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aBstraCt

This chapter introduces e-government theory 
according to the development of information 
communication technology (ICT), in which the 
importance of national informatization has been 
emphasized and the goal of government has been 
converted to a new concept: that of e-government. 
First, we define several national concepts based 
on the study of those countries and international 
agencies with the most advanced structures of 
information society, and from these concepts, we 
establish the general concept from the viewpoints 
of supply, demand, and policy. Second, we explain 
how international agencies (UN, Brown Univer-
sity, Accenture, etc.) measure e-government ac-
cording to the standards and performance. Third, 
we explain e-government projects that have been 
accepted as national policies under the national 
informatization plans and which have been ex-
ecuted in each country for better public service 

and efficient administration. Thus we expect that 
the countries needing a benchmark model while 
developing their own e-government may adopt 
the concepts we propose in this chapter and may 
benefit from our experience to quickly embody 
e-government and evolve into the new paradigm 
that is mobile-gov, TV-gov, or ubiquitous-gov. 

introduCtion

According to the development of information 
communication technology, the importance of 
national informatization has been emphasized and 
the goal of government has been converted to a 
new concept, which emphasizes the accomplish-
ment of e-government. During the last 10 years, 
e-government has been constructed on the basis 
of e-gov through m-gov/t-gov to u-gov. 

In particular the scope of public services for 
citizens has been extended to include the provision 
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of online services with wired telecommunica-
tion networks (telephone, Internet, PC, etc.) and 
mobile and ubiquitous services with wireless 
telecommunication networks (Mobile, PDA, TV, 
DMB, etc.). Nevertheless, as the information 
divide deepens between advanced countries and 
developing countries, it remains difficult to define 
useful means to deliver e-government services. 
Therefore, developing countries need guidelines 
to establish e-government from the viewpoints of 
concepts, measures, and best practices. 

First, the concepts may not be applied uni-
formly. Neither theoretical studies nor the inter-
pretation of e-government concepts should be 
applied uniformly to both advanced and develop-
ing countries. Hence, it is necessary to establish 
a more general concept that is based on supply, 
demand, and policy, and which has benefited 
from being benchmarked against the concepts 
and viewpoints of the best countries.

Second, the information infrastructure is 
operating quite differently in every country, in-
dicating that e-government needs to be measured 
by the existing standards and performance, not by 
laws and organization perspectives. Even though 
many international agencies (e.g., UN, Brown 
University, Accenture, etc.) have been develop-
ing evaluation schemes, they are not categorized 
sufficiently to evaluate from different viewpoints 
on the e-government service such as G2G (govern-
ment-to-government), G2B (government-to-busi-
ness), and G2C (government-to-consumer).

Third, countries that have accepted the e-
government program as an element of national 
policy, for example, Government 24, e-Europe, e-
Korea, and so forth, are executing their respective 
national informatization plans to construct and 
to progress various cooperative projects accord-
ing to their own standards. In this manner this 
chapter provides the developing countries with 
an opportunity to benchmark their own e-gov in 
order to quickly embody e-gov.

E-government is a form of government that 
complies with the demands of citizens and busi-

nesses by providing high quality ICT service 
in real time. This chapter is concerned with the 
following aspects.

First, the chapter suggests the national goal 
of e-government based on countries that have 
maximized their synergetic effectiveness with 
complementary relations. Second, it suggests the 
direction of e-government toward the “maturity of 
information technology and demand of advanced 
public service.” E-government service for G2G, 
G2B, and G2C has to raise the efficiency of 
public service, to encourage cooperation among 
organizations, to improve competitiveness, and to 
instigate rapid change of public service. It offers 
a foundation for matured standards to improve 
the national competitiveness for e-government 
in developing countries. Third, it shows how to 
benchmark the national infrastructure compared 
to that of the best countries, such as the U.S., the 
E.U., Hong Kong, and so forth. Finally, it should 
be able to progress national public service and 
policy and reshape the organization and function of 
government for the benefit of citizens and business 
by accomplishing the goals of e-government.

the theoretiCal BaCKGround

The Origin and Viewpoint 

The Origin of E-Government 

E-government commenced with the administra-
tion to “electronic banking” in the story of “reen-
gineering” through the Information Technology 
Report of the National Performance Review of 
the U.S. in early 1991. This application increased 
the convenience in the service sector for the use 
of banking services by access cards from ATM 
plastics in the whole country (Chung, 1998). From 
this inception, it was used to clear and embody 
the vision and strategy for e-government in the 
Clinton government that was instigated with the 
national information infrastructure and public 
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