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ABSTRACT

The research study comprised by the book chapter investigates territorial identities and diversified features
of the South-Danube region and presents a gastronomy tourism case study of an old culinary tradition of
brewing and eating fish soup. This is not only a dish consumed with great frequency in the diet of local
and regional residents but creates food offering and cooking demonstration of a summer gastronomy
tourism festival organized every year in the town of Baja. In addition, this fish-dish is one of the most
popular meals offered in almost every local and neighborhood restaurant’s menu for tourist guests. The
study covers short analysis on the healthiness of this dietary custom and highlights that this culinary
feast and gastronomy tourism attraction also became a brand and cultural heritage which can contrib-
ute to enhance the image of the place and to promote sustainable development of gastronomy tourism.

INTRODUCTION

The research study comprised by the book chapter investigates territorial identities and diversified features
of the South-Danube region and presents a gastronomy tourism case study of an old culinary tradition of
brewing and eating fish soup. This is not only a dish consumed with great frequency in the diet of local
and regional residents but creates food offering and cooking demonstration of a summer gastronomy
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festival organized every year in the town of Baja. In addition, this fish-dish is one of the most popular
meal offered in almost every local and neighborhood restaurant’s menu for tourist guests. The research
highlights that this culinary feast and gastronomy tourism attraction also became a brand which can
contribute to enhance the image of the place and to drive sustainable development of gastronomy tour-
ism. Based on reviewing international literatures the study also covers short analysis on the beneficial
health effects of the nutrition components and healthiness of this dietary custom and culinary feast which
belongs well-being of people living in the region and of tourists as well.

The chapter is divided on four main parts. After a short introduction the first part presents the mate-
rial and methodology of the research. The second part contains a short theoretical introduction to the
concepts of territoriality and territorial identity then demonstrates the diversified features and character-
istics of South Danube region in connection with the case study theme and location. The third, the main
part, presents the case study on the healthy pepper fish-dish brewing tradition and festival. Finally, the
main attributes new findings and novelty of the research are summarized in a fourth conclusion section.

Material and Methodology

This research study aims exploring food and gastronomy traditions as relevant cultural heritages and
tourism attractions to reveal the diversified relations and synergy between territory, territorial and local
food identities and sustainable gastronomy tourism.

The methodology of the research includes qualitative methods of independent observation with
participation (ethnographic/ethnological method) jointly with case study research method utilizing own
ethnographic experiences and observations achieved in field research as well as the technique of creative
thinking supported by economic and regional science methodologies.

The case study created by the research demonstrates the history, brewing traditions and consumption
culture of a typical pepper fish-dish, called fisherman’s soup, fish soup, or fish paprikés originating from
and existing in the South — Danube region.

In the exploration of the relevant territorial features which have strong links with the regional or local
food and gastronomy heritage and culture the research followed the guidelines of the “active territorial-
ity” concept (Pollice, 2003). The selection of the region and topic of the case study research and apply-
ing ethnographic methods (Banini', 2017).was based on a broad and thorough analysis of the literature

This research doesn’t contain comparison between selected gastronomy tourism examples but the
authors, partners from Hungary and Slovenia, generated new knowledge and experiences by implementing
joint field research on fish-dish gastronomy traditions and published joint research findings on compar-
ing agricultural products, achieved different domestic or EU quality brands, utilized as components of
gastronomic offers and heritage (Gacnik &Voros 2018).

TERRITORIAL IDENTITIES AND CHARACTERISTICS
OF SOUTH-DANUBE REGION

The defining element of the region’s geography is the River Danube, the second longest river in Eu-
rope, after the Volga, rising in the Black Forest mountains of western Germany and flows to its mouth
on the Black Sea in Romania. On its 2,872-kilometer way it runs singularly in a horizontal manner, in
the direction of West to East. Along its course it passes through Germany, Austria, Slovakia, Hungary,
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