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ABSTRACT

Carnivalesque theory has been used as a model and a structure in the works carried out in many fields 
such as communication, literature, and sociology. In fact, Carnivalesque appears in many environ-
ments/areas, particularly in the social networks, which are the manifestation of social life. This chapter 
examines social networks in the context of carnivalesque theory to reveal facts of carnivalesque in 
Twitter. Content analysis technique was used in the research. Research data came from 10 Twitter ac-
counts which have a maximum number of followers in Turkey. These data were analyzed and examined 
in terms of grotesque, dialogism, carnival laughter, upside-down world, marketplace, and marketplace 
speech belonging to the carnivalesque theory. According to the findings, the structure of Twitter, which 
is one of the most popular social networks in Turkey, is largely similar to the structure of the carnival 
and features of carnivalesque theory.

Carnivalesque Theory 
and Social Networks:
A Qualitative Research on 
Twitter Accounts in Turkey

Sefer Kalaman
Yozgat Bozok University, Turkey

Mikail Batu
 https://orcid.org/0000-0002-6791-0098

Ege University, Turkey



771

Carnivalesque Theory and Social Networks
 

INTRODUCTION

Human beings, who started living in the big communes, have the birth and development of many in-
novations in social, political, artistic and technological aspects since they have the common mind, the 
ability to work together and the ability to think and invent individually. These innovations have led to 
the transformation of the individual and society in many respects. The internet, which is the most recent 
example of these innovations, has led to the transformation of everyday life in more ways and numbers 
than ever before although it is included human life into more than half a century ago.

Figure 1. 



 

 

16 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/carnivalesque-theory-and-social-

networks/305368

Related Content

Importance Analysis of a Blog Quality Model for Criteria and Families in Different Blog

Categories
Zuhaira Muhammad Zainand Abdul Azim Abdul Ghani (2014). International Journal of Virtual Communities

and Social Networking (pp. 1-41).

www.irma-international.org/article/importance-analysis-blog-quality-model/122010

C2C Business Models: Beyond Online Marketplaces
Bhavik Pathak (2009). International Journal of Virtual Communities and Social Networking (pp. 36-50).

www.irma-international.org/article/c2c-business-models/2956

Social Networks and Computer Mediated Communication: The Emerging of a Social Structure in

a Portuguese Bank
Romana Xerez, Paulo Guilherme Figueiredoand Miguel Mira da Silva (2012). Handbook of Research on

Business Social Networking: Organizational, Managerial, and Technological Dimensions  (pp. 727-737).

www.irma-international.org/chapter/social-networks-computer-mediated-communication/60339

“Army Uniform Is Part Of My Skin”: A Critical Discourse Analysis of ICT Growth and Politics in

Pakistan
M. Naveed Baqir (2011). International Journal of E-Politics (pp. 27-34).

www.irma-international.org/article/army-uniform-part-skin/55817

Revising the Framework of Knowledge Ecologies: How Activity Patterns Define Learning Spaces
Kai Pata (2010). Educational Social Software for Context-Aware Learning: Collaborative Methods and

Human Interaction  (pp. 241-267).

www.irma-international.org/chapter/revising-framework-knowledge-ecologies/38169

http://www.igi-global.com/chapter/carnivalesque-theory-and-social-networks/305368
http://www.igi-global.com/chapter/carnivalesque-theory-and-social-networks/305368
http://www.irma-international.org/article/importance-analysis-blog-quality-model/122010
http://www.irma-international.org/article/c2c-business-models/2956
http://www.irma-international.org/chapter/social-networks-computer-mediated-communication/60339
http://www.irma-international.org/article/army-uniform-part-skin/55817
http://www.irma-international.org/chapter/revising-framework-knowledge-ecologies/38169

