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ABSTRACT

Nichetheoryprovidesacomprehensiveframeworktomeasureusesandgratificationsofsocialmedia
intermsofcompetitivesuperiorityandoverlappingcapabilities.Despitevariousresearchesconducted
tomeasurehowsocialmediaplayrolesofavailabilityfortasksusingmediarichnesstheory,there
arenotmanyresearchesconductedonthedifferencesinthegratificationofsocialmediareflecting
uniquecharacteristicsofsocialmedia.Thisstudyisdesignedtoinvestigatehowwellsocialmediacan
representthecharacteristicsofcommunicationandhowrichnessofmediaaffectsthecommunication
onsocialmedia.Itwasobservedthatonetypeofsocialmediadoesnotcompletelyreplaceanother
butratherbecomesintegratedindealingwithvariouscommunicationneeds.Fromtheperspective
ofnichetheory,thecomparativeutilityofsocialmediatofulfilusers’needsandprovidethemwith
gratificationopportunitiesisessentialtoitssurvivalandgrowthinthisindustry.
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1. INTRodUCTIoN

Thewidespreaduseof socialmedia such asFacebook,Utube, Instagram, andTwitter and their
similarity opens an opportunity to compete each other and perhaps displace use of these social
mediaforsocialandcommunicationpurposes.Overthedecades,itisobservedthatthetransition
fromthetraditionalcommunicationmethodstosocialmediausinginternetandmobiledevicesare
rapidlyincreasing.InMalaysiaitisnoticedthattheusageofsocialmediahasbeencontinuously
increasingandsocialmediaiseasilyavailableastheinternetiswidelyavailableanditsspeedhas
beensignificantlyimproved.Furthermore,thankstoitsavailabilityoverportablemobiledevices,
socialmediahasbecomeamaintoolforinformationsharingandcommunication.Thistrendhas
contributedtonotonlytheflowofinformationbutalsothedevelopmentofsocialrelationship.This
studyisconductedtoexploretherelationshipofcompetencyamongsocialmediausingnichetheory.
ThisstudyiscarriedouttoidentifymarketstructureofsocialmediainMalaysiaandprovidean
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opportunityforgeneraloverviewofcompetencyinsocialmediamarketinthedevelopingcountries.
ThisstudyexaminesthepotentialimpactsbyassessingthenichesofFacebook,Utube,Instagram,
andTwitter.Thisstudyreplicatesandextendspreviousresearchesexaminingcompetitionbetween
varioustypesofsocialmedia.TheoutcomeofthisstudywhichassessesthenichesofFacebook,Utube,
Instagram,andTwitteronusesandgratificationaspectsofsocialmediacanbeutilizedtoenhance
theperformanceofsocialmedia.Thisstudypresentscomparativeanalysisofusesandgratifications
ofsocialmediausingnichetheory.Nichetheoryemploysnichewidth,nicheoverlap,andsuperiority
toanalyzethedegreeofcompetencyofeachsocialmediabasedonfourcriteriasuchasinformation
inquiry,socialrelationship,socialpresence,andmediarichness.Thisstudyisexpectedtoidentify
uniquecharacteristicsofsocialmediainMalaysiaandcanprovideageneraloverviewofcompetency
insocialmediamarketintheSouthEastAsiancountries.

2. ReLATed LITeRATURe

2.1 Basic Concepts of Niche Theory
Thenichetheoryexplainshowvariousmediacompeteeachotherandcoexistinlimitedresource
environments(Dimmick,2003,Baek,Heon,HaJinHwang2014)bymeasuringusesandgratification
ofmedia.Thenicheof amedium is derived from its pattern of uses, represents its strategy for
competitivenessandgrowth,anddeterminesitspositioninasocialmediamarket.Measuringuses
andgratificationofsocialmediaallowsuserstodealwithtimeandspaceconstraintsand,ineffect,
providesaframeworktoassesstheabilitytoderivesatisfactionfromasocialmedia.Thegratification
nicheofasocialmediacanbedefinedbyitsbreadthonthegratificationandgratificationopportunities
dimensions,thedegreeofoverlapwithothermedia,anditssuperiorityinsatisfyingneedsoverother
mediaunderthesamecriteria.Threecharacteristicstounderstandamedium’snichecanbesummarized
asfollows.(BaekHeonetal.,2014,Hossain,2019,LiShuChuetal.,2017)

1. Niche breadth:Thisisthedegreetowhichamediumsatisfiesarelativelybroadorrelatively
narrowspectrumofmedia-relatedneeds.Nichebreadthcanbeinterpretedasrelativelyspecial
mediaorrelativelygeneralmedia.Specialmediagratifyarelativelynarrowsetofneeds,and
generalmediasatisfyabroaderspectrum.

2. Niche overlap: Thisistheextenttowhichsocialmediaareperceivedassimilar,indicatedby
thedistancebetweentheirgratificationniches.Inanotherwords,nicheoverlapisanindexofthe
substitutabilityorcomplementarityoftwomedia.Highoverlapindicatesthattwomediacanbe
substitutedeachotherbyservingthesameneeds.Lowoverlapindicatesthattwosocialmedia
canservedifferentneeds.Thus,lowoverlapindicatesthecomplementarityofthemediawhile
highoverlapindicatesstrongsimilarityorcompetition.

3. Competitive superiority: Thisistheextenttowhichoneortheotherofapairofmediaprovide
greatergratification.Indicesofsuperiorityforgratificationmeasuresaredefinedasarithmetic
means,anddifferencesbetweentwomeansonadimensioncanbeexaminedforsignificanceusing
attest.Ifthetestresultsinasignificantresult,itisinterpretedthatthesocialmediawiththehigher
superiorityscoreisbetteratprovidinggratificationutilitytousersthantheothersocialmedia.

2.2 Social Media and Social Relationship
InrecentSocialmediaisakindofserviceovertheinternetandmobiledevices,whichenablesusers
toshareopinions,knowledgeandinformationaswellasvariousinteractionandfeedbackoverthe
socialnetworks.(Statistica,2018)Amongmanysocialmedia,thisstudyisfocusedonFacebook,
Twitter,InstagramandUtube.Facebookisoneofthemostpopularsocialmediawhichcanallow
peopletouploadandsharephotos,video,andaudiofiles.(Dhir,A.andTsai,C.C.(2017,Statista,
2018) Italsoprovidescommunicationcapability throughemailsand instantmessagingservices.
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