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INTRODUCTION

Thischapter analyzeswhy small tomedium enterprises(SMES) inSingapore
haveor havenot adopted el ectroni ccommerce, and explainsissuesaffectingits
adoption. Inrecent years, the Singaporegovernment hasspearheaded theimple-
mentationof e-commerceinSingagpore. SV Es4till havenot heededthegovernment’s
call. In asurvey conducted by AC Nielsen, commissioned by the National
Computer Board of Singapore, itwasfoundthat of 13 percent of 1,500 randomly
selected adults, only 6 percent madeapurchaseusingthelnternet (NCB, 1998).
Thereasonsfor Singapore' sSSMES' uniformand widespreadunwillingnessto
adopt e-commerce despite the government’ s push; arestill largely unknown.
Research published onthe Singapore Government’ se-commerceweb site(http:/
Iwww.ec.gov.sg) (al so Singapore2000; 1998a; 1998b), hasinformationonly on
surveysshowingthat I nternet usersarestill rather unsureof e-commerce, especialy
towards I nternet commerce. What isrequired isinformation fromthe SME’s
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viewpoint. Already certain“semina” advantagesexistinadopting e-commerce,
suchas:. cost savings, improved productivity and streamlined busi nessprocesses.
Thisresearchwill obtainrelevantinformationfromsel ected SVIEsin Singapore, to
better understand issuesthat haveled to the current e-commercesituationin
Singapore.

The Singaporean Government has consistently focused on promoting
informati zationandinformationindustry devel opmentintheeconomi cdevel opment
strategy of theisland economy (IMCM; 1998). Among devel oping countries,
Singapore has achieved one of the highest rates of diffusion of information
technology (Wong, 1996;Wong1998; Corbitt & Thanasankit, 2002). Singapore
hasal so beenregularly rated asmai ntai ning among thebest tel ecommuni cations
infrastructureintheworld, accordingtotheannua World CompetitivenessReport
(International I nstitutefor M anagement Devel opment, 1996).

The* electric commercialization” of Singapore started in 1996 with the
National Computer Board (NCB) and with the e-commerce Hotbed Program
(ECH) tojumpstart thepervasiveuseof e-commerceand position Singaporeasa
hubfor e-commerce. Ane-commercecommitteeestablishedsix guidingprinciples
topromotee-commercein Singapore:

*  Theprivatesector shouldtakethelead

*  Governmentshouldcreate aframework that providescertainty andreliability

»  Government should provideasecureand safeenvironment

« ~Jointventurepil otsand experimentsbetween Government andtheprivate
sector areneeded to expeditee-commercegrowth and devel opment

*  Innovative, trangparent andlibera policiesshould beproactively.pursued by
Government

*  Consistency with international regimes, international cooperation and
interoperability arenecessaryfore-commercetothrive(National Computer
Board, 1998)

Theborderlessnatureof e-commerceand theuniquecharacteristicsof the
Internet meant that there had to be proper legal, regulatory and enforcement
procedures in place to complement the above six principles. An Electronic
TransactionsBill (1998) ensuredthat acommercial codeisinplacetosupport e-
commerce transactions. This Act also empowers the public-sector to accept
electronicfilingand providesfor publickey infrastrueturesusing certification
authorities. Besidesenforcing therule of law; the Actprotectstheinterests of
network providers, inthat it doesnotholdliablean Internet Service Provider for
third party content outsidehi sor her control. Duetotheincreased useof networks
and computer systemstoengagein suchtransactions, the Computer MisuseAct
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