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ABSTRACT

Emerging economies like India are witnessing rapid technological changes. To penetrate in the
emergingmarketsandensuresmoothadoptionofmobilewalletsitisimportanttostudytheconstructs
thattriggermobileadoption.Thestudypresentsacumulativefindingoftheresearchcarriedoutin
thefieldofwalletappadoptionbyusingweightanalysis.Thestudysystematicallyidentifiesvarious
constructsstudiedbyresearchers,delineatessignificantandnon-significantrelationshipsbetweenthe
constructsandmobileadoption,andperformsweightanalysistoidentifytheimportantconstructsof
walletappadoption.Thestudypresentsalistofstrong,frequentlyutilizedsignificantpredictorsof
appadoptionandexperimentalpredictors(i.e.,independentvariablesnotfrequentlyusedbuttested
tobesignificantlyimpactingappadoptionarealsopresented).Tothebestoftheauthor’sknowledge,
nopublishedworkpresentsthecumulativeillustrationoftheconstructstoexplainthewalletapp
adoptionisavailablesofar.
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INTRodUCTIoN

Withadvancementinwirelessandmobiletechnologiesmobilephonesarebecomingakeyenabler
forentrepreneurship(Pal,2016).Thedigitallandscapehasenabledentrepreneurstoreachmillions
ofpotentialcustomerswithlimitedbudget,efficientoperations(AggarwalandLamba,2014)and
disruptmoreestablishedplayers(Henry,2016).Mobiletechnologyhasfacilitatedthemarketersand
consumerinbuyingandsellingonline,andmakingonlinepayments(Patel,2016a).Mobilewallets
areprovidinganewmakeovertothebusinessesbyhelpingthemtoflourishmoreincompetitive
market(PalumboandDominici,2015).

Mobilewalletreferstoasoftwareapplicationinformofvirtualpaymentoptionwhichissimilar
toconventionalwallet,whichhascards,tickets,loyaltycards,vouchersetcinit(Dixit,Singhand
Chaturvedi,2017).ThistermfirstcameintoparlancewhenMrSamPitrodacoinedaterm“digital
wallet”anddefinedas“aliquidcrystaldisplaynotmuchbiggerthanaregularplasticbankcard,with
preferablyatouch-sensitivescreenandsimpleuserinterfacethatletstheuserflipthroughthedigital
walletinthesamemannerhe/sheflipsthroughaleatherwallet”(Dixit,SinghandChaturvedi,2017).

Thisarticle,publishedasanOpenAccessarticleonMarch32021inthegoldOpenAccessjournal,InternationalJournalofWeb-Based
LearningandTeachingTechnologies(IJWLTT)(convertedtogoldOpenAccessJanuary1,2021),isdistributedunderthetermsofthe
CreativeCommonsAttributionLicense(http://creativecommons.org/licenses/by/4.0/)whichpermitsunrestricteduse,distribution,and

productioninanymedium,providedtheauthoroftheoriginalworkandoriginalpublicationsourceareproperlycredited.
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Theconvergenceoftwoofthefastestgrowingindustries,theinternetandmobilecommunications,
comesasanopportunityformarketerstocapturethisnewtechnologymakingitasafe,convenientand
easywaytoclosethebusinesstransactions(Jussila,2015).Mobilewalletsfacilitatesbasicfinancial
access,convertingmobilephonesintopocket-banksbringingonboardalargesectionoftheunbanked
populationoftheemergingeconomies(Asongu,2013).Indiaalonehas233billionpeoplewhoare
notincludedinformalbankingservices.Thecashcrunchcreatedduetodemonetizationdriveof
Indiangovernmentin2016forcedpeopletoadoptelectronicmodeofpayment.Walletappprovided
affordableconvenientservicetotheusersbyfacilitatingphonebasedmoneytransferandstorage
therebyrelievingthehassleofcarryingcashinthepockets(Megadewandanu,SuyotoandPranowo,
2017).Mobilewalletproviderstappedthisopportunetimetobecomeminibankinginstitutions(e.g.
Paytm,Airteletc.).Fastadoptionofsmartphones(AlwahaishiandSnášel,2013)risingtrendof
mobileshopping(Groß,2015)andIndiabeingahugeremittancemarket(Afram,2011)createsa
fertilegroundformobilewalletproviderstoflourish.Thewalletappprovidersneedtocreateunique
sellingprepositionstoensurethattheconsumermakesthenexttransactionusingtheirapp.

Consumeracceptanceorrejectionisoneofthestrongestacceleratororinhibitoroftechnology
adoption(RamandSheth,1989).Thispremisefindssupportinliterature(Priem,LiandCarr,2012),
thusrationalizingtheneedtounderstandwhattriggersconsumeracceptanceandadoptionofnew
technologylikewalletapps.Thisresearchpaperaddressesthisquestion.

RQ1:Whatfactorstriggerconsumers’adoptionofwalletapps?

Studiesbasedontechnologyadoptionhavecitedvariousfactorsliketrust(Unnikrishnanand
Jagannathan,2017);perceivedusefulness(PuriwatandTripopsakul,2017);risk(GandhiandSheorey,
2017);perceivedsecurity (Ramos-de-luna,Montoro-RıosandLie´bana-Cabanillas,2016); social
influence(Yangetal.,2012),utilitarianvalue(BulentOzturketal.,2017);perceivedbenevolence
andperceivedability(GaoandWaechter,2017)andmanymorehavebeenidentifiedastheimportant
acceleratorsofadoptionofmobilewallet.

Although varied published work on mobile wallets using diverse theoretical approaches, a
cumulativeadoptionresearchisyettobeexamined.EmergingeconomieslikeIndiaarewitnessing
rapidtechnologicalchanges.Topenetrateintheemergingmarketsandensuresmoothadoptionof
mobilewalletsitisimportanttostudytheconstructsthattriggermobileadoptionofwalletapps.

Thisstudyaimstopresentsacumulativefindingoftheresearchcarriedoutinthefieldofwallet
appadoptionsofar.Mobileappshavereplacede-commerce,andthesehandyhandhelddevices
aregainingpopularityamongmarketerstoconnect,engageanddobusinesswithcustomers.This
establishesaneed toperformacomprehensiveanalysisof theexistingempiricalpublications to
visualizetheperformanceofthevariouspredictorsoftechnologyadoptionandtheirrelevancein
themobileadoptionresearch.Thispaperfillsthisgap.Itwillallowtheresearcherstoidentifythe
theoreticalgaps in theexistingknowledge,andsuggests thefurther linesofresearch.Thisstudy
followsasystematicprocesstoaccomplishitsobjective.Firstly,itidentifiesvariousconstructsstudied
by researchers so far, finds the significant andnon-significant relationshipsbetween the leading
constructsandmobileadoption,andperformsweightanalysistoidentifytheimportantconstructs
ofwalletappadoption.Theresultsandfindingsofthisstudyarecomprehensivelypresented,with
suggestionsforfutureresearch.

Thestructureofthepaperisfollows:Thestudybrieflyintroducesthetheoreticalframeworksused
bytheresearchestoexplainwalletappadoption.Ensuingsectiondealswithresearchmethodology
followedbythefindingsbasedontheweight-analysis.Atabularrepresentationoftheselected30
empiricalstudieswiththeirsignificantandnon-significantrelationshipshasbeenpresentedalong
withtheirweights.Inthelast,discussionandfindingshavebeenpresentedalongwithimplications,
limitationsandsuggestionsforfutureresearch.
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