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ABSTRACT

Inrecent years, the concept of entrepreneurship and the idea of entrepreneurship education are not novel.

Entrepreneurship education at the university level is mostly taught in business schools. Entrepreneurial
skills, though, are not only necessary for students who become entrepreneurs. Science and Management
Information Systems (MIS) specializations are preparing students to effectively integrate into the com-

petitive working environments of the 21st century. Nevertheless, a common observation is that it is often

difficult for students to see any motivation in cultivating mainly entrepreneurial thinking through a course
of Management of Innovation and Technology. Academics and practitioners, who teach related topics,

especially to multidisciplinary classes, continuously seek innovative teaching and learning approaches
to impose more learning responsibility on students, mainly to cultivate their entrepreneurial thinking
and acting. This chapter examines the impact of Student-Centered Learning (SCL) introduced in the
new multidisciplinary undergraduate course MGT370 Management of Innovation and Technology at
the University of Nicosia. The study shows that students and lecturer effectively adopted SCL and com-
mented on its worth for their teaching and learning. Further, the study confirms the implementation of
SCL as a significant contribution in cultivating students’ entrepreneurial thinking in meeting the needs
of the 21st century.
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INTRODUCTION

Living in a world of continuous scientific and
technological change university students need to
be more prepared to effectively integrate into the
competitive working environments of the 21st
century. A general observation is that teaching
entrepreneurship through other courses besides
business and management to generates ques-
tions on whether any real world cases could be
explained; ifany practical problems can be solved;
orifall this knowledge meet the aspirations of the
students’ and finally if it is really motivating by
telling students that they will someday need certain
knowledge and skills (Prince & Felder 2006). Is
it really motivating to know that the cultivation
of their entrepreneurial thinking and acting skills
will be useful for their curriculum and further for
their careers? According to Randash & Wallace
(2001) and Segmour & Hewitt (1997) the most
common reason for students to leave sciences is
the lack of connecting the course material to the
real world. For this reason, these students need
to be educated to: be creative, come-up with in-
novative solutions, use skills like problem-solving,
teamwork, evaluation, data gathering and finally
risk taking, think and act as an entrepreneur. These
skills can be acquired through the use of a range
ofinnovative teaching and learning methods such
as student-centered methods that impose more
responsibility on students for their own learning
than the traditional teacher-centered.

Sternberg (1998: 18) in his work states,
“instruction should be geared not just toward
imparting a knowledge base, but toward develop-
ing reflective, analytical, creative, and practical
thinking with a knowledge base. Students learn
better when they think to learn...They also learn
better when teaching takes into account their di-
verse styles of learning and thinking ”. In order to
meet the demands of 21st century employment,
educators and practitioners should prepare stu-

dents in order to work in different environments
with many complex requirements, by introducing
theory in combination with real-world cases/ap-
plications to analyze.

Astudent-centered approach where the student
isresponsible for his/her own learning by building
his/her own version of reality is an alternative ap-
proachtolearning. Specifically, a student-centered
approach includes inductive teaching and learn-
ing where students are primarily presented to a
precise challenge, like a real-world case study to
analyze, seek a solution to a complex illustrated
open-ended real-world problem or interpretation
of experimental data. While dealing with these
challenges, students realize that they lack skills,
knowledge, facts and conceptual understanding
and they request the help of the lecturer, who plays
the role of the facilitator. Ramsden (2003), Nor-
man & Schmidt (1992) and Felder & Brent (2004)
demonstrate that inductive methods encourage
students to adopt a deep approach to learning that
lead to further intellectual development. Inductive
teaching and learning incorporates the following
learning methods: inquiry, problem-based, project-
based and discovery as well as case-based teach-
ing and just-in-time teaching. Prince and Felder
(2006), one of the few who have examined these
methods as a group, have reviewed several of the
mostcommonly used inductive teaching methods
defining each method, highlighting commonalities
and specific differences, and reviewing research
on oftheir effectiveness forand science education.

This chapter presents the impact of SCL intro-
duced in a new multidisciplinary undergraduate
course Management of Innovation and Technology
atthe University of Nicosia. It examines students’
and lecturer experiences, benefits and challenges
ofimplementing SCL, and gives recommendations
to lecturers for designing a SCL based curriculum,
incorporating inductive methods mainly aiming
at the development of entrepreneurial thinking
and acting.

115



18 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/cultivating-entrepreneurial-thinking-through-

management/69429

Related Content

Collaborative Social Networks: Effect of User Motivation, Cognition, and Behavior on User
Participation
Yulin Chen (2019). Journal of Media Management and Entrepreneurship (pp. 57-72).

www.irma-international.org/article/collaborative-social-networks/220050

Encouraging User-Generated Content with a Conceptional Social Media Communication
Process Model

Isabel Angerand Christian Kittl (2012). International Journal of E-Entrepreneurship and Innovation (pp. 33-
41).

www.irma-international.org/article/encouraging-user-generated-content-conceptional/63015

Knowledge in Universities and Research Centres: Proposed Indicators for Measuring Relational
Capital

Patricia Ordofiez de Pablos (2012). Knowledge Management and Drivers of Innovation in Services
Industries (pp. 7-14).

www.irma-international.org/chapter/knowledge-universities-research-centres/65244

The Role Corporate Social Responsibility Has in the Smart City Project in Spain

M2 Asuncién Lépez-Arranz (2017). Handbook of Research on Entrepreneurial Development and Innovation
Within Smart Cities (pp. 439-458).
www.irma-international.org/chapter/the-role-corporate-social-responsibility-has-in-the-smart-city-project-in-spain/176271

An Integrative Perspective of Mobile Advertising for SMEs

Hanna Komulainen, Annu Perttunenand Pauliina Ulkuniemi (2019). International Journal of Media
Management and Entrepreneurship (pp. 48-61).
www.irma-international.org/article/an-integrative-perspective-of-mobile-advertising-for-smes/232702



http://www.igi-global.com/chapter/cultivating-entrepreneurial-thinking-through-management/69429
http://www.igi-global.com/chapter/cultivating-entrepreneurial-thinking-through-management/69429
http://www.irma-international.org/article/collaborative-social-networks/220050
http://www.irma-international.org/article/encouraging-user-generated-content-conceptional/63015
http://www.irma-international.org/chapter/knowledge-universities-research-centres/65244
http://www.irma-international.org/chapter/the-role-corporate-social-responsibility-has-in-the-smart-city-project-in-spain/176271
http://www.irma-international.org/article/an-integrative-perspective-of-mobile-advertising-for-smes/232702

