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ABSTRACT

Carnivalesque theory has been used as a model and a structure in the works carried out in many fields 
such as communication, literature, and sociology. In fact, Carnivalesque appears in many environ-
ments/areas, particularly in the social networks, which are the manifestation of social life. This chapter 
examines social networks in the context of carnivalesque theory to reveal facts of carnivalesque in 
Twitter. Content analysis technique was used in the research. Research data came from 10 Twitter ac-
counts which have a maximum number of followers in Turkey. These data were analyzed and examined 
in terms of grotesque, dialogism, carnival laughter, upside-down world, marketplace, and marketplace 
speech belonging to the carnivalesque theory. According to the findings, the structure of Twitter, which 
is one of the most popular social networks in Turkey, is largely similar to the structure of the carnival 
and features of carnivalesque theory.
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INTRODUCTION

Human beings, who started living in the big communes, have the birth and development of many in-
novations in social, political, artistic and technological aspects since they have the common mind, the 
ability to work together and the ability to think and invent individually. These innovations have led to 
the transformation of the individual and society in many respects. The internet, which is the most recent 
example of these innovations, has led to the transformation of everyday life in more ways and numbers 
than ever before although it is included human life into more than half a century ago.

Figure 1.
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