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ABSTRACT

As the phenomenon of digitalization leads to diverse consequences through rapid and 
transformative change, it is important for entrepreneurs to be ready for sustainable 
innovations and identify emerging opportunities in the business world. Business 
models in entrepreneurship are faced with a major transformation from single new 
developments to completely digital environments with digitalization. Besides the 
creation of new businesses from the opportunities contributed by digitalization, 
available branches, and businesses establish “digital entrepreneurship” as a new 
type of entrepreneurial activity by transfer from offline commerce to online business.
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Digital Entrepreneurship Towards Changing Consumer Preferences

INTRODUCTION

As the phenomenon of digitalisation leads to diverse consequences through rapid and 
transformative change, it is important for entrepreneurs to be ready for sustainable 
innovations and identify emerging opportunities in the business world. Business 
models in entrepreneurship are faced with a major transformation from single new 
developments to completely digital environments with digitalisation. Besides the 
creation of new businesses from the opportunities contributed by digitalisation, 
available branchs and businesses establish “digital entrepreneurship” as a new type 
of entrepreneurial activity by transfer from offline commerce to online business 
(Kraus, Palmer, Kailer, Kallinger, & Spitzer, 2019: 354).

Key elements of entrepreneurship to overcome the Covid-19 crisis include 
innovation, risk-taking and being active in the market (Ratten, 2020: 508). Initially, 
entrepreneurship was adversely affected by Covid-19 as with other economic factors. 
Although many businesses did not survive after the significant decline in demand, 
there were businesses that turned this situation into an opportunity (Galindo-Martín, 
Castaño-Martínez, & Méndez-Picazo, 2021: 345-346). In addition to the importance 
of being practical and taking risks in the market, the innovativeness of the initiatives 
create a sustainability both for the time of the pandemic and after.

Entrepreneurship

People need land, labour and capital to produce goods and services that maintain 
and enhance their lives. But land, labour and capital produce nothing until they are 
activately employed. They need to be guided and focused by an entrepreneurial 
mind to create value. Entrepreneurship is the unseen factor of production as a 
dynamic process that adds value to society, business and the environment (Butler, 
2020: 5; Kuratko, O’Connor & Frederick, 2018: 10). Entrepreneurship, in its most 
general form, is the ability to sort resources to capture new business opportunities. 
Entrepreneurship, defined in this broad sense, is central to the functioning of market 
economies (OECD, 1998: 11,41). Entrepreneurship itself is a “meta-economic” event 
that deeply affects and shapes the economy without being a part of the economy 
(Drucker, 1985: 13).

Entrepreneurship creates an environment that enables more entrepreneurship 
(Holcombe, 1998: 51). There must exist two conditions to development of 
entrepreneuship: freedom –freedom to establish an economic initiative, and freedom 
to be creative and innovative with this initiative- and prosperity –the convenient 
economic conditions that give an entrepreneurial organization the opportunity to 
gain and grow (Dollinger, 2008: 12).



 

 

10 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/digital-entrepreneurship-towards-

changing-consumer-preferences/332076

Related Content

Viability of Entrepreneurship Education for Employability to Meet Industry 4.0

Challenges in the Circular Economy: A Namibian Case
Wilfred Isak Aibs Apriland Ngepathimo Kadhila (2020). Handbook of Research on

Entrepreneurship Development and Opportunities in Circular Economy (pp. 379-396).

www.irma-international.org/chapter/viability-of-entrepreneurship-education-for-employability-to-

meet-industry-40-challenges-in-the-circular-economy/256109

Increasing Sustainability Through Reverse Logistics: A Study on Expired and

Waste Medicines in the Pakistani Pharma Industry
Musawir Ali Soomro, Urooj Nazirand Arham Khan (2022). International Journal of

Circular Economy and Waste Management (pp. 1-17).

www.irma-international.org/article/increasing-sustainability-through-reverse-logistics/292007

Engaging Men in Women's Economic Empowerment in Butiama District,

Mara Region, Tanzania
A. N. Sikira, T. Matekereand J. K. Urassa (2019). Gender Economics: Breakthroughs

in Research and Practice  (pp. 371-387).

www.irma-international.org/chapter/engaging-men-in-womens-economic-empowerment-in-

butiama-district-mara-region-tanzania/218005

Elevation of the Human Role in the Technology and Economy Interaction:

Subjective Component of Shocks in the Dialectics of Systems' Self-

Movement
 (2021). Theory of Shocks, COVID-19, and Normative Fundamentals for Policy

Responses (pp. 135-165).

www.irma-international.org/chapter/elevation-of-the-human-role-in-the-technology-and-

economy-interaction/278445

http://www.igi-global.com/chapter/digital-entrepreneurship-towards-changing-consumer-preferences/332076
http://www.igi-global.com/chapter/digital-entrepreneurship-towards-changing-consumer-preferences/332076
http://www.igi-global.com/chapter/digital-entrepreneurship-towards-changing-consumer-preferences/332076
http://www.irma-international.org/chapter/viability-of-entrepreneurship-education-for-employability-to-meet-industry-40-challenges-in-the-circular-economy/256109
http://www.irma-international.org/chapter/viability-of-entrepreneurship-education-for-employability-to-meet-industry-40-challenges-in-the-circular-economy/256109
http://www.irma-international.org/article/increasing-sustainability-through-reverse-logistics/292007
http://www.irma-international.org/chapter/engaging-men-in-womens-economic-empowerment-in-butiama-district-mara-region-tanzania/218005
http://www.irma-international.org/chapter/engaging-men-in-womens-economic-empowerment-in-butiama-district-mara-region-tanzania/218005
http://www.irma-international.org/chapter/elevation-of-the-human-role-in-the-technology-and-economy-interaction/278445
http://www.irma-international.org/chapter/elevation-of-the-human-role-in-the-technology-and-economy-interaction/278445


Tourist Attraction Perception of Jharkhand Cuisine: A Study on Tourists

Visiting Jharkhand
Viveka Nand Sharmaand Arvind Hans (2022). International Journal of Circular

Economy and Waste Management (pp. 1-10).

www.irma-international.org/article/tourist-attraction-perception-of-jharkhand-cuisine/306215

http://www.irma-international.org/article/tourist-attraction-perception-of-jharkhand-cuisine/306215

