), science (Chen & Zhang,2016), disaster management (Hiltz, Diaz, & Mark,
2011; Stieglitz, Bunker, Mirbabaie, & Ehnis, 2017a) and politics (Stieglitz & Dang-Xuan, 2013). One
purpose for the recognition of social media is the possibility to receive or create and percentage public
messages at low charges and ubiquitously. The enormous boom of social media utilization has brought
about an growing accumulation of information, which has been termed Social Media Big Data. Social
media systems offer many opportunities of information formats, consisting of textual information, pictures,
videos, sounds, and geolocations. Generally, this information may be divided into unstructured informa-
tion and established information (Baars & Kemper, 2008). In social networks, the text is an instance of
unstructured information, even as the friend/follower dating is an instance of established information.

The boom of social media utilization opens up new possibilities for analyzing numerous elements of,
and styles in communication. For instance, social media information may be analyzed to benefit insights
into issues, trends, influential actors and different types of facts. Golder and Macy (2011) analyzed
Twitter information to have a look at how people’s temper modifications with time of day, weekday and
season. In the field of Information Systems (IS), social media information is used to have a look at ques-
tions consisting of the influence of community function on facts diffusion (Susarla, Oh, & Tan, 2012).

Many current studies papers are remoted case studies (Kim, Choi, & Natali, 2016; Li &Huang, 2014;
Oh, Hu, & Yang, 2016) that gather a big information set for the duration of a specific time body on a
specific problem and examine it quantitatively. Despite the type of disciplines such initiatives may be
determined in, they’ve a good deal in common. The steps essential to benefit beneficial facts or maybe
understanding out of social media are frequently similar. Therefore, the field of “Social Media Analyt-
ics” objectives to combine, extend, and adapt techniques for the evaluation of social media information
(Stieglitz, Dang-Xuan, Bruns, & Neuberger, 2014). It has received considerable interest and sooner or
later every day in instructional studies, however there may be nonetheless a loss of complete discussions
of social media analytics, and of general fashions and approaches. Aral, Dellarocas, and Godes (2013)
provided a framework to prepare social media studies, and van Osch and Coursaris (2013) proposed a
framework and studies schedule explicitly confined to organizational social media. Both frameworks
are geared closer to classifying regions of studies and, by extension, studies questions, now no longer
techniques to cope with those questions. While such frameworks are beneficial to determine what to
studies, and to find individual initiatives inside a bigger context, they do now no longer offer steering
on a way to convey out the studies, and which demanding situations may arise. Of course, there may be
also studies that discusses demanding situations researchers face whilst using specific techniques for
reading social media information, consisting of social community evaluation (Kane, Alavi, Labianca, &
Borgatti, 2014) or opinion mining (Maynard, Bontcheva,& Rout, 2012), and there are literature opinions
centered on specific goals consisting of the identification of customers who’re influential offline (Cossu,
Labatut,& Dugué, 2016) or on specific subjects consisting of social bots (Stieglitz, Brachten, Ross, &
Jung, 2017b). Yet social media analytics is composed of numerous steps, of which information evalu-
ation is simplest one. Before the information may be analyzed, they ought to be discovered, collected,
and prepared. An evaluate of the demanding situations of social media analytics is wanted as a way to
manipulate the complexity of carrying out social media analytics.

258



16 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/a-comprehensive-study-of-data-analytics-in-

social-perspectives/267250

Related Content

A Chatbot-Based Strategy for Regional Language-Based Train Ticket Ordering Using a novel
ANN Model

Kiruthika V, Sheena Christabel Pravin, Rohith G, Aswin B., Ompirakash Sand Danush Ram R (2023).
Scalable and Distributed Machine Learning and Deep Learning Patterns (pp. 168-184).

www.irma-international.org/chapter/a-chatbot-based-strategy-for-regional-language-based-train-ticket-ordering-using-a-

novel-ann-model/329553

Multi-Objective Materialized View Selection Using Improved Strength Pareto Evolutionary
Algorithm

Jay Prakashand T. V. Vijay Kumar (2019). International Journal of Atrtificial Intelligence and Machine
Learning (pp. 1-21).

www.irma-international.org/article/multi-objective-materialized-view-selection-using-improved-strength-pareto-

evolutionary-algorithm/238125

A Literature Review on Cross Domain Sentiment Analysis Using Machine learning

Nancy Kansal, Lipika Goeland Sonam Gupta (2020). International Journal of Artificial Intelligence and
Machine Learning (pp. 43-56).
www.irma-international.org/article/a-literature-review-on-cross-domain-sentiment-analysis-using-machine-
learning/257271

Privacy Preserving Machine Learning and Deep Learning Techniques: Application — E-
Healthcare

Divya Asok, Chitra P.and Bharathiraja Muthurajan (2020). Handbook of Research on Applications and
Implementations of Machine Learning Techniques (pp. 222-235).
www.irma-international.org/chapter/privacy-preserving-machine-learning-and-deep-learning-techniques/234126

Review on Machine and Deep Learning Applications for Cyber Security
Thangavel M., Abiramie Shree T. G. R., Priyadharshini P.and Saranya T. (2020). Handbook of Research
on Machine and Deep Learning Applications for Cyber Security (pp. 42-63).

www.irma-international.org/chapter/review-on-machine-and-deep-learning-applications-for-cyber-security/235036



http://www.igi-global.com/chapter/a-comprehensive-study-of-data-analytics-in-social-perspectives/267250
http://www.igi-global.com/chapter/a-comprehensive-study-of-data-analytics-in-social-perspectives/267250
http://www.irma-international.org/chapter/a-chatbot-based-strategy-for-regional-language-based-train-ticket-ordering-using-a-novel-ann-model/329553
http://www.irma-international.org/chapter/a-chatbot-based-strategy-for-regional-language-based-train-ticket-ordering-using-a-novel-ann-model/329553
http://www.irma-international.org/article/multi-objective-materialized-view-selection-using-improved-strength-pareto-evolutionary-algorithm/238125
http://www.irma-international.org/article/multi-objective-materialized-view-selection-using-improved-strength-pareto-evolutionary-algorithm/238125
http://www.irma-international.org/article/a-literature-review-on-cross-domain-sentiment-analysis-using-machine-learning/257271
http://www.irma-international.org/article/a-literature-review-on-cross-domain-sentiment-analysis-using-machine-learning/257271
http://www.irma-international.org/chapter/privacy-preserving-machine-learning-and-deep-learning-techniques/234126
http://www.irma-international.org/chapter/review-on-machine-and-deep-learning-applications-for-cyber-security/235036

