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ABSTRACT

The studyaimed to examine internet shoppingpatterns and factors affectingproblematiconline
shoppingbehavioramonguniversitystudents.Atotalof364Taiwaneseuniversitystudentswere
conveniently recruited online using the Online Shopping Addiction Scale (OSAS) to assess the
severityofproblematic internetshopping.Fisher’sexact testandhierarchical regressionanalysis
wereusedtoexaminethedifferenceamonginternetshoppersandexplorethedeterminingfactorsfor
problematicinternetshopping.Resultsrevealedthat2.47%ofthestudentsinthesamplesufferedfrom
problematicinternetshopping.Hierarchicalregressionanalysissuggestedthatinternetexperience
hasaninversesignificantinfluenceonproblematicinternetshopping.Furthermore,dailyinternet
shoppingusageandfrequencyappeartobethemostcriticaldeterminantsofproblematicinternet
shopping(p<.01).Thecurrentstudyhasprovidedsomeworthwhileinsightsthatcanserveasa
guidelinetomoreelaboratestudies.

KeywoRdS
College Students, Compulsive Shopping, Online Shopping Addiction, Problematic Internet Shopping, Shopping 
Addiction, University Students Compulsive Online Buying

INTRodUCTIoN

Buying and shopping can introduce a regulatory mechanism for individual ambivalences and is
typicallyassociatedwithemotionalimpairment(Müller,Claes,&Kyrios,2021).Incontrasttostore-
frontsbuyers,onlineconsumershavebothutilitarianandhedonicpurchasinginspiration,acquired
productvalueandthefeelingofpleasure,andenjoymentallovertheirbuying-shoppingepisodes(To,
Liao,&Lin,2007).Populare-commerceplatformsevencomprisefeaturesthatpossiblystimulate
unregulated buying (LaRose, 2001). Meanwhile, irresistible and uncontrolled shopping may be
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abusedbyaminorityofindividualsandresultedinadetrimentalpsychiatricproblemwhichwas
calledcompulsivebuyingbehavior(Duroy,Gorse,&Lejoyeux,2014),buying-shoppingdisorder
(Mülleretal.,2019),orshoppingaddiction(Jiang,Zhao,&Li,2017;Rose&Dhandayudham,2014).

TheCOVID-19pandemicanditsassociatedramificationshavesignificantlydisruptedthedaily
lifeofmanypeopleworldwide.Theclosureofeducationalinstitutesworldwidehasforcedstudents
toswitchfromphysicalface-to-faceinstructiontodigitaleducation,whichmightinduceheightened
screentimesandelevatethedevelopmentofonlineaddictivebehaviors.Meanwhile,thevulnerability
ofaccelerateddiffusionandincreasedengagementinseveralreinforcingonlineaddictivebehaviorsin
particularproblematicinternetconsumption(Királyetal.,2020),internetgamingdisorder(Kingetal.,
2020),socialmediamisuse(Wiederhold,2020),andcyber-pornographyuse(Mestre-Bach,Blycker,
&Potenza,2020)duringtheCOVID-19pandemichasbeendocumented.Theauthorscontendthat
itissignificanttoinvestigatetheconsumerbehaviorpatternsduringtheCOVID-19crisis,giventhat
thispandemiccanrepresentacriticalcatalystforcompulsivebuying(Jaspal,Lopes,&Lopes,2020).

People are increasingly embracing online purchases as an effect of the pandemic, which is
inclined to keep up even beyond this pandemic. According to the recent Market Intelligence &
ConsultingInstitutesurvey,64.9%ofTaiwanesenetizensreportedusingsmartphonesortabletsfor
onlinepurchases(91APP,2020).Besides,thee-commerceprospectwasexpectedtoburgeonata9.0
percentcompoundannualgrowthrate,from“US$35.4billionin2020toUS$49.9billionin2024”
(GlobalData,2020).

Nevertheless,althoughtheinfluenceofcompulsivebuyinghasextensivelybeenscrutinizedby
thescholarlycommunitywithinthestore-frontconsumptionenvironment,littleattentionhasbeen
giventoconcedetherelationshipbetweenproblematicbuying-shoppingandpotentialpredecessorsin
thedigitalcondition.Giventhepaucityofresearchontheproblematicbuying-shoppingphenomenon
inTaiwan,particularlyamongtheyoungsters,thepresentstudysoughttoexplorethedeterminants
ofproblematicinternetshoppingamongTaiwaneseuniversitystudentstoilluminatepotentialfactors
associatedwiththisparticularbehavior.

Thepresentpaperproceedsasfollows:First,theauthorsreviewtheoreticalbackgroundleading
toacomprehensionofcriticalvariablesrelated toe-shoppingandproblematic internetshopping
behavior.Acoupleofhypothesesare thenofferedand tested, followedbydiscussing limitations
andmanagerialimplicationsfortheresults.Recommendationforfutureresearchisalsodiscussed.

LITeRATURe ReVIew

Compulsivebuyinghasbeenattheforefrontofnumerousstudiesandbecameaprogressivelycritical
concern in the scholarly community of consumer behavior. The internet has become a medium
facilitatingtheuseofseveraladdictivebehaviorswhichalreadyexistedinanofflinecontext,such
asvideogaming,gambling,andbuying/shopping.Themigrationofconventionalcompulsivebuying
manifestedinstore-frontcontexttovirtualspacewassuggestedtoremunerateinsufficientoffline
desires(Kardefelt-Winther,2014).Compulsivebuyinghasvariouslybeendebatedandconceptualized
asanimpulse-controldisorder(Blacketal.,2012),obsessive-compulsivedisorder(Frost,Steketee,
&Williams,2002;Ridgway,Kukar-Kinney,&Monroe,2008),orbehavioraladdiction(Lejoyeux,
& Weinstein, 2010). Many efforts have been devoted to characterizing compulsive buying as a
noticeablementalhealthcondition,arguingitscorrespondencewithsubstanceuseandgambling
disorders.Arepresentativesurveyreportedtheglobalprevalenceestimationof4.9%forcompulsive
buyersinwhichwomenandyoungerpeoplearegroupswithhigherincidentrates(Maraz,Griffiths,
&Demetrovics,2016).Nevertheless,resultsshouldbeinterpretedwithrigorousconsideration,given
substantialheterogeneityandvariationsbetweensamples(Kyriosetal.,2018).

Priorstudieshavereportedattributesofe-commercesuchaseffortlessconvenience,perpetual
inventory,andappealingproductarrangements(Duroy,Gorse,&Lejoyeux,2014;Kukar-Kinney,
Ridgway,&Monroe,2009)toemphasizethecriticaldistinctionbetweenbuying/shoppingdisorder
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