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INTRODUCTION

Euroalert.net (Euroalert.net, 2012) (ISSN 1988-
3382) is a brand owned by Gateway Strategic 
Consultancy Services, S.L. (Gateway, 2012), 
which is focused in delivering innovative and cost-
effective information services. These innovative 

services are designed to add value to public sector 
information generated within the framework of 
public contracts published by government bodies 
in EU Member States, as well as within the activi-
ties and policies developed under an EU general 
framework. Euroalert.net monitors, processes, and 
stores information in four main areas: 
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ABSTRACT

This chapter aims to describe a use case of information re-use in the field of public procurement in the 
European Union (EU). It describes how the lack of a pan-European information platform providing one 
single access point to EU public procurement notices, hampers the access for companies to this market, 
especially for SMEs. To bring one possible solution to this significant issue, Euroalert.net– a company 
powered by open data –, is currently developing commercial services fuelled by the re-use of public sector 
information (PSI) related to public procurement. The chapter also describes 10ders information Services 
(10ders IS), a Euroalert.net R&D project aimed at building a pan-European platform to aggregate public 
procurement information data generated by hundreds of thousands of contracting authorities in the EU.
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1.  News about EU Institutions activity, 
2.  EU Legislation, 
3.  EU Funding opportunities and 
4.  Public Contracts issued in EU Member 

States.

The use case described in this chapter is specifi-
cally focused on public procurement information 
which, by itself, is a big challenge to be solved 
in order to provide new customized services to 
organizations and companies across Europe. Once 
processed, all data about public procurement is 
indexed, enriched, mashed-up and repackaged to 
deliver products under the brand 10ders, mainly 
focusing in SMEs market.

Although they might seem apparently unre-
lated, there are two main driving forces in this 
context which are crucial in order to understand 
why Euroalert.net decided to meet the challenge 
and build such a platform to contribute to a 
more competitive EU single market. These two 
elements are, on the one hand, the EU political 
determination to modernise and simplify public 
procurement rules as a way to support growth 
and employment (European Commission, 2011) 
and, on the other, the development of the Euro-
pean Commission Open Data Strategy (European 
Commission, 2011b).

BACKGROUND

Modernising European Public 
Procurement Market: Situation 
and New Developments

Government bodies and public administrations 
as a whole are the most important buyers in the 
European Union, since all their purchases are 
estimated to represent around 19% of EU Gross 
Domestic Product (GDP). However, the lack of a 
pan-European information service which would 
provide one single access point to this huge mar-
ket of business opportunities estimated by the 

European Commission at more than €2,406.98 
billion in 2010 (European Commission, 2010)., 
is seen as a key obstacle for companies willing to 
get access to them, especially in the case of SMEs.

Since 2008, the European Commission has 
made significant efforts in order to improve Euro-
pean public procurement market, making it more 
transparent and efficient. The “Small Business Act 
for Europe” adopted in June 2008 (Commission 
of the European Communities, 2008, p. 394), 
already highlighted the need to make the public 
procurement environment more SMEs friendly and 
to facilitate access for these type of companies to 
this huge market. This target, which was one of 
the ten principles identified by the Commission 
to bring added value, create a level playing field 
and improve SMEs business environment; was 
then developed by the “European Code of Best 
Practices Facilitating Access by SMEs to Public 
Procurement Contracts” (European Commission, 
2008, p. 2593).

As an important part of the European Single 
Market, public procurement in the European Union 
has been in the agenda as a way to create growth 
and improve competitiveness. In his Report to the 
President of the European Commission on a new 
strategy for the Single Market, ex commissioner 
Mario Monti (Monti, 2010), highlighted some 
of the problems for governments and businesses 
to fully enjoy the benefits of a strong public 
procurement single market as well as the gains 
that could be obtained by lowering barriers to 
procurement, especially by improving access to 
cross-border procurement. Furthermore, the role 
of procurement as a driver for trade has not only 
been advocated within the EU single market, 
but also at a global level. This has been the case, 
e.g., for the deal on the Plurilateral Government 
Procurement Agreement (GPA) reached within 
the World Trade Organization in December 2011 
(World Trade Organization, 2011) and to which 
the EU is also signatory.

However, one particular concern within the 
European Union is the fact that, despite the level 



 

 

15 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/euroalert-net-aggregating-public-

procurement/75998

Related Content

The Relationship between Entrepreneurial Competencies, Competitive Intelligence, and

Innovative Performance among SMEs from an Emerging Country: Competitive Intelligence in

SMEs
Ainul Abdul-Mohsin (2020). Start-Ups and SMEs: Concepts, Methodologies, Tools, and Applications  (pp.

884-906).

www.irma-international.org/chapter/the-relationship-between-entrepreneurial-competencies-competitive-intelligence-and-

innovative-performance-among-smes-from-an-emerging-country/245488

Real Estate Crowdfunding: 2015 and Beyond
Steven A. Cinelli (2020). Start-Ups and SMEs: Concepts, Methodologies, Tools, and Applications  (pp. 927-

954).

www.irma-international.org/chapter/real-estate-crowdfunding/245490

Does the COVID-19 Pandemic Affect the Stock Returns of the Turkish Tourism Industry?
Pnar Avci (2023). Handbook of Research on Acceleration Programs for SMEs (pp. 219-239).

www.irma-international.org/chapter/does-the-covid-19-pandemic-affect-the-stock-returns-of-the-turkish-tourism-

industry/315913

E-Commerce
 (2015). Strategic Utilization of Information Systems in Small Business (pp. 226-240).

www.irma-international.org/chapter/e-commerce/131287

SME as a Service
José Carlos Martins Delgado (2013). Small and Medium Enterprises: Concepts, Methodologies, Tools, and

Applications  (pp. 139-159).

www.irma-international.org/chapter/sme-service/75962

http://www.igi-global.com/chapter/euroalert-net-aggregating-public-procurement/75998
http://www.igi-global.com/chapter/euroalert-net-aggregating-public-procurement/75998
http://www.irma-international.org/chapter/the-relationship-between-entrepreneurial-competencies-competitive-intelligence-and-innovative-performance-among-smes-from-an-emerging-country/245488
http://www.irma-international.org/chapter/the-relationship-between-entrepreneurial-competencies-competitive-intelligence-and-innovative-performance-among-smes-from-an-emerging-country/245488
http://www.irma-international.org/chapter/real-estate-crowdfunding/245490
http://www.irma-international.org/chapter/does-the-covid-19-pandemic-affect-the-stock-returns-of-the-turkish-tourism-industry/315913
http://www.irma-international.org/chapter/does-the-covid-19-pandemic-affect-the-stock-returns-of-the-turkish-tourism-industry/315913
http://www.irma-international.org/chapter/e-commerce/131287
http://www.irma-international.org/chapter/sme-service/75962

