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ABSTRACT

Developing curriculum aligned with employment outcomes often includes linear design. However, students
do not cognitively approach their education linearly, and economies do not fluctuate linearly. We should
support students’ natural non-linear approaches to education and employment. Chat bots that include
non-linear presentation of text, short video clips, and images can help us design curricular experiences
that mirror and personalize unique student cognition. As students navigate nudges of content within a
chat bot on their phone or full-page views in an internet browser, the initial content will catalyze new
questions and non-linear thinking for students to then explore their own employment related journeys.
This will buttress students to be agents in their learning instead of objects of linear design. Machine
learning models feeding chat bot learning journeys and experiences can help improve organic assess-
ment for a constellation of employment preparedness outcomes and connection.
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Non-Linear Curriculum Experiences for Student Learning and Work Design

INTRODUCTION

Curriculum design often includes a linear approach that follows a sequential order of development from
beginning to end. Major philosophical and psychological assumptions are taken for granted as objectives
are set, learning experiences are selected, instruction is organized, and progress is then evaluated in linear
ways (Paesani, 2017). This linear approach to developing education for employment/work connections
rarely keeps pace with the rate of change in our global economy.

As futurists predict the further unbundling of education credentials and as consumers of traditional
higher education question its value in an increasingly changing global economy, it will be intriguing to
observe the upcoming decade of work and education design (McCowen, 2017). The global economy con-
tinues to escalate in complexity requiring attitudes and skills for jobs yet to be fully defined. Traditional
curriculum designers and faculty with common approaches to connecting education for work design
will continue to find themselves out of synch with this pace of change (World Economic Forum, 2016).

From both an education-for-work perspective as well as student cognitive approaches to learning,
linear curriculum design will continue to be outdated, just as soon as each cycle of relatively slow
curriculum development processes are completed. Student cognitive approaches to learning for work
design requires innovation in curriculum design for lifelong learning journeys (see Figure 1). As the
accelerating density of neurocognitive research enlightens practitioners and developers of education and
work designs, we may find students grappling with competencies that become outdated the moment
they finish a traditional assessment (Bowers, 2016). This is an ethical dilemma for curriculum designers
and faculty to fully understand the positive and negative impacts of giving students the impression that
their linearly developed education will prepare them to succeed in future VUCA (volatile, uncertain,
complex, ambiguous) and unpredictable employment realities (Hadar, Ergas, Alpert, & Ariav, 2020).

Figure 1. Comparing Linear to Non-linear Design

Linear Design Non-linear Design
5. Evaluate
Student Data 1. Define
for Nex: Cycle CI,.etarmng Gurriculum
Im| ro?lement veomes Siesignes Economic
p Follows Organic Change Data
Assessment 8

mf \

“" Personalization
4, Create and

Through
Map 2. Create Chatbot
Assessments Content Algorithms
to Learning
Outcomes
\ 3. Map
Content to
Learning
Outcomes

300



6 more pages are available in the full version of this document, which may be
purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/non-linear-curriculum-experiences-for-student-

learning-and-work-design/288170

Related Content

From Face-to-Face Education to Online Education: Challenges at a Business School in Peru
Otto Regalado-Pezuaand Manuel Leonardo Toro Galeano (2022). Global Trends, Dynamics, and
Imperatives for Strategic Development in Business Education in an Age of Disruption (pp. 149-170).
www.irma-international.org/chapter/from-face-to-face-education-to-online-education/288605

From Marketing Education in a Developing Country to a U.S. Master's and/or Doctoral Degree in

Marketing
Matt Elbeck (2016). Global Perspectives on Contemporary Marketing Education (pp. 37-46).
www.irma-international.org/chapter/from-marketing-education-in-a-developing-country-to-a-us-masters-andor-doctoral-

degree-in-marketing/147972

Behind the Online Course: The Strategies in a Diverse Self-Managed Group in Pandemic Times
Luis Antonio Orozco, Erli Margarita Marin-Aranguren, Roberta F. Favaro, Gina Alejandra Caicedoand
Heidy Johanna Ramirez (2022). Handbook of Research on Future of Work and Education: Implications for
Curriculum Delivery and Work Design (pp. 129-144).
www.irma-international.org/chapter/behind-the-online-course/288160

University Outreach in Management Education: A Case from India for Meeting the Needs of
Professionals in the Field

Yashavantha Dongreand B. PanduRanga Narasimharao (2013). Evolving Corporate Education Strategies
for Developing Countries: The Role of Universities (pp. 228-246).
www.irma-international.org/chapter/university-outreach-management-education/73754

Turning Marketing Students into Active Citizens: The Learning of Consumption and Social-

Related Marketing in Thailand
Krittinee Nuttavuthisit (2016). Global Perspectives on Contemporary Marketing Education (pp. 77-94).
www.irma-international.org/chapter/turning-marketing-students-into-active-citizens/147975



http://www.igi-global.com/chapter/non-linear-curriculum-experiences-for-student-learning-and-work-design/288170
http://www.igi-global.com/chapter/non-linear-curriculum-experiences-for-student-learning-and-work-design/288170
http://www.irma-international.org/chapter/from-face-to-face-education-to-online-education/288605
http://www.irma-international.org/chapter/from-marketing-education-in-a-developing-country-to-a-us-masters-andor-doctoral-degree-in-marketing/147972
http://www.irma-international.org/chapter/from-marketing-education-in-a-developing-country-to-a-us-masters-andor-doctoral-degree-in-marketing/147972
http://www.irma-international.org/chapter/behind-the-online-course/288160
http://www.irma-international.org/chapter/university-outreach-management-education/73754
http://www.irma-international.org/chapter/turning-marketing-students-into-active-citizens/147975

