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ABSTRACT

Thispaperinvestigateswhethermassmedia(socialmedia)affectsthebodyimageandself-esteemof
teenagegirls.Formostpeople,thebeautyorcovetablefemininebodyimageofteenagegirlsisdefined
byacharmingfaceandthinbodyshapecommonlyknownaszerofigures.Butthisdefinitionofbeauty
cannotbetruealwaysbecauseitisbasedontheexperienceofseeingwhichisnotall-encompassing.
Thewholebeautyofthegirlscanbedefinedbythecombinationofalltheexperiences,asexperiences
ofseeing,listening,touching,andallothersinwhichweareperceivedbyanindividual.Socialmedia
isthemajorsourcetoshareinformationamongindividuals.Thispaperprovidestheeffectsofsocial
mediaonthebodyimageandself-esteemofteenagegirls.Thisstudytargetsteenagegirlsbecause
physicalattractivenessisespeciallyimportanttothem,andathinandbeautifulidealizedimagein
socialmediaplaysasignificantroleininfluencingtheirself-confidence.Further,adata-drivenmodel
usingartificialintelligence(AI)issuggestedforfuturechallenges.
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INTRodUCTIoN

Today’steensusetechnologyinavarietyofwaysfromtextingandtweetingtochatting,playing
onlineandpostingonavarietyofonlinesites.So,theseyounggenerationsgetmuchinfluencedby
allthesetypesofmassmedia.Massmediaisoneofthefactorsthatinfluenceayounggirl’sfeminine
bodyshapeorfemininefigure.Younggirlsarebecomingawareoftheirbodyimageorfigurethrough
theimageofmodelsinadvertisements.Mostoftheresearchersaretryingtofindoutthecomposite
effectofmassmedia,bodyimageandself-esteemonteenagegirls.

Overweightness,obesityratesandBodyMassIndex(BMI)havedramaticallyincreasedover
thepastfewdecadesandthisrepresentsahealthepidemicinIndiaaswellasinotherpartsofthe
world.Abnormalbodyweightandshape,unhealthydietaryandmassmediahaveadverseeffectson
bodyformationaswellasonthehealthofyounggirls.Massmedia(printmedia,broadcastmedia,

effect of Mass Media on Body Image 
and Self-esteem of Teenage Girls
Vandana Shukla, University of Allahabad, India*

Sangita Srivastava, University of Allahabad, India



International Journal of Cyber Behavior, Psychology and Learning
Volume 12 • Issue 1

2

outdoormediaortheinternet)triestoconveythemessageregardingthecurrenttrendoffashionin
oursocio-culturalmilieu.Ithasagreatimpactonthebodyimageandself-esteemofateenagegirl.

LITeRATURe ReVIew

Mass Media
MassMedia isa technologicaladvancement that intends to reachamassaudience.Newspapers,
magazines, radio, television and the Internet are traditional channels, to collect information on
politicalandsocialissues,culture,andnews.Theculturalmessagethatwasfoundtobesuggestive
insomemagazineswasthatwomenspendtimeandengageinbehaviorsthatrenderthembeingmore
physicallyattractive.Televisionandinternetaudiencesarelargerthananyothermassmedia.Inthe
contextoftelevision,socialmedia(Internet)andmagazines,individualsaresubjectedtophotographs
fromnumerousmediaoutlets.Whilenotalladvertisingimagesaresimilarandsomecommercials
showordinaryindividualsindailysituations,mostadvertisementsfeatureaskewedorintentional
depictionofindividualsandtheirlives(Richins,1995).Foraverysmallpercentageofindividuals,
thedegreeofappearanceandphysicalattractivenesspresentedinthemediaisafactor.Moreover,the
useoftechnologyandspecialeffectsmakesitpossibletorenderpicturesbeautifulandbetterthan
reallife.Inpromotingcomparisonsbetweenwomen,theseirrationalanddeterminedimagesplaya
majorrole,whichhasledtoadrasticshiftintheperceptionsofeachimage(Blowersetal.,2003).In
thisway,forwomen,especiallyyoungwomenandyoungpeople,imagesinthemediaareanissue.
Lookingattheslenderandattractivemodelsintheadscausesself-doubtanddisappointmentregarding
theirbodiesandfacesformanyyoungpeopleandcanlowertheirself-esteem(Freedman,1984).

Body Image
Theimageofthebodyrelatestohowindividualsperceivethemselvesastheyseetheirimageinthe
mirror.Individualsmayhaveafavorableoradversebodyform.Ahealthystateofthebodyimageis
onethatindividualssupportregardlessoftheirweightorshapeofthebody.

Whatdoyouseewhenyoulookinthemirror?Isitbeingperceivedpositivelyornegatively?
Areyouhappyorsadwiththewayyoulook?Ugh,myhairlookshorrible!IthinkIneedtolosea
littleweight.Myfigurelooksfabulous!Theseareallcommentsthatwe,asindividuals,havesaidto
ourselvesatonepointoranother,andtheyallrelatetobodyimage.

Negativebodyimageiswhenpeoplebelievethatbecausetheyarenotpleasedwiththewaytheir
bodieslook,theyneedtoenhancetheirbodies.

Figure 1. Woman looking at body image in mirror
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