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ABSTRACT

There has been a large amount of research work done on mining on relational databases that store 
data in exact values. However, in many real-life applications such as those commonly used in service 
industry, the raw data are usually uncertain when they are collected or produced. Sources of uncertain 
data include readings from sensors (such as RFID tagged in products in retail stores), classification 
results (e.g., identities of products or customers) of image processing using statistical classifiers, results 
from predictive programs used for stock market or targeted marketing as well as predictive churn model 
in customer relationship management. However, since traditional databases only store exact values, 
uncertain data are usually transformed into exact data by, for example, taking the mean value (for 
quantitative attributes) or by taking the value with the highest frequency or possibility. The shortcom-
ings are obvious: (1) by approximating the uncertain source data values, the results from the mining 
tasks will also be approximate and may be wrong; (2) useful probabilistic information may be omitted 
from the results. Research on probabilistic databases began in 1980s. While there has been a great deal 
of work on supporting uncertainty in databases, there is increasing work on mining on such uncertain 
data. By classifying uncertain data into different categories, a framework is proposed to develop dif-
ferent probabilistic data mining techniques that can be applied directly on uncertain data in order to 
produce results that preserve the accuracy. In this chapter, we introduce the framework with a scheme 
to categorize uncertain data with different properties. We also propose a variety of definitions and ap-
proaches for different mining tasks on uncertain data with different properties. The advances in data 
mining application in this aspect are expected to improve the quality of services provided in various 
service industries.
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INTRODUCTION

Data mining has been widely used as an impor-
tant process to improve the quality of services 
in service industry, e.g., targeted marketing and 
churn reduction using classification, store-layout 
design and promotion design using association 
rule mining, and customer segmentation using 
clustering. In fact, nowadays, service systems 
(such as customer service systems) depend heavily 
on data mining (business intelligence) to analyze 
collected user data in order to learn from them and 
improve the next interactions or services provided 
to the users again.

There has been a large amount of research work 
done on mining on relational databases, which 
are often used in service industry. Commercial 
vendors such as IBM, Microsoft, Oracle, SPSS 
Inc., DBMiner Technology Inc. as well as research 
institutions have been producing commercial 
products or research prototypes to accomplish 
these mining tasks. Classical sub-areas of data 
mining include association rules (patterns that 
associate features in data to discover, for example, 
interesting spending patterns among customers), 
clustering (grouping of similar data such as cus-
tomers records) and classification (assigning data 
into predefined classes, e.g., identifying profitable 
customers that are likely to churn).

These works were done on databases that 
store data in exact values. However, in many 
real-life applications such as those commonly 
used in service industry, the raw data are usually 
uncertain when they are collected or produced. 
Sources of uncertain data include readings from 
sensors (such as RFID tagged in products in retail 
stores), information extracted using probabilistic 
parsing of input sources, classification results 
(e.g., identities of products or customers) of im-
age processing using statistical classifiers, results 
from predictive programs used for stock market 
or targeted marketing as well as predictive churn 
model in customer relationship management. 
These uncertain data may be in the form of an 

exact value with margins of error, sometimes with 
or without a probability distribution (or density) 
function. The result may also be represented as 
an interval or a set of values, one of which may 
be the real value.

In this chapter, we will mainly use an example 
of a banking system for illustration purpose. Read-
ers are reminded that similar techniques could 
be applied to other application systems in other 
application domains. Consider a bank receives a 
loan application. It may consider the applicant’s 
credit worthiness, assets, and liabilities. The credit 
worthiness may be uncertain because different 
agencies may collect different credit histories 
(possibly with errors) and generate different credit 
scores. Assets and liabilities are in fact uncertain 
values due to ever-changing stock prices and 
interest rates, hard-to-evaluate intangible assets 
(e.g., patents, copyrights), and the rapid trading 
in global market. Clustering of past applications 
into different clusters (groups of similar appli-
cations) may provide the manager or decision 
maker a clear picture of possible main categories 
of applications. By comparing the new loan ap-
plication with those clusters (main categories of 
similar applications) may help the user to make a 
decision of approving or rejecting the application. 
Careful examination of some clusters of customers 
may also reveal valuable customers who could 
be sold high-value products through up-selling 
or cross-selling, which is an important element 
of customer relationship management.

However, since traditional databases only 
store exact values, uncertain data are usually 
transformed into exact data by, for example, tak-
ing the mean value (for quantitative attributes) or 
by taking the value with the highest frequency or 
possibility. This makes the storage, query and min-
ing much simpler by using existing commercial 
database systems and mining techniques, but the 
shortcomings are obvious:

1.  By approximating the uncertain source data 
values, the results from the mining tasks 



 

 

13 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/framework-data-mining-uncertain-data/73343

Related Content

An Analysis of the Determinants of ITF R&D Projects Commercialization in Hong Kong's

Logistics and Supply Chain Industry: Industry User Perspective
Siu Cheung Hoand Kong Bieng Chuah (2019). Optimizing Current Strategies and Applications in Industrial

Engineering (pp. 82-119).

www.irma-international.org/chapter/an-analysis-of-the-determinants-of-itf-rd-projects-commercialization-in-hong-kongs-

logistics-and-supply-chain-industry/221227

Blockchain Characteristics and Green Supply Chain Advancement
Mahtab Kouhizadehand Joseph Sarkis (2020). Global Perspectives on Green Business Administration and

Sustainable Supply Chain Management (pp. 93-109).

www.irma-international.org/chapter/blockchain-characteristics-and-green-supply-chain-advancement/245055

An Empirical Study to Understand the Effect of Supply Chain Agility on Organizational

Operational Performance: SC Agility and Organizational Performance
Rayhaneh Nazempour, Jianhua Yangand Abdul Waheed (2018). International Journal of Information

Systems and Supply Chain Management (pp. 1-20).

www.irma-international.org/article/an-empirical-study-to-understand-the-effect-of-supply-chain-agility-on-organizational-

operational-performance/211216

Resist With Traditional or Promoting Green: How Innovation Stimulates Firms' Supply Chain

Management Performance
Shahid Khaliland Seyed Mohammadreza Ghadiri (2024). Information Logistics for Organizational

Empowerment and Effective Supply Chain Management (pp. 201-223).

www.irma-international.org/chapter/resist-with-traditional-or-promoting-green/334829

From Mass Distribution to Customer-Centric Awareness Tools: The Evolution of the German

Meat Market
Bernd Hallier (2013). Supply Chain Management: Concepts, Methodologies, Tools, and Applications  (pp.

247-258).

www.irma-international.org/chapter/mass-distribution-customer-centric-awareness/73338

http://www.igi-global.com/chapter/framework-data-mining-uncertain-data/73343
http://www.irma-international.org/chapter/an-analysis-of-the-determinants-of-itf-rd-projects-commercialization-in-hong-kongs-logistics-and-supply-chain-industry/221227
http://www.irma-international.org/chapter/an-analysis-of-the-determinants-of-itf-rd-projects-commercialization-in-hong-kongs-logistics-and-supply-chain-industry/221227
http://www.irma-international.org/chapter/blockchain-characteristics-and-green-supply-chain-advancement/245055
http://www.irma-international.org/article/an-empirical-study-to-understand-the-effect-of-supply-chain-agility-on-organizational-operational-performance/211216
http://www.irma-international.org/article/an-empirical-study-to-understand-the-effect-of-supply-chain-agility-on-organizational-operational-performance/211216
http://www.irma-international.org/chapter/resist-with-traditional-or-promoting-green/334829
http://www.irma-international.org/chapter/mass-distribution-customer-centric-awareness/73338

