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Abstract

The aim of this chapter is to analyse what repercussion the adoption of
certain types of information and communication technology (ICT), by firms,
may have on collaborative innovation. It is our belief that tools such as
Internet access, e-mail, and the presence of internal and inter-organisational
communication networks, will promote and facilitate the signing of
cooperative agreements. The empirical analysis performed on a sample of
1,649 firms partially confirms this intuition, since the existence of a
network, bringing the firm into contact with its subcontractors, customers,
and/or suppliers, increases the propensity of firms to cooperate in
innovation.
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Introduction

Far from being a recent phenomenon, the expansion of ICT goes back at least
50 years (Salas, 2001). It is only in the last 15 years, however, that ICT has
acquired its current status as the focus of numerous studies. Due to the evolution
of network technologies and the decrease in transaction costs1 through ICT,
(Malone, Yates, & Benjamin, 1987) new opportunities have arisen for busi-
nesses to broaden their scope and carry out exchanges worldwide (Kelly, 1998).
As a result, ICT is seen as one of the main drivers of economic growth, although
in this respect, Europe in general, and Spain in particular, follow the lead of the
United States. In 1999, per capita ICT expenditure in Europe was 60% that of
the United States (European Commission, 2001).

Collaboration in innovation between firms is also anything but a new phenom-
enon. The literature on innovation indicates that the last two decades have seen
systematic change in the way firms undertake innovation activities (Narula,
2001). The use of external networks, in particular, has grown significantly
(Hagedoorn, 1996). Indeed, Duysters, Kok, and Vaandrager (1999) report that
alliances are no longer regarded as peripheral features, but as one of the
mainstays of the firm’s technological strategy. In addition to the declining costs
of monitoring and exploiting networks, a growing need has arisen for firms to
possess multiple technological competencies (Granstrand, Patel, & Pavitt,
1997). Firms have sought to utilise non-internal means, such as strategic
alliances and outsourcing, to undertake innovation (Hagedoorn 1996; Narula &
Hagedoorn 1999; Tidd & Trewhella 1997). In this respect also, Europe and Spain
lag behind the United States and Japan.

This chapter aims to describe and analyse the repercussions of the adoption of
ICT on collaborative innovation. Awareness of the issues surrounding ICT and
collaborative innovation has led the various national administrations, and specifi-
cally the European Union, to implement a variety of instruments to foment them
both. One of the priority themes of the Sixth Framework Programme is that of
the information society technologies, which depend essentially on the promotion
of innovation and technology transfer in Europe and the creation of technological
enterprises (European Commission, 2000).

All this reinforces our belief in the relevance of this topic and in the need to
explore the impact of the adoption of the new technologies on cooperation and
innovation. This chapter aims to shed some light on the subject by means of an
empirical analysis conducted on a sample of 1,649 Spanish manufacturing firms.
These are innovating firms who replied to the questionnaires sent out by the
Instituto Nacional de Estadística (National Institute of Statistics) for their
surveys Encuesta sobre Innovación Tecnológica en las Empresas (Survey
of Innovation Technology in Firms) 19982 and 1996. Given that the adoption



 

 

29 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/repercussions-adoption-information-

technology-operative/30708

Related Content

Organizational Capabilities and Knowledge Management Success:

Evidences from Two Mid-Sized Indian IT Companies
Satyendra C. Pandey (2016). International Journal of Asian Business and Information

Management (pp. 18-29).

www.irma-international.org/article/organizational-capabilities-and-knowledge-management-

success/154925

Effect of Job Fulfillment Over Employee Performance Execution at the

Workplace: A Study Based on Identifying the Significance of Demographical

Characteristics
Tweena Pandeyand Abhshek Singh Chauhan (2021). International Journal of Asian

Business and Information Management (pp. 37-56).

www.irma-international.org/article/effect-of-job-fulfillment-over-employee-performance-

execution-at-the-workplace/274293

Adaptability of Backcasting for Sustainable Development: A Case Study from

Nepal
Eva Wieners, Martina Neuburgerand Udo Schickhoff (2015). International Journal of

Asian Business and Information Management (pp. 16-27).

www.irma-international.org/article/adaptability-of-backcasting-for-sustainable-

development/127626

Factors Affecting Organizational Effectiveness: A Proposed Framework for

Brunei's Public Sector
M. Zahidul Islam, Thuraya Farhana Said, Wardah Azimah Sumardiand Safayet

Rahman (2020). International Journal of Asian Business and Information

Management (pp. 15-27).

www.irma-international.org/article/factors-affecting-organizational-effectiveness/246806

Internet Marketing and SMEs
Daniel John Doiron (2010). E-Commerce Adoption and Small Business in the Global

Marketplace: Tools for Optimization  (pp. 116-138).

www.irma-international.org/chapter/internet-marketing-smes/40619

http://www.igi-global.com/chapter/repercussions-adoption-information-technology-operative/30708
http://www.igi-global.com/chapter/repercussions-adoption-information-technology-operative/30708
http://www.igi-global.com/chapter/repercussions-adoption-information-technology-operative/30708
http://www.irma-international.org/article/organizational-capabilities-and-knowledge-management-success/154925
http://www.irma-international.org/article/organizational-capabilities-and-knowledge-management-success/154925
http://www.irma-international.org/article/effect-of-job-fulfillment-over-employee-performance-execution-at-the-workplace/274293
http://www.irma-international.org/article/effect-of-job-fulfillment-over-employee-performance-execution-at-the-workplace/274293
http://www.irma-international.org/article/adaptability-of-backcasting-for-sustainable-development/127626
http://www.irma-international.org/article/adaptability-of-backcasting-for-sustainable-development/127626
http://www.irma-international.org/article/factors-affecting-organizational-effectiveness/246806
http://www.irma-international.org/chapter/internet-marketing-smes/40619

